





1 Christmas ¢ 
34” by 367, 

inish color 
n sturdy mate 


$4.50 





ntertor trim, 


$2.50 


Jimension 


us Head I 























CHRISTMAS 
GREETINGS 


With Humility 
and Thanksgiving 


We come to the Yuletide Season this 
vear with a deep sense of humulity and 
thanksgiving, for it is again a peacetime 
Christmas, relieved of the anxiety that 
es may suffer the 
us grateful spirit 
1y triends every- 


r happiness and 
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Prlptng Sunt 


Design your Early Spring and Travel Fashion windows around the 
beautiful Tropical Flamingo motif. Its grace and_ beautiful 
colorings speak of sunny, warm skies, romantic nights and 

the glamour of a Southland vacation. Both sculptured props and 
Comura designs available ... Beautiful for window and interior settings. 





















‘TROPICAL FLAMINGO” 3-dimensional figures, finely sculptured in 
intricate detail, hand laid 3¢ round papier mache, realistically 
finished in rough technique, shaded tones of pink ac- 
cented by yellow beak. Body supported on legs of 
yellow wood dowels, fittec 
into wood base, mounted with 
green paper sculptured foliage. 
G-502 ‘“‘FLiaminco’’ Head 
raised design. Size: 27” wide, 
46” high, 10” deep 
: . Each $37.50 
G-503 “PL AMINGO”’ Head 
lowered design. Size: 35” wide, 
39” high, 10” deep 
‘ Each $37.50 
Pair of 2 iicadaaen. $69.50 

























G-500 ““FLaminco” Comura. 
Tropical foliage frames group- 
ing of beautiful, “graceful 
Flamingo in shaded pink 
tones silhouetted against deep 
blue background, framed in 
lighter tone of blue with 
touches of baroque decor. De- 
sign is screen processed in 15 
flat and half-tone rich oil 
colors on flexible Comura 
stock, ready for easy mount- 
ing to any background. Size: 
Sr Se. eck Each $6.95 





















FREE 


Just off the press. Features large group of 
beautiful designs and props for Early 
Spring Fashion promotions, also 25 sug- 
gestions of “How to Use.” Send for 
your copy today. 


aaW.L. pow amo 


AAR N. Tusctine &t.. ovcales, 








G-501 “Tropricat Framincos” Processed in rich shaded tones of blended 
pink oil colors, silhouetted against deep blue background, framed in 
lighter tone of blue, with touches of baroque decor, on flexible Comura 
stock, in sculptured effect technique giving illusion of depth. Use as 
plajue, as soft sheet in cases... on ledges... or mount on background 


as desired. Size: 36” by 36" ars Each $4.75 






Display’s Great Monthly Digest 





DISPLAY WORLD 


COMBINED WITH 


MERCHANTS RECORD AND SHOW WINDOW 








VOLUME XLVII 


DECEMBER 


1945 


NUMBER 6 








CONTENTS 


Traveling Reporter By R. C. Kash . 29 
Los Angeles Reporting By Herb Cross 32 
Jewelry Display in Switzerland By Georges Loewy . 34 
Chicago Display Scene By Jack Pollari . 36 
Care and Feeding of Mannequins By Gilbert Laurence 38 
New York Displays By Virginia Roehl 40 
Promotions Coming Up By Louis Gehring . 42 
Think This Over By Frank G. Bingham 44 
Modern Art in Display By Frank Gobbi 46 
Essentials for Glassware Display By Merrill E. Compton . 48 
Christmas, Neiman-Marcus 50 
Package Plus Counter Card By Alan Berni . 54 
Showcards by Cecil Garon ‘ 56 
Display . . . On And Off The Record 58 
Editorial «2 we 60 
Display Merchandising By De Sault 62 
Trade Personalities By Tony Brinker 64 
ODA News Notes By C. H. Fadem 70 
The Display Parade i By Tony Brinker 64 
French Fashion Exposition Excites London Display Enthusiasm 66 
Your Column ‘ ef - & Mw me eh a 68 
IAD News By Bertha Griffeth . 82 
Reminiscing 7 92 
THE DISPLAY PUBLISHING COMPANY -— -_— 1209 Sycamore St. - - CINCINNATI, OHIO 


Member Audit Bureau of Circulations. 


Canadian and foreign orders payable in U. S. funds, 


Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. 4 
by internatonal money order or New York bank draft. Single copies, 30 cents. For sale on news stands supplied by the American News Company 
and ‘ts branches. Entered as second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. 





Pass This Issue Along 


You get the most value from DISPLAY 


WORLD when you share it with others. 


See 


that it reaches other executives of your organi- 
ration and the members of your department. 


rc) 


Led 


"J 


THE COVER 


—This is one of a series of 12 displays used by 
J. W. Campbell, Carson Pirie Scott & Co., Chi- 
cago, as the principal Christmas theme in the 
store's windows. Architectural details in the 
displays were worked out after careful research, 
and the same applied to the characters them- 
selves as well as their clothing. Carson's first 
floor display theme likewise followed the Dickens 
motif— 





OUR NEXT ISSUE 


—Once more the January issue of DISPLAY 
WORLD will be devoted to the subject of ''Dis 
play Fashions and Trends,"' showing in picture 
and article form the principal products which 
will be available from leading display houses 
during the first part of 1946. . . . Additionally 
there will be the usual content, thus making this 
one of the largest and most valuable issues eve’ 
published. Watch for it; in the mail January 15- 








Some Scrooge once 






















made the snide remark 
“If there were no Christmas 
.. Department Stores would 
invent it.’ We hope he 
rests comfortably at the bottom of an 
elevator shaft. But we do think that stores have 
brought a special magic to the Christmas season. 
For what child would forego his annual visit 
to Santa? And who can fail to be moved 
by breath-taking Yule displays . . . the 
fantasy of Christmas lights? And 


isn't the hustle of December shopping 





lO 
just as exciting as opening presents 
ids, on Christmas morning? We think so... 
any 
_ and we think we see the talented 
touch of display directors stimulating 
a this Christmas spirit . . . don't you? 
Dis 
ure 
ich 


ses 
Ily 
this 
ve 
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fost Wbbows Ine 


98 Seventh Avenue, New York 





CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW £ 
MARY BROSNAN STUDIO MANNEQUINS « CYRILLE STEINER FIXTURES Xe 
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DISPLAY WORLD 


ALS 1945 draws to a close may it ever 
stand out as the year that brought an 


enduring and everlasting PEACE to 


this Earth. 


M** GOD grant that in the years to 


come, men shall rise to greater under- 
standing of each other's shortcomings 


and accomplishments. 


qqi™ these precious thoughts in mind, 
we extend to all, our best wishes for 
A Very Merry Christmas 
and 
A Most Happy New Year 
Cordially Yours 


THE GOLDBERGS 


H. H. HANEY JIM LOGAN 
IRV. SHAPIRO ED COPPEY 
GENE WORTSMAN CARL SHANK 
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Schack’s 


“SINCE 1888" 
CHICAGO - ILLINOIS 
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Crowds gather in front of 
Lord & Taylor's Windows 


When Henry Callahan, Display Director, again uses Frederic Shipman's 


“NEW USE OF MIRRORS” 
IN ALL FIFTH AVENUE WINDOWS 


FRANCHISE HOLDERS 


NEW YORK PORTLAND SALT LAKE CITY CINCINNATI 
Lord & Taylor Meier & Frank Co. Duplers Art Furrier John Shillito Co. 


PITTSBURGH i. - ST. PAUL OMAHA 
Gimbel Bros. en Schuneman's, Inc. Nebraska Clothing Co. 
eile ST. LOUIS ~— 
NEW ORLEANS Scruggs-Vandervoort-Barney, DETROIT RICHMOND 
D. H. Holmes Co., Ltd. Inc. J. L. Hudson Co. Miller & Rhoads, Inc. 


CANADA => F 2. CALIFORNIA 


TORONTO : i SAN FRANCISCO 
T. Eaton Co. aii re H. Liebes & Co. 


MONTREAL ih OAKLAND 
T. Eaton Co. Kahns 


OTTAWA re: | > v4 ™ = LONG BEACH 
Murphey & Gamble “(el a : = 1 Buffoms 


WINNIPEG a A #4) SANTA BARBARA 
T. Eaton Co. os P : Trenwiths 


VANCOUVER “paige : PASADENA 
Woodward and Co. F. C. Nash & Co. 


CALGARY i a. | oa SAN JOSE 
T. Eaton Co. sate [ L. Hart & Son 


EDMONTON een) 7 LE - STOCKTON 
T. Eaton Co. ! YS ee eS oP : Katten & Marengo 


MOOSE JAW : SAN DIEGO 


T. Eaton Co. Walker Scott Corp. 
Ann Dinken's display of Adele designed hats in Lord & Taylor's window, using 
the Shipman Patented Mirror device. Two hats only were used while sixteen 
—all at different angles—are seen from the street. 


Only one Franchise sold to each city 


See the many amazing mirror window displays at the 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE get NEW YORK 
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It’s good showmanship 
to star 


[ovonet NPANIN AlN 


in your show windows 












Famous as hit performers, Coronet Manne- pee hid sx: 
quins are always “sure fire” and good “box a (- 
office.” They have the happy faculty of . ae’ 





stirring to action the buying emotions of your Che 3 ‘ S 0 L | y 


shopping audience. Each Coronet is an orig- 


eee eee est, EQUIPMENT CORP 
e 


American figure. For successful long runs 


—the best yet is Coronet! Write for catalog. 147 WEST 37th ST., NEW YORK CITY, Nl. Y. 
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If your idea for a Spring Fashion window includes 
a bit of brick wall... then you need the TIM- 
BERTONE authentic brick finish. 
a stretch of path ... then what more fitting than 
the TIMBERTONE flagstone or rubble stone walk 
finishes? 


vines, or a worm-eaten fence; a tree or a log- 


If it requires 


If your window incorporates climbing 





PROGRESSIVE 


My 


MERCHANDISE 





PRESENTATION 





24TH 











WHEN FINER FINISHES ARE MADE TIMBERTONE WILL MAKE THEM 





YOUR JOBBER CAN SERVE YOU 


15 W 7 TRADE MARK on each 


NEW YORK 10, N. Y. 





wich AMD EON 


cabin wall, or any of the innumerable touches 
you associate with Spring, then don't fail to visit 
our showroom to see these realistic finishes . . . 
the result of over a quarter century of painstak- 
ing specialization in the interpretation of natural 
finishes for Spring .. . finishes with a long tradi- 


tion of successful usage. 


Your JOBBE R will be 
equipped shortly with the 
SPRING SAMPLE BOOK 
showing the many new 
TIMBERTONE products. 





eg, RI 


TIMBERTONE 
A gg. 





THIS TIMBERTONE 


roll is your unfailing 
guide to decorative 
papers that serve you 
with distinction 














8 DISPLAY WORLD DECEMBER, 1945 


SYLKGLASS FIBER FLOSS 
Zor Spinglime Displays 
of Breathiaking seauly 


The Softest and Silkiest 
SPUN GLASS Available 


In Shimmering WHITE and 
Luscious PASTELS 


Absolutely SAFE and 
100% FIREPROOF 


Lends Glamour to All 
Sorts of Merchandise 


From Fashions to Furniture 





Unsurpassed for Creating 
Snow, Cloud, Smoke, Dream, 
Waterfall, Suds and Cobweb 
Effects 


HENRY C. CALLAHAN 

of Lord & Taylor, N. Y. 

sets the town talking with his battery of Fifth 
Avenue windows featuring “In the Pink” 
beauty products by Dorothy Gray. 





A heavenly atmosphere of luxury and sump- 
tuousness is achieved by mannequins stand- 
ing knee-deep in delicate pastel pink Sylk- 
glass. Wigs, too, were specially made of 
Sylkglass. 


RADIANT GLASS FIBERS CO. 


208 EAST 27th ST. NEW YORK CITY 16, N. Y. Telephone LEXington 2-1932 


PIONEERS AND LARGEST DISTRIBUTORS OF DECORATIVE GLASS FIBERS 
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CELEBRATING OUR 
TWENTY-FIFTH YEAR 
SERVING DISPLAY 
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36-38 WEST 37th STREET i / NEW YORK 18, N. Y. 
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In the 
Midst of 
Nature's 
Beauty and 


Grandeur 





A view of Crater Lake, near Medford, showing the beauty of the 
Oregon country and natu-e's fantastic winter decoration. 


We announce our 


removal to 


MEDFORD, OREGON 





World famous natural ship formation in Crater Lake. 


Amidst the natural beauty of this gorgeous country we are in position to provide foliage for display use that will 
surpass anything you have ever used. 


NOW OFFERING IMPROVED SERVICE 


M) BETTER FOLIAGE  & GREATER VARIETY 
E) FASTER DELIVERY & UNLIMITED CHRISTMAS 


TREES 
More Displays 


Medford, Ohegan 


7 W 
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GREET SPRING AT -% 





Spring tree with birds 
in gay spring colors. 
Papier mache merchan- 
dise displayer 5‘ high. 
Write for further de- 


details. 


: 15 EAST 22nd STREET 
R- NEW YORK 10, N. Y. 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 


California Made 





Mannequins... /¢ 
California 
Merchandise 


ty BIG BEAR 


* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE «+ EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET » LOS ANGELES, CALIFORNIA 
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It affords us much 
pleasure to extend to 
our many friends 


among the display 


profession and the 


related display in- 
dustries best wishes 
for a very merry 
Christmas and a 


bountiful New Year 


Silvestri 
Art Manufacturing Co. 


710 W. Washington Blvd. 
CHICAGO 4, ILL. 
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C. BARRANGO — MANNEQUINS - SAN FRANCISCO 











[deas that click...in your cash register 


Our Model Plan Service, comprising the use of three dimensional models 


and crystal clear plans enables you to graphically view your store 
improvements before you alter or build. Properly used, three dimensional 
models provide a vehicle for valuable advance publicity. 

We have at your service an organization of merchandising experts, 
architects and industrial designers geared to do an outstanding job. 
So... for ideas that click first with the public and second (and most 


important) in your cash register, write or wire us. 


Doran Shank Lee & Yeager, Inc, 


1408 LOCUST SFREET - SAINT LOUIS, 
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THANKS 


Thank you for giving us the opportunity to serve you this 








year. Your cooperation has helped us overcome unavoidable 


production and delivery difficulties. 


Abraham & Straus, Inc., Brooklyn William T. Gable Company, Altoona, Pa. Marshall Engineering Company, Detroit 

J. N. Adams & Co., Buffalo The Gaxton Company, Baltimore J. M. Mathes Company, New York 

Adam, Meldrum and Anderson, Buffalo General Electric Company, Bridgeport Maxon, Inc., New York 

Julius Aderer, Inc., New York General Electric Company, Schenectady The May Company, Cleveland 

Adler Shoe Stores, Inc., New York S. H. George & Son Co., Knoxville, Tenn. The May Company, Los Angeles 

New York Geyer, Cornell & Newell Company, New York Miller Brothers Co., Chattanooga 

J. P. Allen Company, Atlanta The Gilchrist Company, Boston Miller & Rhoads, Inc., Richmond 

Allied Stores Purchasing Corp., New York Gimbel Bros., Philadelphia J. R. Millner Company, Inc., Lynchburg, Va. 
Ames & Brownley, Inc., Norfolk Golden Russell Company, Mansfield, Ohio Milwaukee Boston Store, Milwaukee 
Aurbach’s, Salt Lake City, Utah Bs Goldsmith & Sons Company, Memphis Minneapolis-Honeywell Regulator Co., New York 
Balch Price, Brooklyn Goldwaters, Phoenix, Arizona Monnigs, Fort Worth, Texas 

L. Bamberger & Co., Newark L. S. Good & Co., Wheeling, W. Va. Nicholas Muray, New York 

Bank of the Manhattan Company, New York Goodyear Tire and Rubber Company, Akron Nash-Kelvinator Corporation, Detroit 

Belk Bros., Charlotte, N. C. Gordon's, Chicago National Broadcasting Company, New York 
Bell Dental Products, Inc., New York Grace Line, New York New England Confectionery Company, 
Benjamins, Salisbury, Md. W. T. Grant Company, New York Cambridge, Mass. 

Benton & Bowles, New York W. A. Green Company, Dallas Osgood’s Smart Shoppe, Fairmont, W. Va. 
Bergdort-Goodman Company, New York Greeting Card Industry, Inc., New York Amos Parrish & Co., Inc., New York 

Berry Burk Company, Richmond The Grey Advertising Agency, Inc., New York Peacock Jewelry Company, Monroe, La. 
Bethlehem Steel Corporation, New York Harper’s Bazaar, New York Peacock Jewelry Company, Shreveport, La. 
J. Blach & Sons, Birmingham A. Harris & Co., Dellas Peck Advertising Agency, Inc., New York 
Wm. H. Block Company, Indianapolis Hecht Bros., Baltimore Pegues-Wright Dry Goods Co., ‘Hutchinson, Kan. 
Brager-Eisenberg Co., Baltimore S. H. Heronimus Company, Roanoke, Va. — Traffic Company, Johnstown, Pa. 

. M. Brandon, New York The Higbee Company, Cleveland C. Penney Company, Inc., New York 
Burdine’s, Miami Hirsch Mercantile Company, Los Angeles ia Harned-Von Maur, Inc., Davenport 
Bureau of Advertising, New York The Hobnob, Inc., St. Petersburg, Fla. Pfeifer Bros., Little Rock, Ar 
Burger-Phillips Co., Birmingham Holly’s Women’s Apparel, Inc., Ithaca, N. Y. me Pizitz Dry Goods Company, Birmingham 
Byck Bros., Louisville Hochschild, Kohn Company, Baltimore & S. Pogue Co., Cincinnati 

The Cain-Sloan Company, Nashville D. H. Holmes Co., Ltd., New Orleans telnet ‘ Reading, Pa. 

‘amera Clix, New York Joseph Horne Company, Pittsburgh Powers Dry Goods Co., Minneapolis 

‘arson Pirie Scott & Co., Chicago The Hub, Steubenville, Ohio Printasign Corporation, Chicago 
‘astner-Knott Dry Goods Co., Nashville Hudson-Belk Company, Raleigh, N. C. W. Pugh Company, Inc., Roanoke, Va. 
‘elanese Plastics Corporation, New York The J. L. Hudson Company, Detroit Quackenbush Company, Paterson, N. J. 
‘oca-Cola Company, New York Hutzler Bros., Baltimore Rainbow Shops, Brooklyn 

‘ohen Bros., Jacksonville International Silver Co., Meriden, Conn. Regensteins Peachtree Store, Atlanta 

7; mA Chapman Company, Milwaukee Ivey’s Inc., Asheville, N. C. Rice’s Fashion Corner, Norfolk 

M. M. Cohen Company, Little Rock, Ark. J. B. Ivey Company, Charlotte, N. C. Rich’s, Inc., Atlanta 

Cohn-Hall-Marx Company, New York Jeanette Shops, Reading, Pa. Richard’s Store Company, Miami 

Cosmos Dental Products, Inc., New York Jordan Marsh Company, Boston J. W. Robinson Company, Los Angeles 
Coyle & Richardson, Charleston, W. Va. Joske Bros., San Antonio, Texas W. H. Roland Company, Bloomington, Ill. 
Crowell-Collier Publishing Company, New York The S. Kahn Sons Co., W ashington, D. C. Rosenberg Bros., Albany, Ga. 

John David & Co., New York Kaufmann Department Stores, Pittsburgh Rosenthal’s, Baltimore 

David's, Inc., New York Kaufman- Strauss Company, Louisville Rubenstein Bros., Shreveport, La. 
Davison-Paxon Company, Atlanta Kenyon & Eckhardt, New York Sam Rubin Apparel Shop, Chicago 

The Dayton Company, Minneapolis Ernst Kern Company, Detroit Rucker-Rosenstock Company, Petersburg, Va. 
Denholm & McKay, Worcester Samuel Kirk & Son Company, Baltimore Saks, 34th Street, New York 

The Diamond, Charleston, W. Va Lanalen Distributors, New York Sanger Bros., Inc., Dallas 

Diamond Straw & Machine Co., New York Layne Bryant Company, Baltimore Schuster’s, Milwaukee 

L. S. Donaldson Company, Minneapolis Lansburgh & Bro., Washington, D. C. H. P. Selman Company, Louisville 

The Dow Chemical Company, Midland, Mich. LaSalle and Koch, Toledo Sibley, Lindsay & Curr Company, Rochester 
E. I. du Pont de Nemours & Co., Inc., Levy Bros., Louisville Smith & Welton Company, Norfolk 

Del. Lieberman Trunk Co., Lansing Snyder & Black, New York 

Brothers Company, Baltimore Spokane Dry Goods Company, Spokane, Wash. 


Alexander's Department Store, 





Wilmington, a Es 1 
Eaton Company, Winnipeg, Canada Lit Bro ) 1 
Eaton Company, Toronto, Canada ¥ Livingston & Sons Co., Bloomington, III. Albert Steiger Company, Springfield, Mass. 


I 

T © 

Eaton “ysl Corporation, Pittsfield, Mass. London Character Shoe Company, New York Stewart & Co., Inc., Baltimore 

E. W. Edwards & Son Co., Buffalo Lord & Taylor, New York The Stewart Dry Goods Company, Louisville 
E. W lwards & Son Co., Rochester Lorelei, Portchester, N. Y. Street & Smith Publisations, inc., New York 
FE. W. Edwards & Son Co., Syracuse Lorelei, Stamford, Conn. Swern & Co., Trenton, N. 

The Emporium, San Francisco Lorelei, White Plains, N. Y. Thalhimer Bros., Richmond 

Esquire, New York Loveman, Joseph & Loeb Co., Birmingham J. Walter Thompson Company, San Francisco 
Ewing & Krainin Studio, New York B. Lowenstein & Bros., Inc., Memphis Truth or Consequences, New York 

The Fair. Fort Worth, Texas George Platt-Lynes, New York United Drug Company, Boston 

Federal Telegraph and Radio Co., Newark McCall Publications Company, New York H. M. Voorhees & Bro., Trenton, N. J. 
Field’s, Joplin, Missouri G. M. McKelvey Company, Youngstown, O. E. Walter & Sons, New York 

Marshall Field & Co., Chicago McCurdy & Co., Rochester Wieboldt Stores, Inc., Chicago 

Wm. Filene’s Sons Company, Boston John C. MacInness Co., Worcester, Mass. Wesley Associates, New York 

Fischer Pharmacy, Ann Arbor, Mich Macy’s, New York, N. Y. R H. White & Co., Boston 

Fonsongriewes, New York Madigan Bros., Chicago Whitney’s, Albany, New York 

Fowler, Dick & Walker, Wilkes Barre, Pa. Maguire Industries, Inc., New York Woodward & Lothrop, Washington, D. C. 
Frankenberger & Co., Charleston, W. Va. Maison Blanche Company, New Orleans Yowell-Drew & Ivey Company, Orlando, Fla. 
Frederick & Nelson, Seattle Edward Malley Company, New Haven 


BLISS DISPLAY CORPORATION 


440 W. 34TH St. NEW YORK CITY 
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system that gives your 


windows tremendous 


SALES PUNCH 


Here is a fascinating new way to highlight the items in your windows and 
give them thrilling new interest. 

IIlumino paints your windows in glowing light that changes instantly — 
moving — blending — now soft, now bright— melting color and light together as 
spectators crowd your windows to look and watch. 

It simplifies the use of settings and backgrounds. Light gives them new 
dimension and mysterious allure, just as theatrical lighting creates fascinating 
images with quite ordinary materials. 

It’s a simple, entirely automatic system that operates without any attention 
when you start it. Even when not in motion it can be used as quite the best 
border light available today. 

Many of America’s finest stores are using it RIGHT NOW — and what they 
SAY about it— must be read in their own letters—to be believed. 

SEE IT AT OUR SHOWROOMS IN ACTUAL OPERATION IN A STORE 


WINDOW — or write for detailed information. 


ILLUMINO CORP. i505 seosoway co 
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Heads...the sun wins! Tails...you lose! If 
you don’t protect displays, your costs sky- 
rocket! If you use awnings and blinds— 
your merchandise is hidden from customers. 
What to do? Get sun protection with Trans- 
parent Shades. 


That's right! Transparent Sun-Absorption 


... If you let the sun damage 
window displays or if you hide 
your merchandise. 


Shades give sun protection without hiding 
window displays. They shield delicate 
fabrics and colors from Old Sol, yet they 
dispense with old-fashioned awnings and 
blinds. Furthermore, they wear like iron. 
Why not investigate this remarkable sun pro- 


tection? Write for more information today. 


Transparent Shade Company 


501 NORTH FIGUEROA STREET @© LOS ANGELES 12, CALIFORNIA 
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BOSTON 
New England Decorators Supply Coe., 
268 Devonshire 
CINCINNATI 
Reinermann Fixture Co., 
343 W. 4th St. 


27-31 BEECKER ST. 


DISPLAY WORLD 


CLEVELAND 
Standard Displays, 
9002) Dennison Ave. 


DALLAS 
Southwest Fixture Co., 
907 Commerce St. 


DETROIT Standard Displays, 203 Merchants Bldg 


MANNEQUIN DISPLAY 


Algonquin 4-8968 


LOS ANGELES 
Svd Jackman Co., 
113 E. 8th St. 


NEW YORK CITY 
A. J. Robins & Bros... 
241 W. s6th St 


STUDIO 


NEW YORK CITY 12 
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Exterior-Type Douglas Fir PLYWOOD 


(Made with Completely-Waterproof Binder) 


__._ Iaboratory tested for 
eatherproof qualities 










@ just a month in this ‘‘Weather-O0- 
Meter’’ produces the effect of a year 
of sun and rain on finishes for Douglas 
Fir Plywood These tests—carried on in 
the Douglas Fir Plywood Association 
laboratory—augment findings from test 
exposure fences in climatically differ- 
ent parts of the country, and from 
actual uses all over the world. This re- 
search laboratory tests more than 150,- 
000 Plywood samples each year, in ad- 
dition to developing new products and 
new uses. 









Proven Superior 
for 


Signs that Last 


For permanent outdoor signs of 



















every kind — use Exterior-Type 
® Always look for the Douglas fir plywood (EXT-DFPA). 
EXT-DFPA “grade It's made with completely water- 
prt gasses proof synthetic resin binders, tested 
genuine panel of Ex- and engineered to withstand the 
terior-type Douglas elements. It's easy to use, too, (the 
Fir Plywood. It is your big panels save construction time) 
assurance that you are — easy to paint — easy to repair. 











getting a panel made 
especially for perman- 
ent exterior use. 









And remember! Other types and 
grades of Douglas fir plywood are 
available for interior sign and dis- 
play work. Let us help you make 
full use of plywood’s many advan- 
tages*. Write for full information. 









CAUTION 
Do not use other types 
of Douglas Fir plywood 
for outdoor exposures. 








*Plywood is strong, rigid, durable — easy to 
work either by hand or with power tools. 
Ideal for cut-outs. It helps you plan better 
signs and displays —— faster. 












@ Exterior-type Douglas Fir Plywood is 

manufactured in the following grades: Good 

2 Sides and Good | Side, available on special For Technical Data and 
order; Sound 2 Sides and Sound | Side, the Informative Literature, write 
most popular grades for marine use. Also 


= 
available as Sheathing Exterior (SH-Ext) for Douglas Fir Plywood 
utility purposes; Industrial Exterior, for in- Association 


dustrial purposes; and Concrete Form Exter- 
ior, for use where moisture conditions are 







Tacoma 2, Washington 






abnormal or when an extremely large num- ‘ ‘ ‘ — 
oe For information on prices and deliveries see 


ber of form re-uses are desired. any lumber dealer in the United States. 
Every dealer soon will have plywood in stock. 
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We, at Maharam, wish you 


and yours every possible joy 


for this long awaited peacetime 
Christmas. May 1946 bring the 
world a full measure of under- 
standing and happiness. We are 
grateful for your patient co- 
operation during the war years. 
Now we turn our thoughts to 
the future and pleasantly antici- 
pate a revival of those high 
standards that have built the 
great Maharam organization. 


@ NEW YORK—130 WEST 46 ST. e CHICAGO—6 EAST LAKE ST. e LOS ANGELES—819 SANTEE ST 
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NE 























“Dea zo 









































am. 














F Gained ih imc a 





= 








DECEMBER, 1945 DISPLAY WORLD 23 


ZEPPEN-FIELD OF HOLLYWOOD 


PRESENTS 


“THE FIGURE OF TO-MORROW” 


Our New Atomic Mannequin. Weight 10-12 Pounds. Will Save Large Repair Bills. 


THREE YEARS IN DEVELOPMENT [ona ‘Bichty stvteo modes. wi 


ALSO CONTINUE OUR LINE OF 
Write or wire for pictures and information. PAPIER . MACHE MANNEQUINS. 


SHOWING AT PENNSYLVANIA HOTEL--- MONTH OF JANUARY 





W. M. ZEPPEN-FIELD STUDIOS, 923 North Cole Ave., Hollywood 38 


CHICAGO SHOWROOM FRED BANTELMANN CANADA SHOWROOM 
27 East Monroe Street 1317 So. 26th Street, Milwaukee, Wis. 2027 Peel Street, Montreal, Canada 
Next to Palmer House 
Werner Lewy, Representative Representative Landry & Perry, Representative 
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MODERN ACCESSORIES 
FOR THE MODERN STORE 





PREVENT MARKDOWNS 


With Cellophane Garment Covers 


We are large distributors of store equipment and display specialties 
and are serving retailers and displaymen from coast to coast. 


NOW IN STOCK! 
For Ladies’ Garments << =~ 


Dress Size—8 in. x 21 in. 


Order Now While Supply Lasts | 


wae 
a“ 


a 
- i ge Re 


>11.50 per hundred Heavy No. 800 Cellophane 


—_ 


, 
J 


(i 7 


Heavy No. 801 Cellophane 


ah eld 


For Men’s Clothing 


Large Size—9 in. x 23 in. 


*14.50 


PER HUNDRED 


No. 


1025-5... 
All chrome arms with chrome clips that hold each skirt securely 
Noted for its beauty, large capacity, sturdy construction and 
practical features. 


SKIRTS SELL FASTER 


On This Fine Rack 


Bleached Oak Skirt Rack; 96 arm capacity 





NOW --- PLASTIC 
COAT HANGERS 


Reinforced Bridge Truss Construction --- 
Strong Enough for Heavy Winter Coats 


The only plastic hanger on the market that 
will safely hang coats without sagging or 


warping. 
tion. Crystal clear. 


>25.00 per hundred 


It's all in the reinforced construc- 


Illustrating Reinforced Construction 





No More Brownout! 
No More Blackout! 


And Here's the Equipment for 
Better Display Lighting 

Color Kit With Spotlight Holder . . 

need for decorative lighting and to spotlight a 


. Just what you 
special portion of your display. . . . The following 
lenses are turnished with each kit: Red, Green, Blue 
and Amber. Color Kit, comnlete, $1.50. Spotlight 
Holder, complete with cord and plug, $1.50. Birds- 
eye Reflector Lamp—1I50 watt—95c each. 





NATIONAL HANGER CO., Inc. 


253 W. 26TH STREET 


BRyant 9-1529 


NEW YORK CITY, | 


A STORE NECESSITY 


SIZE DIVIDERS hi 


To Make Selling Quicker, Easier 
\ : / 
\ / 
| Cv 
| 


Size control made easy at low cost. Two types 


Round Lumarith (non-inflammable celluloid) for 
| general store use. Cannot fall off rack. Beauti 
| ful in appearance. All sizes from 1 to 54. Actual 

size, 2%°' diameter. White pressed cardboard 
| for stock room use. The favorite for many years. 
| All sizes from 12 to 50. Actual size, i 

1c 


12” high by 4” wide. Either style, each... 
46 - . ” 
Spotlight Your Displays 
| Swivelier '"NIMBLE-LITES" WITH HOOD SHADE 
and Porcelain Keyless Socket 
Wired—Ready to Plug-In 
(BULBS NOT a 
INCLUDED) 
Hood Com- 
pletely En- 
closes up to 300 
Watt Spot- 
Light or Flood- 
Light Bulb. 


*7.50 


| EACH 
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R 
SPRING in PAPIER MACHE combined with PLASTICS 
— at LYN N DISPLAY, 17 WEST 45TH STREET, NEW YORK CITY 19 
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* 
It's time that we got back to the old fash- 


ioned American way of living when it was in 


good taste to take time out to voice our 





greetings at this happy season. We do so 
humbly and with thanksgiving and hope that 


peace may be with us everlastingly. 


NAT SIEGEL 


39 W. 3FFTH SYEREET NEW YORK CITY 18 


MANNEQUINS—FIXTURES—FORMS—SPECIALTIES—RACKS—PLASTIC—WOOD AND COMPOSITION NOVELTIES 


ko REE A ARE es a 














Natu zal Crzations 


are nature's creations 


Spring is the season when nature blossoms anew— 
Our showrooms will burst forth with some new and 
striking ideas, on December 5. This is the month to 
start planning your spring displays—Come in and let 


us help you with your problems. 


NATURAL CREATIONS 


Display Materials and Showrooms 





241 East 36th St.. New York City 16 
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We can assure you that the 


share with you the joy of the holiday season 
and hope you have all the happiness and cheer 
that a peactime Christmas should inspire. We 
have had an interesting year, ourselves. full of 
action wearing the adorable garments that 
Madame Fashion has created for the juniors of 
America. We look forward to 1946 knowing 
full well that we can continue our fine work 


for you. 
Cordially yours. 
DURABLE DORABLE DEBS 
“IM : 
‘Os 
ww 
CMS Watch for the announcement next month of our older sisters, the Dorable Dears. 









































CORRUGATED DISPLAY MATERIAL 
FOR 
POST-WAR DISPLAYS 


WRITE NOW 
AJAX BOX COMPANY 


anupacturers of CORRUGATED PAPER PRODUCTS 
2210 SO. UNION AVE. — CHICAGO 16, ILL. 

















HAIR-DOS 


Coiffures are very much a 
part of our business—new coif- 
fures, smart coiffures. For the 
woman of fashion pays as much 
attention to her hair as to 
her clothes. And the 


manequin with a new, 


correct hair-do is the manequin that 


creates confidence in the garment it dis- 
plays. Greneker Manikins always look the 
way smart women would like to 
look. They’re created in the very 
image of high fashion. The 
GRENEKER CORP., 250 West 


54th Street, New York 19, N. Y. 
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TRAVELING REPORTER 


N making a coast-to-coast trip, as the 


writer has just done for the first time 

since the late summer of 1941, stopping in 
12 leading cities en route to visit stores and 
talk with displaymen, four impressions stand 
out above all others: (1) that display ex 
ecutives everywhere are convinced that dis 
play research is the next step, and a badly 
needed one, for this field; (2) that display 
men, trade factors, and store executives are 
very conscious of the advancement display 
has made during the war years and _ teel 
sure that it will retain that progress and 
add to it; (3) there is marked activity on 
the part of back to 
gether” with local clubs, now that former 


displavymen to “get 


displaymen are returning in goodly numbers 
from the armed services, and (4) a considet 
able number of displaymen are giving much 
consideration to television and the part it 
will play in store promotion—and the place 
of display in this new advertising media. 
Everywhere it was the consensus of opin 
ion that display’s progress during the past 
four years came about primarily because of 
the decreased newspaper advertising space 
and radio time available, due to the war; 
this resulted in more money being allocated 
to the chief. remaining publicity medium, dis- 
play and merchants learned that display re- 
paid the added investment handsomely. It 1s 
generally believed that 
learned this lesson so thoroughly that it 


retail management 
won't be forgotten. 


All along the route, leading display ex 
ecutives had one subject in common to dis 


x & ‘ 
| | | 
 * 
‘ly 
- 
¥ V4 


, 


By R. C. KASH, Editor 
DISPLAY WORLD 


—Above, 30 displaymen and women of Omaha 
get together for luncheon. . . . Brlow, 101 at- 
tended the banquet given by the Southern 
California Display Directors and Manufacturers 
Club at the Elks’ Club, Los Angeles, the eve- 
ning of November 19; a close-up of the speak- 
ers’ table appears on the following page— 


Cc 
JRWIA DISPLAY 
IRS BHMANUFAC TURE RS 
CLYO 
470 LoS ANGELES 
Ov. 19,76 DFS. 


fiacorr PHOTO 


LAS 


cuss: the absolute, immediate 
and figures on display; what it do 
words 


financed, 


it does it: in othe 


planned, adequately scientificall 


handle d 


that this will do more than anything ¢ 


to litt display still higher and put it on a 


research program It is believed 


1 


comparative basis with other advertising 


forms tor the first time Some individual 


display directors have worked out 


in their own stores whereby. the 


the results of given displays under various 


conditions, but thes alize that tacts and 


] 
figures on a broad sci necessary 


Another tact brought the trip 


that displaymen art ag oO resume 
club activities disrupted by the pressure 
absence of many 


wartime work or by the 


members who lett display tor the armed 


forces \ considerable number of such men 
have now been discharged, have returned to 


] 


their communities, and local clubs are being 


reorganized in several otf the cities covered 


by the writer 


\ surprising number of retail display peo 


1 


ple showed their interest in television. for 


retail promotion, believing that display 


which appeals primarily to the eve, and 
television, which presents its message visual 
lv also, are destined to go hand in hand 
Particularly is this belief and interest true 
in members of display staffs; they see a 
chance to become the most thoroughly in 
formed person in their store on this subject, 


and a real opportunity tor advancement by 
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preparing themselves now for the time when 
television will be used on a large scale. 

The trip began on November 1l—and vet 
even on that early date, nearly two weeks 
displays 

Quite 


a number of display executives expressed 


betore Thanksgiving, Christmas 


were the rule in every city visited 
, fe 
the view, incidentally, that it is a serious 


mistake “break” holiday displays so 


early; they point out that much = regular 


merchandise could he sold right up past 
Thanksgiving, but that when holiday win 


dows and interiors are seen by 
+] 


shoppe iS, 


ley instinctively think in terms of gifts 


ather than general merchandise, and make 
chases accordingly The day after 
Phankseiving, as was the custom a_etew 
ago, Was seen as. thre proper time to 
he wraps off Christmas displays 
nation-wide trend, and a good one, 1s 


] 


lency toward “light” displays, the 


being a lack of merchan 


In discussing such a trip it would obvious 
be untair and pointless to compare. the 
differ 


ences in localities and conditions peculiar 


displays of one city with another; 


oO one community and not another would 

make such a comparison impossible Per 
he best way of reporting the trip is to 
a running account of tt 

Waener, display 

Brandeis & Co., had at 


luncheon which Was held 


Qmaha, George H 

tor i. j 

a noon 
\merican Legion hall and was at 

tended by about 30 local display peopl \ 


round-table discussion tollowed, and it was 


decided that it was an opportune time to 


reorganize the Display \ssociation — of 
Omaha, which had been a war casualty. An 
election was held immediately, with the fol 
lowing being appointed officers: president 


Ned Emery, 


Blei, Nebraska Clothing Company; seers 


Brandeis’ vice president, Les 
tary-treasurer, Joe P. Gallagher, Union Pa 
cific Railroad. Plans were made at the same 
time for the next meeting of the organiza 
tion 


situation was found in 


McCray, The May 


Much the same 


Denver, where Orville 
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Company, arranged the meeting and 17 got 
together for lunch 
worked out for a 


Arrangements were 
Christmas party, and 
active meetings thereafter. 

In Salt Lake City, Newell Cotterell, head 
of the display firm of that name and ama- 
teur magician extraordinary, used a steak 
dinner as a lure to call a number of local 
displaymen away from over-time work on 
Christmas displays, after which an intormal 
discussion of display took place. 

Twenty-two people from San Francisco 
and Oakland met for luncheon at the Palace 
hotel in the former city, under the guidance 
ot WL. OW. Rowley, display director of The 
Emporium, who also made Calitornia’s hos- 
pitality 
room a basket of fruit which could hardly 
be lifted, let alone eaten. The San Fran 
cisco meeting took the form of a questions 


plain by sending to the writer's 


and answer session. 


More time was spent in Los Angeles than 
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in any other city on the trip, due to the 
number of display factors located there; 
these display firms, like all others seen on 
the trip, were racing madly to get out last 
minute Christmas orders. The meeting in 
\ubrey Maley, 
The Broadway-Hollywood; Roy Stewart, 
Brothers, Stuart Raymond, The 
Broadway-Downtown, and 


this city was arranged by 


Barker 
several others, 
and was held in the form of a banquet at 
the palatial Elks’ Club; 101 were present 
This was the first meeting of the Souther: 
California 
started. 

former 


since the war 
president of — the 
display club, introduced — Roy 
Stewart, who in turn outlined plans for an 


display people 


Raymond, as 


organization composed of display directors 
first assistants, and display factors in the 
Los Angeles area. Another meeting will 
be held soon to carry the organization a 
Maley then 
writer, who spoke on “The Future of Dis 


step further introduced — the 


play as a Profession.” 

In El Paso, F. V. Hernandez, display di 
rector for The Popular Dry Goods Com 
pany, discussed display problems in his 
area over a typical Mexican luncheon. 

A group of 17 got together in San Antoni 
the following night for a Mexican dinner, 
with Perey Cockrell, Hutchin’s Brothers 
presiding, and with Matt Markusich acting 
as an able master-of-ceremonies. During 
the evening, the club presented the writer 


with a handsome Mexican serape and elab 


orately carved cane with a silver name-plate 
inscribed for the occasion. 

Guy Malloy, president of the Souther: 
Display Association and display director to 
Neiman- Marcus Company, had worked wit! 
R. EK. Moriarity, co-president, and other ot 
newly-formed Dallas-Fort 
Worth Display Club to arrange a luncheot 


ficers of the 


—Above, a close-up of the speakers’ table at 

the Los Angeles meeting. ... At the left, Kash 

tries on the big rancher's hat presented to him 

by the Dallas-Fort Worth Display Club; R. E. 

Moriarity, president of the club and who made 
the presentation, is at the right— 
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eeting in Dallas, and 40 were present. 
nong those attending was R. L. Paxton, 
udde Brothers, Houston, who told of the 
ans for the convention and educationa! 
mference planned by the SDA for that 
tv in April, and who predicted a sell-out 
exhibit space and a banner attendance 
displaymen from all parts of the country. 
great surprise to the writer was the un- 
pected presentation, by R. EF. Moriarity, o 
big rancher-type hat. Following. briet 
ilks by representatives of the Chamber ot! 
mimerce and the writer, a question and 
swer session was held. 

By an unfortunate mix-up in dates, the 
New Orleans Display Club held its dinner 
dance meeting the night before the writer's 
irrival, despite which several of the local 
displaymen met for luncheon the following 
day at famed Arnaud’s. 

Harry Eastham, display director for Bur 


1 
dine’s, and Edward Bedinger, Pan American 
\irlines and president of: the comparatively 
new Miami Display Club, arranged a din 

meeting for the night of November 3f 
and 40 were ‘present. The highlight of the 
evening.’ was an extemporaneous talk by 
Charles Wendel, for many years display di 
rector for the J. L. 
troit, but who has now retired and is living 
at Fort Lauderdale, Fla. 


lo conclude the trip there was a luncheon 


Hudson Company, De 


meeting in Jacksonville, staged by Don 
Springer, Levy's, and attended by 14 
The general impression gained by the 
» was that displays, coast-to-coast, are 
ng excellently handled in every city and 
utstandingly in some; that displaymen and 
r retail executives foresee a great future 
this profession, and that there is no rea 


why such a tuture can not be attained 


-Above, Ed Bedinger, president of the Miami 

isplay Club, "Charlie'’ Wendel, former dis- 

ay director for Hudson's, Detroit, now living 

+ Fort Lauderdale, Fla.. R. C. Kash, and 

Harry Eastham, Burdine's. Right, part of 

he group which attended the Miami dinner 
mecting— 
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Dallas Displaymen Cooperate 
For Book Fair Promotion 


\n innovation in civic cooperation and 
display occurred in Dallas recently, which 
is likely to set a pattern that will be fol 
lowed throughout the country, its success 
was so striking. The Southwest Book Fat 
held in that city early in November made 
history as the most completely community 
sponsored kook event ever arranged in this 
country Not only were all the local 
museums, the movie theatres and the radio 
stations enlisted to emphasize the commun 
tv aspect of the fair, but the support ot 
Dallas displaymen was solicited and given 
to reach thousands of people with the idea 
ot books who could not or would not 
present at the Book Fair's sessions. (Som« 
17,000 adults and children were present at 
the three days of programs, which meluded 
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talks by more than a score of the most 
celebrated writing personalities of our day 
The stores which cooperated in using 


books as a theme for their windows during 


the tair were not limited to those which 
sold books \nd the basic idea behind the 
use of books as a window theme was not 
merely to put a few books into the window 


Their decorative jackets and their titles 
were utilized in a way not only to call atten 
tion to the tact that a Book Fair was n 
progress, but to tie In ingentously with the 
merchandising of the stores particulat 


Wares 


around the book 


For instance, 
tore Seven.” Neiman-Mareus—which 
book department at all but ich devote 
ll of its street windows to tie in with the 
tair—did a window of raincoats, umbrell 
\nother 
the store’s striking windows was. thi 
“Fallen Angel” (the 


premiere of the movie made trom 


and other wet weather articles 
done around 


was offered by Interstate Theatres tl 


before the tair opened, as a part of its 


activities) in which Netman-Mareus offer 


one of its loveliest gowns on the figure 


an aneel Its men’s) shop also took 


vantage of J. B. Priestly’s reeent “Thi 
Men in New Suits” to dramatize the civil 
wardrobe ot the returning soldier 

range of title and theme of books ts 
limited that the local display peopl 
cooperated found that they could use bool 
to dramatize practically any product the 
wished—trom jewels to guns and camping 


outhts 


The Southwest Book Fair, by way 
recognizing the interest and collaboration ot 
the Dallas display people, offered prizes tor 
the three most interesting windows shown 
by Dallas stores and presenting the idea 
of books during the fait The judges 
awarded the first prize to Sanger Brothers 
(R. EK. Moriarity, display director), second 
prize to Neiman-Marcus (Guy H. Malloy) 
and third prize to A. Harris & Co. (Ted M 


Solomon) 








By HERB CROSS 


"Dick" Whittington Studio, Los Angeles 





impressive, the 
was added by 
Christmas spirit in no the principal downtown 


as vou would find in any metropolis 


length, the bells 


a solid canopy 


comparatively 


Thanksgiving, 


lighted for the first time, and a giant Chi st 
mas parade was held in the downtown |< 


tion. Enormous floats—including on 
which Santa Claus was seen in a roc’ et 
ship of Superman proportions—forme : 
procession several blocks in length, and for 
a couple of hours the crowds milled al out 
much as they do in Times Square on W 
Year’s eve. 

Out in Hollywood the © streets r 


dressed up for the occasion, too, and ( 
annual parade of movie-star laden floats 
drew a comparable crowd. The bell motif 
was not used as it was in Los Angeles 
however; instead, each lamp standard was 
converted into a giant Christmas tree of 
metal. When these were lighted, the efiect 
was beautiful indeed. 

Describing the displays pictured here, the 
corner window at Bullock’s downtown store 
where Mrs. Laura Walbridge is display 
director, was given over to “The Old Christ 
mas Toy Shop,” as seen in the first illustra 
tion. The principal figure was that of an 
old man, seated in a rocking chair and hold 
ing a sleeping cat on his lap. There was a 
considerable amount of animation used in 
this window. The rocking chair moved 
back and forth, a toy railroad circled its 
track around the old man, a jack-in-the- 
box jumped up at frequent intervals, and a 
rabbit imitated Gene Krupa on the drums 
All the motion was accompanied by suita 
ble Christmas music, broadcast into the 
street through an amplifying system. The 
background of the display represented a 
multi-paned window, through which a street 
scene of the Dickens type could be dimly 
sten. 

In the other Bullock windows, Mrs. Wal 
bridge used a traditional color scheme ot 
green and rea... Each of the displays in this 
series showed scenes at home during the 
Christmas holidays . . ..trimming the tree 
waiting for Santa Claus, distributing th 
presents, and so on. One of the windows 
is shown in the third picture, and the un 
usual and effective use of shadowboxes will 
be noticed at once. 

The second illustration is of a display 
used by Mark Kelly, who directs display fot 
Harris & Frank. Here Santa Claus took 
the role of a magician, busily engage 
pulling gifts out of a tall silk hat—in this 
case, men's accessories. Santa stood 
dais flanked by heavy red curtains, an 
magic wand was a white rod capped wi 
sparkling snow crystal. Above his head was 
a curved, scalloped strip of wallboard bear 


ing the message: “Santa's Theatre; a ca 








—The first and third photographs are of dis 
plays by Mrs. Laura Walbridge, Bullock's down- 
town store. .. . The center illustration is of 
window by Mark Kelly, Harris & Frank. . 

(All photographs by courtesy of "Dick" Wit 
tington, Los Angeles) — 


















EC t 
WN 
on I! 
TO t 
yrme : 
an it 
2d about 
on W 
is ( 
and r 
nN ft] its 
ell motif 
Angeles 
ard 1S 
tree ot 
he € ct 
here, the 
vn store 
display 
1 Christ 
illustra 
at «ol an 
nd hold 
re was a 
used in 

moved 
rcled its 
k-1n-the- 
S and a 


= drums 
yy suita 
into the 
om. The 
sente i 4 

a street 


ye dimly 


rs. Wal 
theme ot 
s in this 
ring the 
the tree 
ting the 
windows 


the un 
yxes will 
display 
splay for 
aus took 
paged I 
In Ms 
od 
, an 
d M 
hea i 
ird beat 
a il 
of dis 
s down- 
is of a 
ik. 
"Whit. 








DECEMBER, 1945 


—At the upper right, a display by Claude 

Gardner, Silverwood's. . . . Center, one of 16 

windows devoted to sportswear by Stanley 

E. Thompson, The May Company. . . . Below, 

one of 33 windows used by Harvey Pettit, 
J. W. Robinson Company— 


ad: “Act One . Men's) Accessories.” 
he background of the little stage was fin 
shed in vellow, while the background for 
he entire setting was a dark blue paper 


angled with snow crystals. The floor of 


s 


e window was in white 


\t the top of this page is a window by 


laude Gardner, display manager for Silver 
wood’'s—one of a series of related displays 
Here the showeard read: “I want clothes for 
Christmas!" White, elongated bells of lace 
were suspended against a gray background, 
and the floor was covered with white fabric 
having a deep pile. The ribbons and balls, 
used as decoratives for the bells, were in a 
shade of apple green instead of the tradi 
tional deep green of Christmas. \pple 
green or gray were the colors used in each 
of the windows in this battery. 

The second photograph on this page shows 
one of 16 windows given over to sportswear 
by The May Company's downtown. store, 
where Stanley E. Thompson directs display. 
The caption lettered in bold letters across 
the curve of the arch in the background 
read: “Sun, Sand or Snow;” this was re 
peated on the copy card, followed by the 
words: “Let’s Go! All within four hours ot 
Los Angeles.” Some of the windows dis 
plaved dude ranch apparel, others beach 
wear, and still others clothing suited for 
snow sports, as in the display pictured her 
While it does not show up clearly in the 
photograph, there was a painted scene of 
snowy slopes in the background of this 
particular window, and the other displays 
had similar painted backgrounds to harmon- 
ize with the merchandise offered. The snow 
on the floor of this window blended into 
the base of an antique sun-dial in the lower 
right corner. Beauty preparations were 
displayed at the base of the showeard. 

\n elaborate presentation, completely de 
void of merchandise, was given over to the 
Christmas theme in 33 display windows at 
J. W. Robinson Company, where Harvey 
Pettit 1s display director. One of the win 
dows is seen in the final photograph. The 
showeard, in something of the form of an 
illuminated page, read: “The Christmas 
bells ring out jovously for the home-com 
ing of heroes and high hearts.” Other cards 
said: “Because of him, a Merry Christmas” 

“him,” of course, meaning our home-com 
Ing men in the services 

Some of these windows showed. soldiers 

d sailors with a gift package; still others 
portraved the Nativity, the journey of the 
lhree Wise Men, and similar Biblical 
scenes Christmas music was. broadcast 
Into the street in connection with the dis 
tvs, and on some evenings a church choir 
ng in the lobby, accompanied by organ 
music. In the display pictured here, the 
nple scene showed a miniature village on 
winter's night, with rugged hills rising in 

background against a starry, dark-blue 
. At one side was a white fir tree, while 
ve the whole scene swung large bells. 
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By GEORGES LOEWY 


Geneva, Switzerland 


had to before 


retailers who specialize in the sale of 


very long time pass 

jewels, of the work of the goldsmith 
and silversmith, plucked up sufficient cour- 
imagination to overcome the 


age O! 
monotonous type of display where the mer- 
chandise changed regularly, but the setting 
S¢ Idom oO! 


Yet not even in this line of merchandise, 


neve.r. 


with its inherent sparkle and glitter to at- 
could the evolution of display 
idea ot 


tract the eve, 
Someone conceived the 
with the 
immediately it be- 


be stopped. 


appropriate settings, changing 


goods displayed, and 
display to 


independent 


came important in jewelry con- 


ceive new ideas, to do more 
and artistic work. 
\ definite type of tasteful 


dow for jewelry has little by little emerged 


display win- 
and has influenced its pre- 
every city. A number of ex- 
Zurich, 
here and 
typical of this type of 
Perhaps the best and simplest way of illus- 
trating how jewelry windows are handled in 


in Switzerland 
sentation in 
from 
are shown 


amples Geneva and Lucerne 


may be accepted as 


display over here. 


Switzerland is to describe these windows 
briefly. 
No. 1. Gold costume jewelry is shown 


on small, circular plateaus having tops in 


bright pastels and = surrounded with silk 
Iringe 

No. 2 \ new type of watch is promoted 
here; the principal display decoration is in 











DISPLAY WORLD 


the background an irregularly curved 
plastic sheet on which has been painted a 
stylized sun, the moon, and planets to sym- 
bolize astronomy. 

No. 3. Watches are given individual set- 
tings, with the sales message on the pages 
of the open book at the right. 

No. 4. This display marked 
series celebrating the 160th year in business 
of Vacheron et Constantin, Geneva. The 
history of the contained in 160 
seen in the 


one OF «a 


firm is 


parchment-bound kooks back- 
ground, 


No. 5. 


done in 


miniature Gothic arches, 


light pastels, are shown 


Before 
white or 
confirmation gifts. 


No. 6. Watches for sportsmen are shown 
before a poster announcing the Geneva 
Horse Show. 


No. 7. Again watches for sportsmen are 
the featured merchandise, displayed on 
ivory-colored plateaus; against the dark 
background is a pair of white skis. 

No. 8. A display used on the Swiss na- 
tional holiday. The drawings on the back- 
ground are in outline form, in white. 

No. 9. An 


considerable 


international chess match ot 
importance inspired this 


ting, in which the jewelry is shown on alter- 


set- 


nate black and white squares, with a rook, 
knight back- 
ground. 


No. 10. 


and queen, over-size, in the 


The watches are displayed before 
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JEWELRY 


a dark blue background simulating the 
on which silver stars appear. 

No. 11. This window was used dun 
the Easter with spring foli: 
cloud-studded backwall. Ac 
is at the right, while 


season, 
across a 
plete Faster egg 
other has been sliced across at the I 
from the latter pours a fold of silk, 
which some of the jewelry is displayed. 

No. 12. Used on the day the Europ 
war ended. The dove of peace, the flags 
the United Nations, and the 
make up the arrangement. 

No. 13. Costume jewelry is featured 
here; the floor was covered in ivory-colore 
material, draped with red silk. A jar of 
forsythia stood at one side in contrast. 

No. 14 and No. 16. The smaller photo 
graph shows the detail of one display in a 
big exhibition of jewelry and watches in 


Swiss flag 


Geneva this year. Note that the illumina 
tion in the display case is by means of 
lamps enclosed in cone-shaped _ fixtures 


which throw the rays directly on the small 
plateaus. The larger photograph illustrates 
the general treatment of the exhibition hall. 
The were lined with artificial silk, 
richly arranged in folds as seen. The ceil- 
off-white, as window 


walls 


ing was were the 


frames and the lattice effect around = the 
room. 
No. 15. This display was used by Gube- 


lin, of Lucerne, in connection with an inter- 
national music festival held in that city 


(UHH 


saath esstnsneneenens terete er 
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By JACK POLLARI 
Madigan Brothers, Chicago 












ornamental top, pearlized 
background begins 
and graduates to a bright hue 


t and then was sprinkled 


the floor is a ptle of irregular shaped chunks 





was created in Marshall Field’s huge Stat 
and Madison street corner window to pr 
mote exclusively) designed high = fashion 
lounging apparel. The illusion — was 
achieved using a sky blue back drop an 


floor against which were suspended hug 
cloud formations made of spun glass. Thess 





cloud formations both on the floor and the 
wall were illuminated with white light 


from behind and underneath. The lighting 
effect gave them a transparent hazy appea 
ance. The stairway was_ suspended 
props and not allowed to come down quit 
to the floor and served as an effective con 
trasting background to the bright colors 
the lounging apparel. The manikins et 
fectively posed completed an out-ot-thi 
world picture. Field’s also promoted. tor 
effective windows for the store’s beaut) 
salon in each of four windows, namel 
facial treatment, body treatment, hair st 
ing, manicure and pedicure. These servi 
were illustrated by the use of manikins 
the general setting and symbolic mirrot 
the back wall of each window was hand 
in a rather whimsical manner, such as 
feet representing the pedicure window 
torso representing the body treatment, 
The color scheme was neutralized gi 
with accents of pink and even the in 
ments used in the beauty operations 








—The first photograph on this page is of ad 
play by J. W. Cumpbell, Carson Pirie Scott 
Co., one of a series of dramatic windows pr 
moting perfume. . .. Another display by Cam; 
bell appears on the cover of this issue. 

At the left, a millinery display by Ray Bianc! 
Goldblatt Brothers’ State street store. 

Above, by John T. Moss, Jr., Marshall Fie'd 
& Co. ... (All photographs by courtesy of | 
A. Kuehn & Co., Chicago)— 


“ 
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fad 
Scott & 
ws pr 


Cams 


Bianct 


ll Field 
sy of 














DECEMBER, 1945 


—At the left, a display by Reed Schlademan, 
The Fair Store, promoting bridal fashions. . . 

Center, one of a series dealing with various 
“times'' during the day; by R. T. Schweick- 
hardt, Montgomery Ward & Co. Chicago 
avenue store. .. . Below, by John T. Moss, Jr., 


Marshall Field & Co.— 


effect 


observet 


that the whole 


as as enticing as possible to the 


dipped in glitter so 


he sign im each window on an easel was 
captioned—"Go On a Beauty Binge 

“Time” was the element portraved in a 
very engaging way at Montgomery Ward's 


Chicago avenue store. Each window setting 


as built around a definite time h 
as. breaktast \ right 
tl window 
colortul 

the 


simply 


Ol day, SU1¢ 
1} 


SCTeCCI] 


covered 


time anel 


and with 


pattern, 


curtained 


la 

1 1 
Whict 
table Thi 
( Note 


script.) 


wallpapet betore 


sat family at the kitchen 
B 


sign reads, reaktast Time 


uniidel 


airbrushed 


featured Bed 


olass 


the hour 


Another window Pine 


Here the voungsters were in the middle ot 
a pillow fight with mother appearing on the 
scene. Here again the right angle screen 
covered with wallpaper formed the setting 
The sign reads, Bed Time. Other windows 
in this group were, Chore Time, Club Time, 
Date Time and School Time, a very charm 
ing human way to promote many depart 


effectively. R. T. Schweickhardt 1s 
( hord 
is national display director for Montgomery 


Ward 


ments 
head of window displays and John 1 


The Fair Store’s large corner window 
was divided into composite settings recent 
ly to promote bridal fashions. This gave 


the wedding their 


highlighting each 


each principal in own 


window fashion 


ly. This was achieved with triangle 


separat 

panels, 
each forward corner fitted with a high black 
gold cap column. Mirrors in square designs 
were patterned on the walls, live plants and 


garlands formed the foliage decor. Reed 
Schlademan is display manager under the 
direction of Sam Blum. The card reads, 
Just as You Dreamed It With a Lovely 


Bridal Gown to Complete the Picture. 
Goldblatt’s 
hotel foyer in an elegant way with a circulat 
couch, satin tufted for his splendid millinery 
window. A cut chandelier, the 
ticre drapes and the bronze statue completes 


Rav Bianchi at simulated a 


glass 


por 


the setting. The manequin sitting awaiting 


her “date” stamps these hats definitely as 
‘Date Hats.” The sign reads, True Ele- 
gance Fashion Delicately Crushes Satin 
to New Silhouettes Reminiscent of a 


omantic past. 


Britain May Ship Exhibits 
To Other Countries 

British 
plains for chartering a ship to send exhibits 


] 


alid 


manutacturers are considering 


similar promotional material to various 


countries. The plans call for holding ex 
itions at about eight ports every four 
months. 
Bob Findlay Joins 
Stensgaard 
ormerly display manager tor Maison 
Blanche, New Orleans, and more recently 
with Joske’s, San Antonio, Robert Findlay 
joined the staff of W. L. Stensgaard 
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Chi will 


[nic 


& Associates, ago. He 


2 Serve 
as sales representative in 11 Southern states 


Pons Heads Display 
For D. H. Holmes 
Anthony Weber. Leonard 


has keen appointed display 


Succeeding 


manager for |) 





he Holmes 


V-S1I2NS 





organization 


formerly doing a 


and five ve 


‘ 
Pil 


sign department « 
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MANIKIN is a manikin” 
Gertrude 
very 


but actually a manikin is a 


important medium for the display of met 


chandise Not 


eXpensive 


only very important but 


quite and demanding of attention 
\lthough made in the image of the most 
women, the 
very far. Most 
flattery and 


will be 


ittractive, exotic and shapely 


comparison does not extend 
relish gilts, 


women expensive 


sweet nothings, while a = manikin 
content with being kept clean and = in 


Mad 


paple I 


good 
either of plaster 
manikin 
much 


condition compos! 


tion or mache, a is quite 


fragile and can not take as rough 


as its human counterpart, even if it 
priced at 


handling 
cant feel 
well over 


pain. Today manikins, 


a hundred dollars each, represent 


a large capital investment for the average 


display department 


It was not always so. Years ago. the 


beautiful creatures which adorn the displays 
of America’s leading stores were just a 
forms used were headless, arm 


Shaped like a barrel they 


dream. The 
less and sexless 
litthe or no help in 
Made first of cloth, they developed 


wax and 


were of displaying 
clothes 


nto extremities 


heads and 
heat 


sighs of 


PTew 


But wax plus extreme makes quite a 


ness. exit wax, with relief. trom 


harassed displaymen. The use of plaster 
ind papier mache marks the beginning of 
the modern manikin 


Actually, the whole development of I1te 
like figures was based upon the psychology 
that the 


herself looking as beautiful as the manikin 


average woman likes to visualize 


For a while many of the manikins were 


some of the more glamor 
this 
woman 


to res¢ mble 
stars. But 


mad 
was too much 
She might 


convince herself she would look as well as 


ous movi 
to expect of the average 
the anonymous manikin, wearing the same 
outfit, but she could never sell herself on the 
possibility of looking like Myrna Loy or Ann 
Greta Garbo. 


Sothern, to say nothing of 


might be 
Stein's way of putting it, 
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So, back to anonymity went the manikins, 
and we can't say we're sorry. 

manikin looks 
Glutz, it 


such 


whether a 
Miss 


investment and as 


Regardless ot 
like 


sents an 


Greta Garbo or repre 
deserves 
consideration 

This start the mo 


consideration should 


—At top, from his 
office, Gilbert Lau- 
rence, with a worried 
look as the distressed 
mannequins arrive 
and fill his showroom 
to its utmost capa- 
city— 


—At right, each 
mannequin is diag- 
nosed carefully by 
Laurence because 
he has the responsi- 
bility to return each 
mannequin. to _ its 
rightful owner with 
a fresh "factory" 
look— 
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Care and 
Feeding of 


Mannequins 


By GILBERT LAURENCE 
Madisonia Manikins 


New York 


ment a manikin is purchased. Bins should 
be built for the proper storage of each fig- 
hands to he 
If possible 
floor, 
close to the windows as possible. Much 
the breakage of manikins results from their 


ure, with space for arms and 


safely stored when not in use. 


these bins should be on the street 





shoul l 
ich fig- 
s to ht 
possible 
loor, is 
fuch ot 
m thei 
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ing moved from the display department, 
sually on the top floor, to the windows. 
After the bins are provided, the display 
staff, many members of which are newcom- 
s to display, should be instructed in the 
proper handling of the figures. The rules 
e simple and are contained in “Ten Tips 
(in Manikin Care,’ compiled by the author 
and are available on request. If these are 
lhered to, a minimum of breakage should 
occur. Of course, there is nothing to pre- 
vent a customer from knocking over a mani 
in an interior display and sometimes 
salesgirl will accidentally break an arm 
(the manikin’s) in her haste to remove a 
garment desired by a customer. But in 
times like these, just refrain from follow 
ing the Biblical “eve for an eye” and take 
it with a grin. 
can be added to the manikin to warn away 
walk while planning their 
evening meal. A loud siren could be hidden 
on the manikin and shriek its warning just 


Perhaps radar attachments 


shoppers who 


before the usual crash occurs. Permission 
is granted for use of this invention without 
remuneration. 

The question of how long to keep a mani- 
kin is often asked. Some stores feel com 
pelled to buy a new set every year, while 
others go to the opposite extreme of keep- 
ing them tor ever and a day. One store 
we know has had the same set for so long 
that the manikins are almost ready to re- 
ceive Old Age Security Several 
factors enter into this problem: how radical 


pensions. 


a stvle change occurs each season, the con- 
dition of the figures, and, always, the budget. 
Two years seems to be a minimum period 
for a manikin to be up-to-date. How much 
more than that depends on the first two of 
the forementioned factors. 

Regardless of how old a manikin 1s, it 
should be kept in proper condition and style. 
By the latter we mean hairdo, makeup, and 
repairs. Nothing quite spoils the appear 
ance of a window as manikins with broken 
fingers, unkempt hair or taded makeup. Un- 


tyes 4 
4 
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—Above, hands need repairs in most cases and 
here you see a flock of them ready for the 
restoration treatment— 


—At bottom, the shopworn mannequins arrive 
in special crates which protect them in transit. 
Yet they need to be handled carefully— 


less, of course, the setting 1s designed to 
show what the well dressed woman should 
not look lke. 

With the postwar world now 
great things should be 
More action, less 


upon us, 
forthcoming in the 
manikin — field fragility 
and lower cost are some ot the things to 


look for. But, whatever the new manikin 


looks like or does, it will still need consid 
eration and thoughttul Treat 
them well and they'll pay off with better 


handling 


looking windows and more sales 


Treasure Hunt New Display 
Shopping Stunt 

Arcade 
Cleveland, have joined forces in a unique 
display stunt, called the Arcade’s 
Hunt. window has a 
number and a title. The idea of the con- 


The merchants in the building, 
Treasure 
Each merchant's 
test is to match the store’s name with the 
correct title of the window. Thirty-four 
titles and the thirty-fifth 
Mystery Window, for 


contestants are to suggest a title 


windows have 
window 1s called the 
which 
Vietory bonds are offered as prizes, and 
the event is being backed up strongly with 


advertising. 


New Jobbing Firm 
In Baltimore 

Elmer J. 
have merged ther 
form the Allied Display Service, 
with headquarters at 200 N. Pearl street 


They will do a general display manufactur 


Schwartzman and Ted Sokolove 
respective businesses to 


Baltimore, 


ing and jobbing business and will specialize 
in displays for specialty shops, department 


stores and chain stores The principals 


have been engaged in the display field tor 


many vears 


Seitz to Design Display 
Line for Mori 

Robert 
of FL. & R 


has announced the early presentation of a 


display 
Columbus, Ohio, 


Seitz, tormerly 


Lazarus & Co., 


manager 


line of display fixtures by Mori Statuary 
Studios, of the same city. in which company 


he has become a partnet 





New. Yorke Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 





IGHLY decorative Louts XV _ figurines 
hosen by Display 
John A. Rosenberg to herald the 
season in the Abraham &« 


Brooklyn ()t 


were ¢ Director 
otraus 
dows, Over in papier 


mache with a ceramic finish, the re splen lent 


ostumes of the near life-size figures cat 
ed out in detail the prevailing styles of the 
ouis XV reign 
the Y 
Panels 


framed 


and each pose was symbolic 


uletide in that period 


finished in red and white striped 


paper the display, the opening out 
lined scroll also ot 
He and gold (sold 


we! shodes in green. lavender and red. The 


with a baroque paplet 


sprayed 1 candles 


backwall was painted in a pale pink and the 


scarfs) and colortully gift-wrapped boxes 


iown on graduated elevations, the 


oviding the stairstep line first cov 





ered in white spun glass. These holiday 


brought to the very foreground 
creating an effect 
windows is 


trims were 


of the windows, thereby 


of definite appeal. One of the 


shown below. 
Charming Christmas scenes inspired by 
Currier & 


miniatures in 


were interpreted in 
Thorpe win- 


here. A 


support d by 


Ives prints 
four of the Jay 
dows, one of which is” pictured 
shadowbox 


made the setting 


very large white 


real tree trunk and roots 


—Upper left, by Donald Angus, Jay Thorpe's 
Upper right, by Richard Pallotta, |. Miller & 
Sons. . . . Lower left, by John Rosenberg, 
Abraham & Straus, Brooklyn. . . . Lower right, 
by Joseph Dultz, Bloomingdale's. . . . (All 
photographs by courtesy of Virginia Roehl 
Studios, New York City.)— 


reproductions. In tl 
Direct 


for these nostalgic 
accompanying illustration, Display 
Donald 
of papier mache, 
light with doll-like and serene 
before a sky-bl 


\ngus showed the carol singers, 
under the @ 
hous 


grouped 
street 
background 
little 
cutouts of 


forming the 
The 
were 
with green or red trim and hung wit 
generous holly The front vat 
planted with trees and shrubbery, were e1 
white picket fen 
In addition, larg: 


wall. houses, complete in evei 


detail, wallboard, paint 
white 
wreaths. 
with a miniature 
with littl 
and leafless branches were 
flitter gave a 
frosty feeling over all White frosted moss 
also outlined the foreground of the shado\ 


closed 
gateways. 
Space d here ar 
whit 


there and snow and 


Supporting tree trunk and roots 
frame 


box. 


the natural which 


branches 








In tl 
Direct 
ECrS, 

the ¢ 
» hous 
skv-bhi 
E CVEl 
painte 
ng wit 


ed mo 
shado\ 


ots a! 


me tl 
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—Immediately above, by Winston Jones, Frank- 

lin Simon's... . Upper center, by Gene Moore, 

Bonwit Teller. Upper right, by Winston 

Jones. Lower left, by Sidney Ring, Saks- 

Fifth Avenue. . Lower right, by Ogden 
Samuel, De Pinna's— 


shadowbox were also finished with snow 
and. flitter. 

“Floating Through Air—Angel Wafted 
Heaven Blue” read the fashion message used 
Director Winston 
Franklin Simon's in a series of four win 


by Display Jones at 
dows tying in with a presentation of Lucien 
Lelong’s “Sirocco.” Lace dipped in gold 
and bronze and encrusted with “jewels” 
composed the tropical filigree bird which 
was suspended betore the backwall,  air- 
brushed in the featured shade of blue as 
worn by the mannequin. \ silver metal 
crown on the head of the bird was studded 
with multi-color pailettes further to accent 
a shimmering effect, and the metal also 
made the claws and_ beak Clear glass 
“rocks” grouped over a white spot gave an 
irridescent effect to the 
periume bottles ; 


arrangement ot 
white icy flitter over all 
created a fairy tale atmosphere. The floor 
of the window was covered with a “Heaven 
Blue” high-pile velvet, satin ribbons in this 
shade also making the book marks. 

“Pretty Personal” was the apt headline 
used by Display Director Sidney Ring on a 
white fan-shaped window card at Saks 
Fifth avenue, accompanying a= group. of 
soft lingerie and perfumes arranged on glass 
plaques. The mannequin, wearing a_ white 
with black costume, was posed by a mirrot 
plaque with curved edges and suspended by 
white silk cording caught midway with gold 
leaves. A mounted white plaster hand hold 
ing perfume was appropriately shown undet 
i glass bell. The make-up of each manne 
juin repeated the color of the specially de 
igned wig of net, in this instance a misted 
one ot green. The semi-circular backwall 
vas hung with three tiers of shirred white 
hiffon. 

“Court necklaces of paste are encircling 
vhite throats ... furs look like dreams ot 
uXUry bare arms are a solid glitter of 


racelets” was the descriptive message 
vhen luxurious evening wear was presented 


vy Display Director Henry Callahan in the 


DISPLAY WORLD 


Lord & Taylor windows. The background 
screen heightened the opera note, finished 
in green with a satin damask effect ap 
pliqued on the secreen—the flowers in- red 
and outline in green tufting 

The mannequins were even more exciting 
with green wigs and matching makeup. The 
use ot gold chairs in the foreground tor 
showing the accessories turther created the 
atmosphere of evening gala. Moss-covered 
Hower pots at the right and left were planted 
with real poinsettia blooms 


} 


Deep frames of Princess pine wert 
stalled tor the 
Simon 


i 
holidavs in each of the 


Franklin Fifth avenue windows 
Three departments were represented in the 


1mnegeris 11 


“Platinum Pink.’ cosmetics, and the gift 


accompanying illustrations, 1. 


wrapped packages, those included in the dis 
play done in pink and li pape 
Festoons of the green Prin pine were 
spaced with Baby's Breath (sprayed a very 
delicate pink), shaded pink roses and orna 
mental balls dipped in pink and using silvet 
flitter. The sand-covered floor was in a 
deeper shade of pink and the backwalls were 


air-brushed in shades of blue and gray with 


\ replica ot the “Blu 
Grass” horse emerged trom a tufted pink 


pink all-over clouds 


and blue bridal chest 

“Extravaganza in Theatre-hour Fashions” 
at De Pinna’s was inspired by “The Dolly 
Sisters” film lor this effective series, Dis 
play Director Ogden Samuel used black 
patent paper for a fashion book, with let 
tering and motits in soft blue, one page 
showing photographs of action poses from 
the film. The 
five displays repeated the pose 


silhouettes in each of the 
costuni 
ot the teatured photograph Che back 
ground panel was designed 

scrim with black fram« 

were cutouts of white wallboard which 
painted black and set slightly back 

lights 


scrim. Concealed 


silhouettes suggested footlights 


ly sloping floor plattorm was also finished in 
the black patent paper and the m 
wore an all-white evening costume 

\t Bonwit Teller’s, Display 
Moore presented Blonde Furs and “Vag 


hats with Lucien Lelong’s “Taglio” pertume 


Director Greene 


In collaboration with Lelong’s, the settings 
[Continued on page So] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: ‘Masterpieces of Flattery’’ is the title of 
this display—a showing of early Spring millinery. Two 
definite units are noted, one merchandise and the other 
mannequin accompanying heads. 


Properties: An elaborate old-time brass parlor easel and 
hadow box frame is responsible for the descriptive title 
of this display theme. Both easel and frame are painted 
white. A choice selection of colorful Spring millinery is 
displayed in the frame by means of dowels. To the right 
of frame stands a white pedestal with urn of flowers. 
Millinery head rises amid flowers. Other millinery head 
rests on floor. Large copy card is displayed directly in 
lower front of easel. 


Arrangement: Spring time is suit time and this 
dramatically simple setting emphasizes its im 
portance in the Spring wardrobe. Arrangement 

made up of two units, merchandise and manneauin. 


Properties: A large suspended ring is used to sup 
port draped suiting material. Colorful parrot 


perched on ring ties up with message relating to 
suits. Message reads—''lt can't be repeated too 
often—Stripes Make The Suit This Spring.'’ Copy 


card is displayed at feet of suited mannequin. 
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Arrangement: Here we have a special promotion 
on Spring blouses. The arrangement of the display 
consists of several elements to form a single unit. 


Properties: An assortment of suiting materials is cut 
and placed in panel formation against back panels 
of window. Blouses are tacked on to the patches 
of material to suggest the right blouse for each 
type suit. Other blouses are displayed on floor of 
window along with copy card. Mannequin is seated 
amid blouses under ribbon streamer bearing the 
message— The Blouse Makes The Suit. 


1945 
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COMING UP 


Arrangement: In this display of men's top coats 
several elements are noted and they all combine to 
form a single unit. 


Properties: Properties are very simple. Arrange- 
ment of display does much to attract attention and 
interest. A slanting panel is used to frame the 
mannequins. Flowering bush such as Forsythia, etc. 
breaks up mannequins and supplies seasonal at- 
mosphere. Related accessories and copy card are 
displayed on floor of display. 








Arrangement: This tropical setting of men’s leisure 
and sports apparel consists of everal element 


torming a single unit. 


Properties: Tropical atmosphere is created by the 
use of large bamboo slats laid in interesting ar 
rangement. They may also combine to serve a: 
displayer. Oversized leaves decorate back 
Colorful sport shirts are shown in conjunctio 
slacks and shorts of solid, contrasting or 


yr 


Arrangement: = This golf setting is made up of 
various elements combined to form a single unit. 
Men's sports apparel is promoted in this display. 


Properties: Arrangement is partly paneled in. Man 

nequin to the left appears in the act of striking ball. 
Flag is displayed in the distance. A wide assortment 
of jackets, slacks and related accessories is di: 

played throughout. 
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Think this over 


a By FRANK G. BINGHAM = 





WAS the night before Christmas when 
ill through the 


stirring, not 


store, not a creature 


evell a Mouse (1c 


thre nvlon stockings were sold 
boxes Were leit; 
and all, 


VIstons Ot 


thei 


long ago, and only empty 


the display protession, One Were 
| 


home, but not in bed, with 


spring dancing through 


heads: 11 out on thre 


promotions 
lawn there arose a great 
most of them were too tire 1 to sec 


You take it 


clatter, 


what from 


was the mattet 


re 


Columbus, 
Le dy 


POW Ot pale 


Maury L. Sultan, The Union, 
Ohio 
LaMar 
blue and 


trons ()scat 


wants Santa to bring him 


dressed in an evening 


match his store decora 


Namm 


Ire 11¢ h 


white to 
Rutgers, The  otore, 


“Some shirts with cutts, 


Brooklyn 
and oh, ves, a German boxer and—oh, nevet 
mind—” Llovd Redfern, Sibley, Lindsay 
& Curr, Rochester: “1 Santa Claus to 
bring me S/Segt artist, now 


back 


| 
cract 


want 

Roy Gutzmer, 
new rugs, lighting, 
that 


Rhoads, 


in. Okinawa; 
won't 

electric 
like 


right 


grounds, mannequins 

KF, A. “Dusty 
Chattanooga: “I 
assistant 


Powe I 
Santa 


now , 


Board, would 


VP OK vl 


bring me one 


this is asking too much, 


Brooks, Jackson, Tenn 


do vou 
Santa 2” 


“l want a 


supposs 
Charli 
package of fresh, new window 
nice new better 


vear old son, the means whereby we 


ideas, a job, a climate for 
my five 
can get the display 
tion it deserves” 
Madison, Wiss 


large shipment of warm weather, enough to 
Christmas ‘til 


recogni 
Bates, 


send me a 


protession the 
Ellsworth 
writes: “Please 


from summertime, as | 


last 
Brothers to go to 
This Christmas 
I want later installation 
of Christmas displays next year; the rest of 
asking for the 


busy at Barron 
Florida.” “Dear Santa 


you to bring me a 


am too 


wholeheartedly 
Jim Logan, H. H. Haney, 
Wortsman, 
Goldberg, 
Pollari, 


Santa to bring 


my gang are 
same, all of them 
kd Coffey, Irving Shapiro, Gene 
Carl, truly, Phil 


Schack’'s, Inc Jack 


and yours 


Chicago.” 


Madigan’'s, Chicago: “I want 


together the display potential of this country 


happy family—under one root—under 


as OM 
prove to the retail trade 


terrific 


sane guidance and 


and 


bilities of t 


work with the possi 


those we 
| When united under 
hand: the 


vears has me 


Ms powell 


sound rule and. wise ‘rat race’ 


that’s 


what 


been going on tot some 
better 


Pollari's 


dizzy add a tew more 
reindeer, Santa; order is a sleigh 


ull alone 
lack Nichols send-off 
eon by the Detroit Display Club and at this 


with a 


was given a lunch 
presented 


stuff 


writing he has not been 


horse, so, Santa do your a horse 


\rmistice 
pressure on the 


exactly hke the one in the Detroit 
Day little 
Detroit police department is all you have to 

George Allen, 
Nashville: “What 


Christmas 1s a readjustment 


parade . va 


do, Santa, to please Jack. 


Castner-Knott Company, 
I want most for 
manufacturer's set-up, so we can get 


George, here’s an idea; 


in. the 
delivery sooner” 
send any manufacturer who did not send 
vou material on time this Christmas one ot 
that Charlie Hutham, 
buyer, can’t sell to his customers. 

Kenny Hildreth, display director, J. N. 
\dam Buffalo, Teddie 
Hildreth, formerly display director for The 
May Company, Baltimore, Santa to 
arrive dragging the stork behind him—atter 
12 years of display collaboration . . . ves, 
Santa, 
deliver 
Southern Display 
Santa 
reTeNnce at 
1946 
displayman’s wite would be a trip to Texas 


those wreaths your 


millinery 


Company, and 


expect 


want a boy, so don't forget to 
Malloy, president of the 
\ssociation, Dallas, 
him a 


they 

Gauy 
Wants 
successful con- 
of April 22, 


. he suggests that a good gift to any 


to bring 
Houston the 


very 
week 


during this week to enjoy the hospitality of 
the South. 

Nelson ¢ 
Is now out of the 
son & Ives Company, Orlando, Fla., 
ovel off; he 
I want you to reduce the cost 


who enlisted in 1942, 
Dick 
taking 


Huber, Jr., 


army and back at 


where his wife leit writes: 
“Dear Santa: 
of a good used car, so I can afford to buy it 
and take my wiie and six weeks” old 
daughter out tor a few Sunday drives ... it 
groceries, too, on week 
Naden, Globe De 
Store, Waukegan, Ill: “I want 
just a few modest to state a definite 
number) Jas. B. Williams mannequins with- 
out the usual 6 is 1 
more now—delivery 

J. J. (Santa) Sullivan? 
a display assistant willing to learn, who will 
be satisfied with $100 


per week to start; the first 


carry the 
Vernon ID. 


would 
days.’ 
partment 
(too 


months to a 
are you listening 
thing, 


year—or is it 
another 
something under 
hundred Christ 
Hoff 
\rk 


new 


Rowe J. 
Smith, 


mases are the hardest.” 
The Boston- Store, Fort 


promised me a 


man, 
“My 
store front and windows, but the way things 
take Santa to this 
possible, so don't forget me.” ... A. J. Rit 
ter, B. R. Baker Company, Toledo: “I 
Santa to bring me 50,000 white shirts, 


management has 


are now it will make 
want 
25,000 
carloads of under 
10,000 
golt balls 
Florida 
Longwell, atter three vears 
returned to N. W. Pugh 
Vas, Santa 


to bring him a new job he has resigned 


pajamas, four 


15,000 


pairs ot 
pairs hose 

then I'll 
play 


wear, men’s suits, 


and one dozen pre-war 


put in ‘the tront,’ go to and 


golf.” ED 


in the army has 


Company, Roanoke, and wants 


DECEMBER, 1945 


his position effective January 20. Joh 
G. Barton, Shear’s Department Store 
Evansville: “Dear Santa: Please unite dis 
playmen as never before!” John has al 


ready got one of his wishes in the 
of Ralph Topper, artist and cardwriter who 


from four and 


pers¢ yn? 


has just returned one-hali 
vears in the army. 

\rthur 
York 


empty 


New 
please bring me at 
telephone—neithe: 
New York.” 

Champaign, Ill, says th 
wanted Christmas has 
arrived in advance, namely: men assistants 
Bill Stinson and Jack Wifle have been dis 
from the back on the 


job . . . another, | 


Halpin, Hattie Carnegie, 
says: “Santa, 
apartment and a 
of which can get in 


Heisser, 


you 
Curly 


thing he most for 


and 
Martin, 
home Frank Whitelam, R. H 
Fyfe & Co., Detroit: “Dear Santa: Hov 
sending me some assistants in 1946 
the line now 


charged service 
Charles will be 


SOOT, 


about 
: get at the end of forming 
fellows, Frank is a nice fellow and knows 
everything about shoe displays Bernt 
Silvestri Art Manufacturing 
Company, Chicago is modest and won't tall 
he did say: “Fire engine!” afte: 
William Wyatt, Wm 
Hahn & Co., Washington: “Bring me a 
signman.” Evert L. Chapman, Edward 
C. Minas Company, Hammond, Ind.: “Santa, 
assistant, Mrs 


J.) Gorman, 


much, but 
much coaxing. 


I need more help” .. . his 
Jessie Brooks, left to be a home-maker. 
Walter 


20 missions over Germany, 


Tappen, gunner on a B-17 and with 


has returned to 


Hammond and will be at work soon 


Margaret 
Gene 


also joins his department 
Muse Clothing 
Santa: | 
125-toot 


have 


Lanz 
Turner, George 
\tlanta: “Dear 
nice 40 x 
would 


Company, have 
just 


room, 


acquired a work 


and | love to some nice 
equipment and power tools which are a bit 
hard to find, so do your stuff, Santa.” 
Bronsing, J. Goldsmith & Sons 
“Dear Santa: I got the 
wish already when my son, John Joe, arrived 


Queen Elizabeth and was dis 


Joe Com 


pany, Memphis: best 
home on the 
charged at Camp Atterbury, Ind., after being 
for 34 months.” Wel 
the display profession 
better 
words 


In active combat 


come home, John Joe; 
proud of you and no 
place could be found for the next 
written so well by Harry Kramer, Joseph 
Frank & Son, Nashville: “Now the lights 
have gone on again all over the world 
we are happy to be able to celebrate ou 
first Christmas. Well, I 
a special letter to Santa this vear and asked 
him to tell the world to stop discussing the 
problem of the atomic bomb. I[ asked hin 
to talk radio and tell the peopl 
of this great land and all the people of the 
earth to get together in brotherhood to find 


is mighty 


and 


peacetime wrot 


over the 


the mght way for a real and everlastin: 
peace.” 

cr 
“Dear 
Craig, 


Batchelor, Newman's, Enid, Okla 
Santa: My first ‘Mort 
time to do sketching an 
IS-s17 
]4-s1 
‘Hen 


Rub 


assistant 
Wants more 
Steel 


insist on 


painting, Peggy wants fewet 


who 
from — the 


women trving on 


dresses mannequins, 


sailor back home, 


settle for an 


Severn wants het 


Davis will gladly apartment 


and toi Want is more 
for my display department.” Batchelo 
besides his many duties at Newman’s, has 


Enid newspapers call 


myself, all I spa 


feature in_ the 


[Continued on page 81] 
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Joh 
Store 
e dis 
as al 
yersor 
r wh 
e-hali 





eithe 1 


Ra 
fants 
1 dis 
nthe 
ll | 
co 
Hoy 
QAG 2" 


Mins 










TMAS 
wiSHES YOU A VERY MERRY CHRIS 





NeAeDe! : 


NOW 
ern 
uring 
: tall 
alte! 
Wim 


ne 














ward 
vanta 


Mrs 


with 
ed to 


ment 
thing 
have 
worl 
1l1IC¢ 
a bit 


ND while we're wishing, we wish you would take complete advantage of the facilities for display service 


offered you by the members of N. A. D. I... . 1f you have a knotty problem, surely there is sufficient 
dis experience and imagination among our group to help you. Call upon any one of us. We are most anxious to 
eng assist in making next year produce greater sales through display, and in enhancing your position in the over- 


Wel all merchandising picture. ... May we hear from you: 
etter * 


sseph Members of the National Association of Display Industries 
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MODERN ART IN 


commissioned 


HEN Salvador Dali, 


some years ago by 
Teller’s to do a= set of 
throw a mannequin 


windows it was as if a 


Bonwit 
windows, decided to 
through one of the 
had burst in the 


display profession 


small bomb midst of the 


I guess the shattering of the glass shocked 


» much that few of us received the vi- 


us s 


brations of the more important issue, MOD- 


ERN ART IN DISPLAY, though I don’t 
think that superegotist had to go to such 
extremes to point the way. But it helped us 
see the light, for since that day, modern art 


has influenced one display director after an 
other, slowly but steadily, until today almost 
New York has 


in display in one form or an 


every large store in used 


modern art 
othe ! 


Tom Lee of 





By FRANZ GOBBI 
Zaria Displays, New York City 


There many artists in various 
schools of art and so many new mediums to 


choose from that the scope is almost limit- 


are so 


less. 

Gene Moore of Delman’s, Robert Pichenot 
of Lucian Lelong, and Joe Martin, formerly 
with Macy’s, are three displaymen of im- 
peccable taste who prefer the more decadent 
NeoRomanticists like Eugene Berman and 
Pavel Tchelichew. Each has achieved won- 
erfu success in creating the atmosphere and 
artists, using in 


depth significant of these 


some Cases SWag 


crumbling columns and decayed walls com- 


draperies of plaster, 
bined with sombre, sensitive coloring. 
Warren 
idea 
wire with a Tourneau 


Franklyn of Tourneau’s used a 


recently, an abstract head of 


watch for 


Picasso 
wood and 
Franklyn was also responsible for 
Lord & Taylor’s 
Each mobile 


the unusual mobiles in 


floor some months ago. 


main 
was made of metal and displayed gloves, 
hats and jewelry. The effect was highly 
decorative and amusing and the influence 


was obviously from the modern artist, Alex- 
Calder 


Davis ot 


ander 
Fred 
original 
well with a window of ties designed by our 
old friend Dah. His 
numerous Dali 
lobster was present. 
Pinna’s my 


Lor d & 
displayman, did 


Taylor's, a most 


men’s wear very 


decor consisted of 


symbols among which the 


well known 
Through the past at De 


dows have been influenced by 


win 
Braque, Ger- 


man and Klee. A recent set of windows 
was influenced by Pierre Roy, a modern 
painter whose work lends itself well to 
display. His unusual form and abstract 


designs combined with vivid and unexpected 


—The windows pictured here, created by 

Gobbi while he was display director for De 

Pinna's, are typical of his application of 
modern art to display— 


DISPLA 


color combinations are a_ perfect foil for 
summer dresses and accessories. 

After viewing the merchandise for a 
promotion of summer dresses, we assembled 
best combinations, constructed 
columns, made paper, compo 


homosote symbols, that combined both the 


Roy's color 


board, and 


coloring and the feeling of the merchandis« 
The copywriter did us proud with copy that 
read: Composition in color. Our dresses 
in the vibrating 
in form, 


shades of an abstract art 


Modern Metal Craft Moves 
To Brooklyn 


Modern Metal Craft Corp., New York 
has removed its offices and factory to 671 
Flushing ave., Brooklyn, where improved 


facilities are available. 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud Mew ™ 





In Stock 
Available Send for 
Immediate Catalogue 
Shipment Blueprinting 
Seventeen 





Basic Designs 
Available 








DESIGN 
1-24 








Frame Within a Frame Treatment Created by 
THE GREAT WARDROBE, SANTA BARBARA, CALIFORNIA 








Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible . .. easy to cut... construct ... finish and install 
; . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

. available in 8 foot and 12 foot lengths . . . Any height . any shape ... any size area 
A POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 
WITH HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 


inexpensive mate 








PRACTICAL USES. . . « durable . . modern . . . extremely practical .. . affording almost unlimited opportunities A 
for creating outstanding effects . . . at low cost. They are in stock, available for immediate DESIGNS AVAILABLE 
1 for shipment. Plan your needs ... Place your order now! 


OF 
nbled 
ucted 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 





and 
h othe 
ndise 
that 








“eSSES 


“| MADISONIA WB 7, 


GnHnmounmces 


/ 
is 


COAST 10 COAST 


MANIKIN REFINISHING 
ON YOUR STORE PREMISES 
BY OUR SKILLED CRAFTSMEN 


SPRING SCHEDULE NOW BEING PLANNED - WRITE FOR COMPLETE DETAILS 


FLORENCE and 
GILBERT LAURENCE 
164 WEST 25 ST..N.Y. CG. 1 j 


America’s Largest Manikin Refinishers 























DISPLAY WORLD 








DECEMBER, 1945 





Essentials for Glassware Display 


BY MERRILL E. COMPTON 
New York City 


MPORTANT in the 
| ibbey 


sales expansion pro 


gram that 


the vears immediately ahead is that. it 
continues to develop new and_ better tech 
niques in displaying glassware, and_ that 
these methods be made available to retail 
stores. The Toledo company re-emphasized 


this when its remodeled sales office in Phila 
delphia was opened a short time ago and it 
that techniques 


available to retail stores 


Was announced its display 
were 
The office, completed after months of re¢ 
search and practical application of theories, 
incorporates new shelf design and color and 
lighting features regarded by the manufac 


turer as the most effective technique for the 
display of glassware 
application of these theories, ac 


White, 


used in the new 


Further 
cording to Kenneth ¢ general sales 


manager of Libbey, wall be 


sales and display offices now being built in 





Glass is planning for 


Chicago The offices, to be 


Merchandise Mart, are expected to be fin- 
ished by early January. 

White reports that numerous department 
store executives, after studying the experi- 
mental models of the new 
visiting the completed Philadelphia 


said they intend to incorporate Libbey’s de- 


—Upper left, cupboards in the showroom are 
lighted from within. Upper center, cold- 
cathode lighting makes the glassware stand 
out; counter surface is of frosted glass. 

Upper right, the displays tie in with national 
advertising. . . . Lower left, occasional pieces 
are displayed in an L-shaped setting. 

Lower center, shelves are staggered to avoid 
straight line monotony. Lower right, re- 
cessed shadowboxes are an important part of 

the showroom's display plan— 


located in the 


offices and after 
office, 


remodeling or enlarging 
their present glassware departments, at 
one Middle Western department 


already started remodeling its glassware ce 


features in 


sign 


store ha 


partment along the lines recommended b 
Libbey. 

The two new showrooms were built b 
the Owens-Illinois Display Department 1 


Toledo under the direction of W. A. Jukes 
nd W. E. Flint. In addition to features sug 
gested by these men and by Libbey 


incorporates — back 


exec 
tives, the showroom 
lighting and 
tions made by two prominent home decorat 
ing consultants. The consultants, Fred 
Diamond and Virginia Hamill, both of Ne 

York City, their recommendations 
after studying glassware displays and «dé 


stores in 25 citi 


ground, other recommenda 


made 
partments in scores of 


agreed the most important factors 


[Continued on page 78] 


They 
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Srason’s Greetings 


and a grateful “thank vou” for helping us to grow 
so fast. May vour holiday be a joyous one and the 


new vear a prosperous and happy one. 


luke S 
sug 
Kecu 
yack 
‘nda 
orat 
‘reda 
New 
trons 
| cle 
ities 
rs in 


Lssoctales 


Misplay Fath» Cs ntl C ecesso eves 


21S WEST 47% STREET, NEW YORK 19, N.Y. 
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CHRISTMAS, 
NEIMAN-MARCUS 


Neiman-Marcus, Dallas, has a reputation for beautifu 
interior treatments for the Christmas season. The theme uss 
this vear by Guy Malloy, display director, is illustrated. On 
photograph shows the mezzanine landing, with an over-siz 
fireplace whose flickering fire was produced by fans blowin 
flame-colored chiffon. Beside the fireplace stands two Christ 
mas trees made of angel’s hair, decorated with various. siz 
mirror stars and multi-colored glass prisms indirectly lighted 

Next is a counter treatment, involving dancing figur 


! 


shaped of gilt wrought iron and taking their theme from jewe 


for sale at the store... . Wide silver-flittered containers ove 
the elevators held reindeer. . .. A typical men’s wear window 
had for its principal decoration a Chinese-type tree... . Wi 


dows in the shop for girls have open backs, permitting the dis 
play to kecome a part of the general treatment. The mann 
quin is dressed as Cinderella, and the chief property 1s a papte1 
mache carriage drawn by the traditional mice 
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The newest handprinted decora- 
tive display paper, available in 50 









outstanding color arrangements, “ea 
varying from bold primary to mo 

muted soft tones. Designed by — 
Erwine LaVerne, winner of the oa ae 






Gold Medal and Highest Distinc- 
tions in the International Exposi- 
tion, Brussels, 1929. 














































time. win a prize for yourself! 


Avoid shipping delays. 
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DISPLAY MANAGERS! WINDOW TRIMMERS! 
Enter National Sew and Save Window Display Contest 
FEBRUARY 23 — MARCH 2. 


BUILD your windows around QUALITY and VALUE. Feature famous national 
brands of merchandise available in your fabric, pattern, and notion depart- 
ments. Contribute to the prestige and success of your store and, at the same 


FREE, COLORFUL DISPLAY MATERIAL! If you haven’t already done so, write 
immediately for beautiful, free display material and Contest details. Plan early. 


PRIZES 


GENEROUS CASH AWARDS will be made to the win- 
dow trimmers installing the best SEW and SAVE 
windows, featuring jointly fabrics, patterns, and 
notions, selling the theme of the project. There are 
two groups of prizes: 

DEPARTMENT STORES—T wo Classes: (1) Larger Store 
Group, lst prize, $100; 2nd prize, $50; and three 
3rd prizes of $25 each. (2) Smaller Store Group, 
Ist prize, $100; 2nd prize, $50; and three 3rd prizes 
of $25 each. 


SYNDICATE STORES: Ist prize, $100; 2nd prize, $50; 
and six 3rd prizes of $25 each. 


IN ADDITION, $2.50 will be paid for each 5 x 7 (or 
larger) photograph of different displays submitted. 
None smaller will be entered in Contest. 


<I 






















NADI Completes Plans 
For June Market Week 


National 


Id in 


Ing ot the 
| New 


have 


York 


play Industries he 
cember ¢ \rrangements 
three 
members and an adequate 
displaymen 


Miss M 
New 


visiting 
in charge ot 


Hotel 


rooms 


convention department, 


Inquiries To! 


j 


lirected It is generally believed 


head 
Market 
final 


Phe Hotel New Yorke will be 
juarters tor the June Display 
week June 23-28, according to the 
decision made at the semi-annual 


meet 
Dis 
De 
made 


\ssociation§ ot 


been 
solid floors of sample 
rooms for exhibit space for the association’s 
block of 


Reserva \ 


guest 


Gamble, 
Yorker, to 
should 


that this Ing, 


will be the largest display 


held 
| Wwo 
Market 


in the 


exposition evel 


approved for 
teature 


special teatures were 


first, an educational 


a display 


week 


form ot clinic; second, an 
evening of entertainment. These events will 
be in charge of Ralph W. Adler, Jas. B 
Williams, Inc., with Albert Bliss, Bliss Dis 
play Corporation; Sylvan Freund, Decora 
tive Plant Company, and George Silvestri, 
Silvestri Art Mfg. Company, as committee 
members. 
major decision of the association was 
to study carefully the possibility of a surveys 
vardstick to 
be measure the value of display in merchandis 


being that experimental 


uncovel a Satistactory 


the possibility 





DECEMBER, 19 


Detroit wath the 
operation of the Detroit 
with the 
ministration College ot Wayne 
lf this as 


] 


Will be found tor carrying 


this work 
ever Mmportant 
bridge TH Stanley was 


] 


Wath Ot thre SUTVEeV «< 


with W 


firm of tl 


ommiuttee, 
Stensgaard, of the Chicago 
name, Albert Bliss and R. ¢ 


DISPLAY WORLD, as co 


It was decided to 


Kash, edit 
members 

cooperate wath thre 
ternational Association of Display by 
that 
Sunday, 


Monday 


yiterrerence 


proving the holding ot 


annual meeting on June 23, and t 


annual election on 
24, thus avoiding any 
NADI Display Market week 

} 


It also approved participation by its met 


bers in the first postwar display educatior 


conterence to be held at Houston, .\ 


1)! 
! 
22-26, after an excellent presentation bh 
Guy Malloy, president. Southern Displa 
\ssociation 
The membership was enlarged by 
election of the following: Ankerum Mam 
facturing Company, Philadelphia: Fredet 
Shipman, New York City: R-Tex Compat 


New York City, and The Taberyv Corpo 
tion, Los Angeles 

Phere was a splendid attendance at tl 
meeting and discussions medicated continue 


growth and expansion of the display a 


trics President Gieorge Silvestri preside 
with Nathan Silverblatt DISET 
WORLD, acting as recording secretat 


December Display Market 
Is Great Success 
Ne \W 


in Imposing number o 


Yor 


Beginning December 3, 


tracted t disy 
agers trom all sections of the country 


visit the December display market, wl 


spring and summer displays 


New York 


Spec al 


for mspection 


participated with displavs in. tl 


respective s] 
cerns had 


Mc Alpin 


Buying was on a 


ioWwrooms, and out-of-town « 


thei 


scale and this 


large 


sures the industry another record vear 


bespeaks the confidence of retailers in 


prosperous vear ahead Raw materials « 


tinued scarce in many 
buving Is necessary. to 
deliveries 

The 


try was | 


much in evidence, 

Brueser Studios, [nc 
oration, W. I 
B. Williams, In 
attracted a larger attendai 
indicates t 


events by love 
(sreneket Cor] iard 
\ssociates, Inc 

This 
than 
this 
greatel 
fills an 
dustry, 


stensg 
and Jas 
event 
December, which 


end 


last 
veal market is 
importance from vear to veat 
stabilizing the 


important need in 


and in making possible more tin 


deliveries to meet display schedules 


St. Louis Club 
Has Meeting 


Members of the St. Louis 
dinner at. the De Soto hotel 
December 11 \ 


ing followed 


met for 


evening of 


Display Club ar 


it ts (ex pecte 1 that a pattert 


trading market row 


appomted chai 


assoclatiot 


morning, Jur 


with tl 


yhat Wha 


wefre Openwme 


displa LISE 


exhibits at the Hot 


instances and advan 


assure satistacto 


traditional hospitality of the ind 


with speci 


destined to assur 
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We are proud to announce 


OUR COMPLETE NEW LINE OF “> 
CHILDREN MANNEQUINS 7 
from 6 months to 12 years old (\ j\\ 

> 


For the finest in Mannequins 


€) The “NEW YORKER” jf 


\ i\\ Ladies + Children +« Men ral 
” \\ MODERN e DISTINCTIVE M4 


Details furnished upon request \4 \ 


NEW YORK MANNEQUIN CA”. 


71 GREENE ST. NEW YORK CITY 12 





—] 


. ww 











Delivery timed to meet your needs 














} thanks, many thanks for the 


opportunity you have given us to serve 
you in this past year. We sincerely 
appreciate your patronage and the 
friendly relationship we've established 


with all of you. 


Lag , , # 222 H1. sea 
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—One way of getting inspiration for a display 
motif is to go to the actual source. This is 
what happened in the case of ''Faun,"’ manu- 
factured by Ravel Perfumes. Left to right, 
Leon Danelian, as the faun in "Afternoon of 
a Faun;'' Alan Berni; Manuel Barrios and Mrs. 
Barrios, and Maria Tallchies, ballerina of the 
Ballet Russe de Monte Carlo— 


—A card which points up the selling features 
of 'Meertone" pipes has the merchandise so 
arranged as to attract attention to their spe- 
cial lining. An individual box is provided for 
packaging after each pipe is purchased. The 
card was designed by Alan Berni— 
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Package Plus Counter Card 


By ALAN BERNI, Designer 
New York City 


IGARETTES © sell 


during a 


from under the 


countet shortage, but most 


merchandise needs a clear view and 


an attractive presentation to command con 
Sumer interest 

best media 
light. Up 
handled by 


Placed in the win 


Display cards are one ot the 


tor getting the product into. the 


on the counter, the item can be 


a prospective custome! 


dow, it can be seen clearly or presented in 


action 


\ display card is an extra clerk which 


delivers the manutacturer’s message to the 


public as soon as thev enter the store 


Counter displays save space for the deal 


remind customers of forgotten needs; 


other advertising media. They 


used to outline special premium 


tic in with 
can also be 
offers or to dramatize possible uses of the 
item displayed 

“Scarlet” toothpaste and 


displays carrying the 


\s example, 
“Meertone” 
actual merchandise 
designs, as in the 


pipe S Use 
Others point up colors 
Hawick 
Company's cards for men’s shaving needs. 
Designed to bridge the gap between aver- 
toothpaste and “Scarlet,” the 
display is colorful and of the cos 


and unusual 


Age price 
package 
metic type. Enough of the hygiene atmos 
phere 1s retained to keep the toothpaste ap 
pealing as a therapeutic agent 


Phe display carried 12 boxes and carries 





wae tne MMTAE Cartage 


“REIS Cons nese 


out the same motif as do window displays 
The colors are pre 


with 


and vendor materials. 
dominately and 
salmon and maize puffs of color. 

The “Scarlet” package is unusual in that 
it incorporates teeth into its pattern. 
urvy and 
veiled half-face of the 
“Scarlet” is a different 
different 
created for it. 

“Meertone” 
shopping habits 
to display the new type of bowl and to mai 
aura of 


scarlet gold aqua 


Lux 
suggested by thi 
stvlized 
toothpaste and 


loveliness are 
desig 
completely package has _ been 
pipe displays cater to men’s 
The pipe is so packaged as 


tain an 
are held on the board by a slit device and 
provided for thet 


quiet dignity. The pipes 


an individual box 1s 
after removal. 

Men who go shopping want quick, con 
plete service. This display card gives the: 
an opportunity to select their own favorit 
from the group displayed, without waiting 
clerk's This 


consumers 1s an 


for a assistance. speed-up 


service for important a 
vantage in helping promote sales. 
distinctive type, and 


Brisk unusu 


construction 


C¢ ps - 


have been incorporated int 


each of these displays. 
customers 


card reminds 


advertising and maintains the urge to buy 


The counter 


The interest in the product instigated | 
thus 
This is an excellent positive t 


competitive advertising Is renewed 


the spot. 
of direct sales appeal, made without a cle1 

Counter displays have come of age—th 
will be marked by creators 


progress 
afraid to use imagination, new 


eye-stopping color schemes. 


designs 


—Actual merchandise is shown with the display 

card for "Scarlet toothpaste. The display 

is colorful and of the cosmetic type, although 

enough of the hygiene atmosphere is retained 

to keep the dentifrice appealing as a thera 
peutic agent-— 
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THAT'LL 
FLOOR | 


°FF our 


PUBLIC! 


RICH, LUXURIOUS SHEEPSKIN PELTS. 
in diversified shapes and sizes 
. in pure white and appealing pastels . . . | 
cut to your specifications, used by 
nations’ finest stores . .. a base of dramatic 
eye-catching beauty on 
which to build prize-winning windows. | 


Typical prices: 
24” and 36” animal shapes, 4.50 | 
18” round shapes . . . White, 3.50 Colors, 4.00 


Prices for other shapes and sizes on request. Sample orders invited. 


276 Fifth Avenue e New York 1, N. Y. 





MAKERS OF COTTON RUG NOVELTIES AND LARGE SHEEPSKIN SCOTTY DOGS FOR DISPLAY PURPOSES 


We extend a cordial invitation to all visiting display men to visit our showroom where our complete line is on display. 
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Vid Rosner, display manager for H. P. Sel- flanked by moveable Flexglass panels, also Flexglass is real glass, mounted on cloth and 
man & Co., Louisville, Ky. has created a of White Dewdrop, which can be replaced cut into squares or rectangles. Send for 
Flexglass window background remarkable by panels of different cuts and colors to suit samples of various cuts and colors 







for its easy adaptability to many different the season or mood of display 

moods. The small, curved Flexglass panels in the 

Two permanent columns of sparkling White front (changeable, too) complete a display mr 
Dewdrop Flexglass in the rear center of the foundation that combines the maximum in 

display form the basic elements. These are adaptability with a minimum of effort. \ 


THE GLASS THAT BENDS 


UNITED STATES PLYWOOD CORP., Dept. F, 55 West 44th Street, New York 18, N. ¥Y 
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roll 


ga- 


ginal, others lifted bodily from ma 
pantagraph up one sleeve and a 


portions of these cards are ori 
ael Angelo or just a fellow with a 


"Some of the pictorial and decorative 


't care whether the card writer is a second Mich 


Garon says: 
of tracing paper up the other; it's results that count’ 


Ot the cards, 


Peoria, Ill. 
| believe store management doesn 


gner & Uo., 


od' services, and other sources. . . 


VNUWeVIGs By Veci! Caron, fF. A. Der 
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This hard-selling display at Maurice L. 
Rothschild & Co., Minneapolis, is beau- 
tifully and effectively floodlighted by 
Wabash-Birdseye Reflector Lamps. Lyle 
H. Mix, Display Director. 

i i 


66 


Cc 


WABASH-BIRDSEYE LIGHTING HEIGHTENS ue ppeal 





WABASH APPLIANCE CORPORATION 





To get more drama, excitement and “sell” into your 
windows, look to your lighting. With Wabash-Birdseye 
Reflector Lamps, you can give each display exactly the 
lighting it needs—glamourlighting for style items, flood- 
lighting for full displays, or highlighting for selling empha- 
sis—merely by changing bulbs. 

Furthermore . ..Wabash-Birdseye lamps have their own 
brilliant silver reflectors sealed inside the bulbs, and can 
be used as is, right in your present fixtures. Result: more 
light focused on the seeing area, and at no increase 
in wattage! 

So follow the example of most of America’s largest, finest 
stores. Give your displays the “eye appeal” that leads to 
sales—with Wabash Birdseye Reflector Lamps. Write for 
complete information and prices. 











Wabash - Birdseye display lighting 
lamps come in all types and sizes 
for every kind of lighting pattern. 
Spotlites, Floodlites, Concentrators, 
Downlites—all with built-in, pure sil- 
ver, non-tarnishing reflector lining. 


345 CARROLL. STREET -eeOCOCnLiN 31, N. Y. 
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DISPLAY 


...on and off the record 





—An interesting group of dis- 
play personalities seeking an 
evening of entertainment at 
Monte Carlo. Left to right— 
Edward Mable, business man- 
ager for Staples-Smith; Ce- 
celia Staples; Irving Sherman, 
art director for Staples-Smith; 
Henry Callahan, display di- 
rector for Lord & Taylor; 
Prentice Kent, also of Lord & 
Taylor— 


—Meet the Schaleger family, taken at 
their new home in the hills of Alton, 
Ill. John Schaleger is display director 
at Sessel's and thought it might be well 
to display his family instead of sundry 
merchandise for a change— 


—Here we present Frances 
Stone, fashion display di- 
rector for N. W. Pugh 
Company, Roanoke, Va. 
Mrs. Stone has been acting 
as display manager until 
the recent return from the 
army of Douglas Longwell. 
She is also an accomplished 
musician— 


—Staff Sgt. Edward Lamprich, display di- 
rector for Laclede Gas Light Company, 
St. Louis, is a member of the First Regiment 
of the Missouri State Guard, which he joined 
one year before Pearl Harbor. This regi- 
ment replaced the national guard when it 
was called into federal service. Lamprich 
is a past president of the St. Louis Display 
Club and is well known in display circles. 
He looks at home in that jeep— 


4 
—Dan Hansen, one of the country's 
well-known displaymen, at ease at 
home. After many years as display 
manager for Clarke's, Peoria, Ill., he 
has climbed the ladder to the posi- 
tion of general store superintendent. 
He always attended display conven- 
tions and spent his vacations in 
travel, which is his favorite hobby— 


—Another grand old man of 
display, C. M. Shrider, for 27 
years display manager for The 
A. E. Starr Company, Zanesville, 
Ohio. His record in backing up 
the war bond drives throughout 
the war is especially noteworthy. 
Noted also for his Father's Day 
displays, which frequently have 
won major prizes— 
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| B 33 GARNET 
alate scale B 34 MEXICcoco 


AMLEss ® 35 MING BLD 


- | SEAMLE\ B 36 CHARTREUSE 
SPRING 107” wide 


WRITE FOR COLOR CHART 


* BULKLEY-DUNTON & CO. 


7 295 MADISON AVENUE 
NEW YORK, NEW YORK 








Support Pledged 
For New York Drive 





The Signs and Displays Division of the 
Federation of Jewish Philanthropies of New 9 ’ 
York pledged all-out support to the Federa j 
tion’s current $30,000,000 campaign at a din Season S reetin OS 
ner at the Essex house, the evening of De S 
cember 5 


Kleazer Lipsky, assistant district attorney 


At this time of the year, as on no other 


1 of for New York County, was the principal 
r 27 speaker, and Emanuel L. Schneider of Uni . ° il d } ° 
The serial Whee Ges Cie. abies occasion, we are privileged to give ex- 
ville, chairman, and Harry Nadler of the Morel ° r th ht P 
he Manufacturing Company, associate chair pression TO our ougnts concerning 
ou . : ‘ 
men, presided. Schneider termed the results . . . 
x, of the dinner “very gratifying” and pledged those whose friendship and good will 
continuation of the drive until the entire ‘ 
have we cherish. 


industry responds to the appeal. He pre 
dicted that the campaign would be an ove 
whelming success “since the people of out 


industry are aware of the tremendous op F A i j a F A B R | C S " O . 


portunity they have to serve the communi 


ty. 111 W. 24th St. New York II, N. Y. 


























Yuill Appointed Macy's 


























Interior Display Manager 











James Yuill, who left Macy’s as art di 
ector of the display department in 1942, A USE THE 

» enter military service, has been appointed WINDOW DISPL Y OPPORTUNITY EXCHANGE 
anager of interior display upon his sepa- For any WANT AD purpose: 

ition from the armed forees. Yuill en MATERIAL POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


ered as private and emerged with the rank | BECKER SIGN SUPPLY Co. REPRESENTATIVES WANTED 
i major, having served tor nearly two years 314 N. Eutaw St. Baltimore, Md. $3.00 Per Column Inch — CASH WITH ORDER 
s operations officer in the C. B. IL. theatre. 


























Title Registered U. S. Patent Office 
Combined with 

| MERCHANTS RECORD & SHOW WINDOW 

Issued on the Fifteenth of Every Month by 


THE. DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

. The Promotion of Display. 

. More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 

Greater Appreciation of Display's Power in 
Merchandising. 


| 
Absolute Independence of Our Editorial | 
Columns. 
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Displaymen Are Agreed 
On the Need for Research 


healthiest 
among retail display 
is the 


One ot the signs manifest 
executives 


absolute conviction that the 


these days 
next, and 
perhaps biggest, step for display is a wide- 
scale research program which will enable 
this form of advertising to be compared di- 
with radio, 
direct mail, and every other kind of publici 
ty medium established 
facts 


returns pet 


rectly newspaper advertising, 


which has already 


and figures on circulation and_ sales 


dollar 

The majority of several hundred display- 
men this subject 
agreed that an unbiased, scientific report on 


invested. 


questioned recently on 


displays values and shortcomings will do 
more for the profession, the industry and the 
individual displayman than any other factor. 

Through long years of association with 
this 


power on 


have come to take display’s 
But as vet we don't know 
why it 


field, we 
trust 
about how it. sells, sells, 
conditions it 


sell 


enough 


what sells best, what 


make it 


under 
would 
other 
to which 


more, its relation to 
the list of questions 


definite 


advertising 
there are no answers 1s 
almost endless. 

These answered, and 
they very long. 
Display has gained in position and prestig« 
during the past five years, but to hold those 
gains and to go correspondingly farther 
during a comparable period there must be 


questions should be 


must be answered before 


new impetus added; display research is the 
needed and logical answer. 

The need tor research is recognized not 
only by displaymen, but by merchants and 
the display industry. For example, the Na- 
tional Retail Dry Goods Association is even 
now giving study to the problem of fixing 


DISPLAY WORLD 


shown considerable 
And the National 
Industries recently 


display values and has 
interest in this problem. 
Association of Display 
approved a proposed initial study of the 
subject, with a view toward establishing 
sufficient data to make possible a recom- 
mendation for an extensive research pro- 
gram. 

This initial study will probably be made 
in Detroit, through the cooperation of the 
Detroit Display Club and Wayne university. 

Once this begun, 
however, every displayman and every trade 
factor and merchant should not be 
content until it is made nation-wide in scope. 


research endeavor 1s 
every 


There is no point in securing display statis- 
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tics from a single city and attempting ‘o 
apply them nationally. Scattered surve s 
have been made in the past, their resul s 
have been scanned briefly and then forg« 
ten; they have had no really lasting val 
It was as if the circulation and _ selling 
power of a newspaper or a radio station in 
Schenectady had been ascertained and tho 
figures applied to newspapers or radio st 
tions in Oakland or Wichita. 

Once this display research job is unde 
taken it should not be considered comple « 
until it is exactly that. The initial progra 
should be regarded as purely a feeler, wi 
hundreds of times as much work remaining 
to be done. 


Showmanship for... 


Intra-Store Television 


By W. L. STENSGAARD 
W. L. Stensgaard & Associates, Inc. 
Chicago 


has not been 
generally 


Intra-store television as yet 
accepted 
definitely 
many of 


properly interpreted or 


by retail management. This we 


learned in a recent survey among 
\merica’s leading retail executives. Reasons 
first, almost no practical ex- 


study television; second, 


are obvious 
perience to see or 
too much talk on the technical side and not 
enough about results. 
RCA-Victor recently 
first actual experimental installation of 
Telesite stations and auditorium program 
telecast in a retail (See the article 
in this issue on Gimbels’ experiment 
Ed.) It 
viewpoint. 
In our 
that 
store 


completed the 
»? 


has 


store. 


was successful from every retail 


briefly 
intra- 


learned 
thought 
was a gadget designed 
largely for noise, entertainment, blocking of 
traffic and great also very 
complicated, and perhaps, like a loud speak- 
er, a system of little value except for style 
shows and entertainment. 

Now of know differently. 
Briefly, it is the medium by which we at- 
tract, teach and do more selling. The 
human mind thinks in pictures, not words. 
This is a fact easily proved by the hundreds 
of movies, magazines like Life, and the re- 
cent army and navy training and 
even our children’s books. 

Now for the first time we 
that brings the pictures, actions, and words 
to motivate people while in your store. Tele- 


5 


recent 
retail 


survey we 
most executives 
television 


store expense ; 


course we 


devices, 


have a device 


site stations (semi-closed places to seat 
to 200) handle people on all floors ot your 
store in out-of-the-way places without dis- 
turbing the sales activity in the same area. 
Shows are scheduled at regular intervals. 
The action and interest of television attracts 
people—they look and listen to what you 
have to show. 


*Talk delivered at RCA-Television program Decem 
ber 4. 1945, McAlpin Hotel, New York City 


Now for the kind of showmanship and 
merchandising you do with your intra-stor 
television. People want knowledge: intra- 
store television can, and will, do the big job 
(for the most part left undone) that its 
needed in good selling. It will sell 
of the hidden values of merchandise. 
think of how it can be done. Take 
product on which we do a rather poor job in 
both advertising and selling: 

1. Gift Certificates for Men's Hats. \ 
piece of paper as a certificate is rather lack- 
ing in romance. In our 20 or so 
people see the miniature box and hat, and 
have the gift certificate explained . and 
next, the dramatization of the man at the 
Christmas tree, embracing his wife for the 
thoughtful gift. Very near to each Telesite 
location is a booth selling the gift certifi- 
cates and perhaps certificates for other 
merchandise too. Can you imagine the sales 
as compared to other efforts to date? 


more 
Let's 


some 


telesites, 


2. Wall Paper—A low traffic section and 
very seasonal. Let folks see mother and 
her little daughter preparing and applying 
to the walls a ready-pasted wall-paper! 
Then people see the action, before and after 
appearance—the ease, the beauty, and hear 
the low cost explained. Certainly you will 
develop traffic to that section. 

3. Drapery Fabric—This demonstration can 
be made to sell specific features—for ex 
ample, “blended for performance,” meaning 
Show the mohair fibres 
and photo of the angora goat—the woul 
fibres, the rayon—and next the 1 
how and why the Pullman Company, hote!s 
and others prefer such qualities. Such show- 
manship can be understood; that’s selling 
hidden values; that’s selling up. 


wear, color, ete. 


tests al 


4. Chocolates — Here you can actually 
make the mouth water. Show the good 
things that go into the product, nuts, fruits, 


mints, and with pictures of how they are 
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combined. And now, the girl takes a bite— | 


and reflects her joy at the taste sensation. 
Tell the price, show the package, and tell 
the location of the candy department. Watch 
the immediate results. Television in the 
store sells immediately. 

In one minute you can tell more with 
pictures and words in action more forcibly 
than with hours of art work and _ printed 
copy; all this will serve to “pipe-in” the 
force of other advertising, too. 

Ot course you can do fashion presenta- 
tions and entertainment, but I see these as 
smaller parts of the program. The selling 
of hidden values by direct demonstration 
and showmanship will produce sales other- 
wise very difficult to accomplish in the same 
value. 

Retail stores will come to be more specific 
with selling facts such as cut-away models 
of products and technical tests and demon- 
strations. Now for the first time they can 
show to larger audiences with greater inter- 
est. Yes, you will even sit and enjoy the 
vacuum sweeper demonstration. 


Much of this prepared showmanship will 
travel from store to store like film does from 
theater to theater. Simple arrangements of 
sets are important, yet they must be very 
effective and not detract from the article 
you are endeavoring to sell. They must do 
the simple, direct job that Walt Disney did 
with facts, charts and action in his picture 
“Victory Through Air Power.” It's a new 
kind of showmanship and will perfect itself 
rather quickly after 25 to 50 good stores 
are using intra-store television. 


Television will be used in the display win- 
dow, but will prove much more effective in 
the store. 


Television in the store will, in my estima- 
tion, pay its own way by direct sales, in 
creased traffic, and better dispersion of traf 
fic throughout the various floors and _ sec- 
tions of the store. But, most of all, because 
of its ability to do a more interesting visual 
demonstration that is most convincing to the 
sense of sight and hearing combined. 


I predict stores will sell time on a coop- 
erative basis and that manufacturers of con 
sumer goods will develop traveling shows, 
props and films for intra-store television. | 
also believe publications, railways, airlines, 
steamship lines and institutions will offer 
films, shorts and devices to make the re 
tailers’ job easier. 

The retailer will need intra-store tele- 
vision for the simple reason that it will in 
crease his average sales per square foot of 
total store space. It will sell more goods 
now in out-of-the-way departments and 
more goods that were previously difficult to 
demonstrate properly for easy understand- 
ing. It will prove to be a very competitive 
selling device. 

I say keep it simple, direct; use it to sell, 
not to entertain. Start your plans, learn 
arly, for people will always be more inter- 
sted in action pictures than words. 

Intra-store television will not take the 
lace of other advertising, such as news- 
lapers, magazines, radio, billboards or win- 
lows. It will only make all advertising in- 
estments more productive. It will help 
nake a more interesting and profitable store. 
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MANNEQUINS BY 


NATIONAL 
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wid 





MEG. 0. 


| 306-308 S. Market St. 
Chicago 6, Ill. 


® 
Quality Since 1915 
} . 
Write 
for Photographs 














SEASON’S 
GREETINGS 


To Our Many Friends 
in the display profession 


and the related industries 


A peacetime Christmas brings back to us 
the true spirit of this joyous season, when it 
is again a world of brotherhood and good- 


will among men, with hope for a happy 1946 


GARRISON-WAGNER COMPANY 


1627 Locust Street, St. Louis, Mo. 
CHICAGO SHOWROOM—30 E. CONGRESS ST. 
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LADDER PANELS FOR INTERIOR DISPLAY 







them in the store interior— 
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—This shows how the ladder panel can be 
used horizontally on a post. The draw- 
ing indicates what can be done for the 
promotion of fabrics, either for National 
Sewing Week or general use in fabric 
department. Fabrics can be draped 
through the opening and cut-out shears 
placed in the two end openings— 









") wont 





—The design at left show the panel 
fastened in the same manner to 
a post but nearer the top of post. 
Here we show how the open 
panels can be filled in with cut 
out letters. A series of these on 
either side of a main aisle would 
help promote any kind of sale— 
























Following up our sketches on use of Ladder Panels that ap- 
peared on page 58 of January, 1944, and page 46 of May, 
1944, we now show attractive and practical methods of using 
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—The sketch at right indicates the 
use of two panels to a post run- 
ning in opposite angles. Here 
we show how panel spaces can be 
filled in with cut-out work. In this 
case cut-out daisies for use in 
spring or summer. 
flower chains are suspended in 
garland form as shown— 


—This shows how panels can be fastened parallel in an up- 

right manner against store post and on top of table that en- 

closes the post. Here they are used as display fixtures 

for whatever merchandise is shown on the table. Signs 

can be fastened at the top for easy reading any place 
in the store— 



















Daisy or other 
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The Fine Chemicals Division 
IVANO INCORPORATED 


Is Pleased to Announce the exclusive 
distribution of their Pearl Derivatives 


THE PAISPEARL PRODUCTS, INCORPORATED 


\ 65 NASSAU STREET, NEW YORK, N. Y. 


This firm has long been recognized as a pioneer in the manufacture of natural pearl 
Me essence dispersions. We feel confident that they will display the same resourceful- 
y ness in the development of powders, pastes and other dispersions made from IVANO 
synthetic pearl base, as a supplement to their regular line. 


FINE CHEMICALS DIVISION 


166-184 COMMERCIAL ST. 
MALDEN 48, MASS. 
Telephone Malden 7103 








A MERRY 
CHRISTMAS 


AND 


HAPPY 
NEW YEAR 


* 


Thanks for your wonderful 


response. 


Sorry we could not fill all 


your requests. 
We hope we will in 1946. 
Many thanks, 


H. MENZIN 


* 


ARTS & FLOWERS 


43 W. 56TH STREET 
Near Fifth Ave. 
NEW YORK CITY 19 














PLYWOOD) 


Beautiful Fixture and Paneling Stock 
--Now Available for Prompt Shipment 
Ideal for display paneling and interior fix- 

tures—large selection of fine Plywood in 

thicknesses from 1/32"' to 1". Standard 

and popular panel sizes. Also Weldwood 

in 4%", %"", ete. Thin Bending Aircraft 
stock includes Mahogany, Fir, Birch and 
Poplar. Other Plywoods in Walnut, Bass- 
wood, Red Oak, Bird's Eye Maple, Striped 
Walnut, Balea Core, Gum, Sycamore, Pine 
slats, Fir strips. Many other wood items 
and supplies! 


New Catalog Sent Free 
Your Display Department should not ov- 
erlook the possibilities of modern ply- 
wood. Write new for new catalog and 
prices on our complete line of plywood 
and wood items. CARMEN-BRONSON 
CO., 165 East 3rd Street, Dept. 12-D, Mt. 
Vernon, N. Y. 
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Victory Loan Display 
Attracts ... Too Well 

The American National 
Company, Chicago, had LeRoy Winbush 
create a realistic display for the recent 
Victory Loan campaign, and Winbush came 
through with a showing a Marine 
striding through water to a beach, holding 
a genuine carbine over his head. The dis- 
play attracted plenty of attention — and 
someone found the “merchandise” too allur- 
ing to be resisted. The window was smashed 
and the carbine stolen, and to date the police 
and special agents have found no trace of it. 
The gun was equipped with bayonet and 
cartridge clip, but held no bullets. 

Bank officials have decided that in future 
their displays will be along more abstract 
rather than 


Bank & Trust 


scene 


lines, realistic. 


Open Front Planned 
By St. Paul Store 

\ million-dollar 
The Emporium, St. 
on February 1, 


remodeling program for 
Paul, will get under way 
Rati- 


according to Russell 


DECEMBER, 194: 


gan, vice-president. Included in the plan 
are an entire new front, new fixtures an 
lighting effects, and an arcade featurin 
glass walls around the Seventh and Rober 
streets corner. 

The new front will be 
and bronze, with granite columns. at th 
Seventh and Robert corner. From thi 
corner the arcade will extend 40 feet nort 
on Robert and 100 feet east on Sevent! 
Featuring the arcade will be its 20-fo« 
walls; these will be made of solid glass an 
will thus enable passersby to view the entir 
main floor. Dramatic lighting effects wi 
be used to emphasize this treatment. 

The main floor will have fi» 
tures with dark natural walnut bases ani! 
upper structures of lighter wood. Ne 
overhead lighting will be installed. 


done in granite 


remodeled 


Returns to Display 
After Air Service 

E. A. McCorkindale, after five years ser\ 
ice with the Royal Canadian Air Force, has 
received his discharge and is back in display 
again; he is located at Galt, Ontario. 





TRADE PERSONALITIES wo. 34 


by Tony Brinker 





{2 ASEBALL AND FISHING ARE 
HIS SPORTS HOBBIES... 
DEVOTING HIS SPARE 

TIME TO ONE OR THE OTHER... 


ON RONALD, ONE YEAR OLD 15 
HIS PRIDE AND JOY...NOW AT AN 
AGE WHERE HE NEEDS PLENTY 
OF ATTENTION AND GETS IT. 


Ven Hh 


SALES MANAGER DISPLAY DIVISION, 


COY, DISBROW & CO., INC., 
NEW YORK CITY 


3 NTERED THE DISPLAY BUSINESS 

WITH FRANK D.MAXWELL IN 
1934 AND HAS BEEN IDENTI- 
FIED WITH LEADING DISPLAY 
HOUSES UNTIL HE JOINED COy, 
DISBROW IN 1942. HE IS & 
HALE FELLOW, WELL MET, AND 
\S CONSIDERED A VERY GOOD 
STORY TELLER. 
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Macy's Christmas Windows 
Present "Alice In Wonderland" 


When Santa Claus unveiled Macy’s win- 
dows on 34th street, New York City, on 
ranit Thanksgiving day he brought to life “Alice 
it th in Wonderland,” for more than 70 years a 
1 thi book for both children and adults. Twenty- 
nort six brillantly colored’ three-dimensional 
vent! mechanized floats revolve to tell the story 
0-for of the rabbit house, the lobster quadrille, 
SS an the mock tea party, the croquet game, and 
enti other scenes to the continuous verses and 
chorus of an original Alice song which 
tells the complete story. 

Macy’s “Alice in Wonderland” is fashioned 
after the original illustrations made by Sir 
John Tenniel. Tenniel illustrated Alice 
“once and forever,” yet the artists at Bliss 
Display Corporation, who made up the set 
for Macy's, had to go further than Tenniel 

had to imagine what his characters 
would have looked like in color and in 
three-dimensions. The result is a magnifi- 
cent pictorial history of the 26 most inter- 
esting situations in the book according to 
the consensus of the Macy people who 
worked on the window set-up, and Irving 


Eldridge, window display manager. => ia) 
Of inestimable value was the previous ¥> ? de 
experience of Hugh Willoughby, an English / £) Os -p* CUS, LSA’ SN 





UN 


S hrettag Se 


» Ser\ 


‘omy | 


pe, has 
lisplay 


| 


" 


"en 


- artist at Bliss, who had staged an “Alice in 
Wonderland” at the Hippodrome in London, 

and whose experience with this English 

story of the Victorian era has added to the —— Cr, \V ae 

authenticity of the Macy presentation. Wood : 

workers, sculptors, artists, costumers, me- 


chanics, carpenters, furniture makers, paint- = 

ers, and researchers worked on the window tS 

display. © LU. ”, ACS 741 S 
The Frog-Footman and the Fish-Footman - _ 

are lavishly groomed in white and green , 

satin costumes; and Alice’s large white j Oruasch. 

hand coming out of the second story window PNA os re A 

of the Rabbit's House looks real. There : 

is a miniature Alice, slipping up and down : \ * \ 

the leg of the tiny plastic table in her vain | =e we Lic COC A 

attempt to reach the key that will let her y ¢, ‘ o ‘é : 

into the beautiful garden. One float shows m™ ¥ tl tu t 7 = 

the March Hare and the Hatter with the Os\i 

sleepy litthke Dormouse in between them at f 

the tea party; and there is a float of the a # 

Duchess rocking the Pig-Baby while the “eo 4 

cook stirs soup on the stove. One of the . (& aoa 

most colorful floats shows Alice at the party 

given by the King and Queen of Hearts, 

and the Queen’s mouth is open so wide one 

can almost hear her shouting, “Off with her 


4 


roS. 


yD 
wo Vv CS + b -~ 


head !” 


Collier's Shows Displays 
In Four-Color Spread 


\ recent issue of Collier's devoted two 
pages to a four-color presentation ot dis- 
plays created by Staples-Smith, 222 East 
foth street, New York City. Titled “Christ- 
mas in the Window,” the accompanying ar- 
ticle also traced the rise of the well-known 

splay firm. 





Cofar Directs Display at 
Schuster Unit 
H. Cofar has been apopinted display man 
er for the Mitchell street store of Ed. 
huster & Co., Milwaukee. He succeeds 
1 Barwind who resigned and whose fu- 
ture plans have not been announced 




















Yuletide 


Greetings 
to the 


Display People 
of America 


We are preparing to serve 
you better in 1946 with all 
your display requirements. We 
will carry larger stocks and 
will be able to make quick 
delivery. 

FIXTURES 

FABRICS 

FLOWERS 

BARK 
LEATHERETTES 
PAPERS 
MANNIQUINS 
NOSEAM 

SNOW 

And other specialties 


Sle} am 10) cle): mee mua Tm 
Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 
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French Fashion Exposition Excites 


London Display Enthusiasts 


Enemy Occupation and the Ravages of War Have Not 


Dulled the French Flare for Daring and Original Decor 


RESENTED as “a Symbol of Pari 
sienne Art and Industry,” the exhibition, 
“Le Theatre de la Mode,” at the 


Princes Galleries, London, is, in tact, much 


more It poses the question of how a tor- 


eign industry which had to face war on its 


own soil and enemy occupation can stage 


afterwards a 


soon show which puts us to 
shan 

The miniature models which cavort across 
these outstanding displays symbolize a Paris 
reborn; an elegance with a message for an 
Here at 
hand of war has been taken as a challenge 
While in the capital ot the British Empire 


this wondertul 


oppressed world least the heavy 


French enterprise presents 


piece of propaganda one wonders what 1s 


being done to promote our industries 


abroad ! 

Displavmen and women will not want to 
organized by La 
Pari- 


exhibition 
Chambre Syndicale de la 
under Jean St. Martin's supervision 
by the Continental Daily 
during the 


miss this 
Couture 
sienne, 
and = sponsored 
Mail. 


month. 


Fortunately it continues 

\s one enters the decor creates at once 
the expectant atmosphere of a “first night.” 
lights from candelabra and wine col- 


oured velvet hangings have 


Soft 
an unmistakable 


atmosphe re of theatre 


In a fover-like setting panels introduce 
the subject with a survey of Haute Couture’s 
importance—an industry which in peace 
time employed 30,000 workers in Paris alone 
Next, a corridor leads to the theatre 
past a display in which giant picture frames 
a review of past French 
Michael de Brunhoff 


with twelve 


propel 


with tiny dolls give 
fashions, arranged by 
The theatre is a large gallery 
settings, each with its own theme and 


stvled by a famous French artist. 


1 could 
than the Rue de la 
buildings and shops—and note the 


Wire (180 


throughout 


stage 
le COT 
other 


have been 


Here are the 


Scene hardly 
Paix. 
familiar 
figures 


the settings) 


clever wire balconies! 


of them are used 
weal street 


Only 2 teet 6 


clothes by famous designers 


inches high, these figurines 


have individually stvled hair-dos and shoes. 


Gossiping in groups, looking in shop win 
what an education 


Created by Jean 


dows or hailing a cab 


they are in figure posing! 
St. Martin from designs by Elaine 
moulded by Rebull, 


a wondertul job. 


sonabel 


with faces these little 


mannequins do 
SCENE Z is called “Morning in the Champs 


Elvsees.”. By Grau Sala, here again. the 


figurines create the desired atmosphere. 


They Sit 
stroll 


among the trees, chat, or just 


about. Others rest on their bievcles 


after the morning's shopping (the bicycle 
are wire, like the figures). 

Next ~The 
Out-of-door atmosphere is 
with the litth 
by the Seine, the mist being 
lated by the use of net. Note the 
mannequins and the 
effectivel) 
with — the 


scene 1s City” by Douking 


again evident 


figures walking down. step: 


river's simu 
actiol 
and poise ot these 


miniature bags and_= shoes so 


chosen to match or contrast 
fashions. 

No. 4 is Sketch,” in 
Martin makes effective use of wire not onl 
for the figures but for a Paris” skyline 
“Matchless Garden,” by Jean Denis Malcles 
French set this, with quit 


Paris which St 


follows: a very 
fantastic designs for sports clothes. 
which would stop the shov 
in any theatre! “Port of Nowhere,” by 
Wakhevitch has a fantastic feeling in whicl 
the grouping of the figurines supports thi 


Then a= set 


originality of the scenic picture. 
gives us the first interior setting 
This 


Scene 7 
“An At 


a French drawing-room and note here the 


Home” by Geffroy. shows 
curtains of plaster, the ornate ceiling desigi 
and the exquisite doors. The figures, wear 
ing startling evening creations, have elabor 
ate hair styles 

“Palais 
Here, too, is real atmosphere with the ar 
figure 


Roval,” by Dignimont follows 


cade overlooking the gardens, the 


again and all the activity of this familia: 
Unique as a setting for glan 
“The Enchantec 
Beaurepaire, the set 


Paris scene. 


orous evening clothes 1s 


Garden,’ Designed by 
bring out the colou 
the sort otf gown 


durin 


uses gray tones to 
and beauty of the gowns 
woman has dreamed about 
vears of utility and uniform. 
“Tribute t 


some oO 


every 
thes« Coctea 
next scene—a 


Depressing, like 


contributes — the 
Rene Clair.” 

Clair’s film settings, this depicts a bombx 
attic 
glimpses of Paris through the gaps torn b 
the blast. The 
wonderfully designed 


showing by photo-mural techniqui 


miniature figures—weart 


negligee—stand ga 
ing in horror at the dead figure on the be: 
Clever though it is this scene is so foreig 
to the 
it could well have been excluded 


general atmosphere of the show tl 


Berard is 
Here 


boxe 


“Theatre Life’ by Christian 


my thinking the finest of them all 


see a giant complete with 


stage 


flanked either side by fovers. The dress 
ravishing in thet 


clothes, too, 


on the stage figures are 


selves. Superb theatre 


worn by the figures in the boxes, and in t 
fovers the figurines parade in creations 01 
Arthur Sad! 


Paris could have designed. 


Display, London. 
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A. M. C. Inaugurates New 
Display Program 

The Associated Merchandising Corpora 
tion, New York, has announced the appoint 
ment of Morris Welch to the newly created 
position of display manager, reflecting 
greater attention to the display needs of its 
affiliated stores. This organization is one 
of the largest distributing organizations in 
the mercantile field, and represents directly 
23 prominent American stores. 

Welch will create idea-giving displays 
and will be available for consultation on 
display to visiting display and other execu 
tives of member stores. It is planned to 
install in its own showrooms the most mod 
ern type of displays and have photos and 


sketches of these displays available lor 
adaptation by its affiliates. In announcing 
this display project, Joseph P. Kasper, presi 
dent, stated this is just one of the postwar 
plans to promote and provide an ever ex 
panding market for consumer goods. 

Welch comes to the organization with a 
very fine background for his important task 
From 1942 to 1945 he did original designs 
for advertising packaging and display for 
Revlon, Houbigant and Marvin Textiles 
From 1936 to 1942 he was with Opticolor 
Inc. and served as executive vice-president 
In 1937 he want to Germany to do research 
work on color motion pictures. From 1934 
to 1936 he was in Hollywood engaged in re 
search and the study of colored motion pic- 
tures. From 1929 to 1934 he had his own 
professional studio and worked with ac 
counts such as Jay Thorpe, June Hamilton 
Rhodes, Junior League Magazine, Aber 
crombie & Fitch. His talents should prove 
of much benefit in inspiring more thorough 
and effective display merchandising by A. M 
( stores 


Harries Leaves N.R.D.G.A. 
To Join Agency 

Llewellyn Harries, formerly manager of 
the sales promotion division of National Re 
tail Dry (goods Association, New York, has 
become affiliated with Abbott Kimball Com- 
pany, New York, advertising agency, as 


vice-president in charge of retail services 
He comes to his new task with a full back- | 


ground of retail promotion experience 


Open House for Cincy 
Displaymen 
Grover Displays held open house tor Cin 


> 
( 


cinnati displaymen at its showrooms at 6 
sxroadway, Cincinnati, on December 1, to 
tormally announce its entry into the dis 
lay jobbing business. Many display factors 

the Cincinnati area attended and W. S 
rover, proprietor, proved a congenial host 


Durr and Wiener Join 
Tabery Corporation 


1). D. Durr, formerly advertising manager 
Tide Water Association Oil Company, 
been elected executive vice-president of 
ery Corporation, Los Angeles, and Ned 
lener has been elected vice president 


} 


ese personnel additions have been made 


essary by the growth of this company 


ae S 
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online 


A special line of beautiful display 
accessories for Valentine Day, 


February 14. 


One of Our feature iP 


Glossy. Red, 3 dimensional wood hearts. In 


Five sizes. 


JOBBERS: Now, for the first time, we 
are prepared to offer you illustrated sea- 
sonal catalogs of our complete line of out- 


standing display novelties. We are taking 


orders NOW for our Spring Catalog 


with your name imprinted on the cover. 


Reserve your quantity at once! 


AUSTEN DISPLAY 


31 WEST 31st STREET NEW YORK 1, N.Y. 
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ACCENT COLOR 


IN YOUR 


WINDOW DISPLAYS 


WITH COLORED GRANULAR 
DISPLAY MATERIALS 


They give Effect and Appeal 
Colors for Every Season 


Wood Flakes, Chips, Kubes, Sand, 
Stones, Tinsels, Diamond Dust, Beads, 
Pearl Chips, Sea Shells, Fibreglass, ete. 


Made up in all rich, standard colors 
and paisley. Has many uses for exter- 
ior and interior displays. Good around 
tree trunks, posts, odd spaces, ete. In- 
expensive; no experience necessary. 
Anyone can sprinkle it around. KEW- 
BEE-KUT products bring results. 
Prompt shipments. 





PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 


Check your requirements NOW 


with 
Contact us direct if 
Free Catalogue 


your Jobber 
necessary 


National Sawdust Co., inc. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 








To our friends from 
Coast to Coast 


A MERRY 
CHRISTMAS 


A HAPPY 
NEW YEAR 


* 


Plastex 
Decorative Products 


269 Canal St., New York City 13 
Creators of “Handcraft Originals” 


relief surfacing veneers of merit 
and distinction. 
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We were indeed pleased to receive your 
letter of July 31 and wish to thank you for 
your service in placing our name before dis- 
play suppliers through your Service Bureau 


Bulletin. To date we have received a few 
replies and hoping in the course of the next 
few mails to receive many more. Unfortun- 
ately, most of those received have not given 
us sufficient information § to 
place This means a 
time, as we are anxious 


enable us to 
considerable 
to do 
business but you will appreciate we must be 
in possession of the full price information 
with trade discounts. 


orders. 
waste of 


We look forward to any further news you 
may send us from time to time, and we will 
certainly let you know when the writer will 
be arriving in New York, which he hopes 
will be in time for the big Display Market 
Week to be held in New York about the 
middle of next year.—Charles Field & Co., 
P. O. Box 1688, Johannesburg, S. Africa. 


July DISPLAY 
WORLD and surely was glad to get it, as 
mail and it 
only the fourth copy I have received to date. 
I am enclosing order for another 
year’s subscription and wish to have it for- 
warded to my mother’s home at 1702 Jack- 
son street, Monroe, La. 

saw in the July edition two very 
good friends of mine: Miss Elaine Young 
of Minot, N. Dak., and Miss Emilie Alline 
of New Orleans. 

The picking up slowly 
with their displays, but due to bomb outs 
and destruction they are doing well in com- 
parison with what I saw in London, Paris 
The damage here was not as 


Received the issue of 


our service is very poor was 


money 


I also 


stores here are 


and Brussels. 
heavy. 

My outfit here will be finished about De- 
cember 31 and I will be on my way home. 
After an absence of two years I am wonder- 
ing how I will start over again in display. 
My preference is to go into ready-to-wear, 
having had about seven years experience in 


that line. I would appreciate very much 
hearing of any company in the South that 
may have an opening about the first of 


the vear. James S. O'Shaughnessy, 


LeHavre, France 


I just feel it is my duty to let you know 
DISPLAY WORLD got me in touch 
with my sister, whose whereabouts were un- 
known to me and with whom I had _ not 
talked for 43 vears. She is Mrs. Peter Nola 
of Auckland, New Zealand. 

Some of sailors wrote and told me 
about meeting her and the family, for dur- 
ing the war the U. S. Navy had a base in 
\uckland, where my sister and her husband 
are operating the Chicken and Fish Shop, 
which supplied our ships in that theatre. 
That's how the boys met her. So to my 
surprise I had a call from the overseas long 
distance operator in San Francisco, report- 


how 


our 
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ing a call from Mrs. Nola of Auckland, and 
told me to stand by. She asked me the 
time in San Antonio. There is a difference 
of two hours time in San Antonio and San 
Francisco time, and it was 8:45 a.m. when 
she told me should get the message through 
about 11 a.m. So I was standing by, and 
it came in just at 11:40 am. It was No- 
vember 10th I'll never forget. . .. So, 
Hello! Hello! started, and we heard each 
other over the phone for the first time in 43 
years. It really was a thrill. We talked 
about 15 minutes and about five days later 
I received an air mail letter. In normal 
routine it would take a letter 40 days to get 
here, for it is 10,000 miles to New Zealand 
In that letter she told me what a wonderful 
feeling it was to hear me talk, and also to 
tell me a displayman by the name of Horace 
Boot, or a name similar to this, showed her 
my picture in the July, 1945, DISPLAY 
WORLD, and she couldn't help calling me, 
it made her so happy. 

I'm just writing to you to show you what 
DISPLAY WORLD did for me and my 
sister, because I believe if it was not for 
that picture in DISPLAY WORLD, she 
wouldn't have known where I am or 
know if I was living. So, whoever that dis- 
playman was who was kind enough to show 
her the picture, we want him to know that 
we appreciate it way down in our hearts. 
After all, the world is small, is not not?— 
Matt Markusich, display manager, Kalli- 
son’s, San Antonio, Texas. 


even 


On reading the September number of the 
DISPLAY WORLD I found many interest- 
ing photographs of window displays, 
sketches and ideas, which made me question 
the possibility of Swiss and American pro- 
fessional window decorators getting to know 
each other. 

Despite the fact that Switzerland is a very 
small country, this special branch of decora 
tion is much followed and has had sufficient 
success to be able to present data which we 
feel certain would be of interest to America 

We would like to get authentic reports on 
how the American decorator works, what 
the public and business world demand otf 
him; also, we would welcome any questions 
regarding conditions here. In discussing 
this with my fellow workers they 
my opinion, whereby our clubs would most 
certainly do their utmost to promote mutual 
cooperation. 

A new union of window display decora 
tors of Switzerland (S.S.D.—Verband det 
Berufs - Schaufenster - Dekorateure det 
Schweiz) which will be founded the begin 
ning of 1946, will consider international re 
lations as its special obligation. 

Would it be possible through your maga 
zine to further these relations ? 

Should you find my idea feasible please 


shared 


accept my thanks and that of the entir 
Swiss Union of Decorators. Emil 
Kohler, Berne, Switzerland. 





Packaging Exposition Booked 
For Atlantic City 


The Packaging Exposition of 1946 will b: 
held in the Public auditorium, Atlantic City 
April 2-5. This exposition is considered th 
most beautiful industrial show in the Unite 
States and will have ample space in th 
auditorium. 
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No Display Lighting 
For British As Yet 


British advertising men and salesmanag- 
‘rs have been warned by the authorities that 
the end of the war does not mean treedom 
for them. The net result is that outdoor 
ind inside lighting in this country 1s still 
very much on a wartime basis. There are 
no external lights allowed as vet and in- 
ternal lighting is being severely restricted 
This has a very definite effect on display 
plans which are in many instances as yet 
quite inoperative, while other sections of 
advertising and display activity have been 
allowed to resume. Nor 1s there any like 
lihood that this position will be reversed 
since the fundamental defect, the lack ot 
coal for the production Ol electricity, is 
likely to operate throughout the next 6 to 
12 months. There is thus every prospect of 
display being blacked out for that period 
ahead. 

To warn against the gradual resumption 
of exterior and interior lighting display, the 
Ministry of Fuel recently took the unusual 
step of running an advertising campaign 
with the caption: NO OUTDOOR  DIS- 
PLAY or DECORATIVE LIGHTING. The 
urgent need for continued fuel economy de- 
mands that there should be no outdoor dis 
play or decorative lighting. Such lighting 
includes: Floodlighting of buildings, struc- 
tures and gardens; illumination of hoard- 
ings or facias of shops; other lighting ot 
or on exteriors of buildings when not re 
quired for public safety; decorative lights 
on piers, parks, gardens, promenades, fair 
grounds, bandstands and the like; search 
lights or beacons other than those opetated 
for military purposes by the armed forces 

The Minister of Fuel & Power relies on 
local authorities and the public observing 
these restrictions in order to avoid the 
necessity for the exercise of compulsory 
powers 


Now, it's Mr. Jacobson 
After Overseas Service 


Kugene Jacobson, president of Facil 
Fabrics Company, New York, is again a 
civilian after overseas service in Germany 
with the U. S. Army. He thus must re- 
orient himself from the duties of supply 
sergeant to supplier to the display trade 
Reports have it that he looks wonderful, is 
slap happy and, of course, is renewing his 
icquaintanceship with display factors. Dur 
ing the New York display market it was 
“skol” quite frequently as old friends were 


ereeted. 


Steiner Returns to Display 
From the Marines 


Mark L. Steiner, after three and one-half 
ears with the U. S. N. R. and U. S. M. S., 
as resumed his affiliation with Steiner 
Manufacturing Company, Brooklyn, N. Y 
Steiner will act as sales manager for this 
rm whose plastic fixtures are distributed 
y Jas. B. Williams, Inc. The company also 
s well known for its precision work with 
‘lexiglass and Lucite in the industrial, 
rchitectural and kindred fields. 
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here is much cause for rejoicing at this Yuletide 
season, for Peace is with us again and we can cele- 
brate the holidays with a fullness of that spirit that 
inspires mankind to live together in fellowship. To 
you of the display profession | extend the wish for 
good cheer, happiness and health. 


NOW SHOWING A VERY COMPLETE LINE 
OF SPRING DISPLAY DECORATIONS. 


OLTMANNS DECORATING CO. 


OMAHA 2, NEB. 











A new Showroom has been 


added to Chicago 


Come and see the outstanding Lines of: 


AUSTEN DISPLAY, NEW YORK 
W. M. ZEPPEN-FIELD, MANNEQUINS, HOLLYWOOD 
EVE BRUESER STUDIOS, NEW YORK 


WERNER LEWY 


27 E. MONROE ST. CHICAGO 3, ILL. 


Next to the Palmer House 
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MEN’S SEMI-DRAPE 


COAT 
MODEL 
Covered 


in Jersey 


Sizes 
35 - 36 - 37 
complete 
with 
8” chrome 
base 


$10.00 ea. 


with wood 
neck block 
walnut or 


bleached oak 


$11.25 ea. 


Write for New 
Catalogue 


DISPLAYS, Inc. 


Forest Hills, N. Y. 











QUENSELL 


71-23 Austin Street, 











HAMBERGE 


EXTENDS 


fivartiest 
Greetings 


TO THE 


Display Fraternity 


DAVID HAMBERGER, INC. 


DISPLAY DECORATIONS 
115 W. 3lst St., New York City | 
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ODA News Netes 


By C. H. FADEM 
Secretary, Cleveland 


LEDGED to support the Victory Loan 
P bond drive, the Ohio Display Associa- 
tion has designed a Victory Loan Win- 
dow display contest offering $350.00 in Vic- 


This contest was put in 
helping to spur 


tory Bond awards. 
motion for the 
additional public interest. 


tion that the displaymen oi the nation have 


purpose ot 
There’s no ques- 
proved that they have the imagination, the 
energy and the facilities to do an outstand 
ing selling job 

Frankly, the bond sales have been lagging 


throughout the country. In Ohio, we have 
deeply concerned ourselves to the extent 
that our quota is a “must.” This bond dis- 
play contest we hope will stimulate and 
revive bond sales. 

The contest is a very simple one to enter. 
No entry blanks are needed No strings at 
tached. Every retailer and every display- 


man is urged to enter. The contest 1s open 
Just install an eye-catch- 


bond display and send 


to Ohioans only 
ing, traffic-stopping 
in two photographs to C. H. Fadem, secre- 
Ohio Display Assoc iation, 1708 Payne 
Cleveland 14 


Rules of Contest: 1. All 
be devoted to the Victory Loan bond drive, 
and display a card reading National Display 
Week. 2. Two photographs must be 
mitted. 3. Photographs must be 8”x10” with 
proper identification written lightly upon the 
4. Size of display to be not less 
small, 


tary, 
avenue, 


Displays must 


sub- 


back only 
than 5 feet. 5 
enter 
6. Five judges will select the winners. Their 
More than one dis- 


large and 
tvpe of 


Retailer 5. 


can regardless of business. 


decisions wil be final. 7. 
Each winner 
following meeting 
least Victory bond 
poster used in the display. 10. 
Photographs entered will be eligible to In- 
ternational Association of Display National 
Display Week contest. 11. Mail photographs 
to C. H. Fadem, Ohio Display 
\ssociation, 1708 Cleveland 
14. 12. All displays will be judged first for 
thei and secondly for their 
finally for their art- 
Prizes: first award, 
second award, $100.00 
award, $50.00 Victory 


play idea can be submitted. 8 
will be notified directly 
of judges. 9 At 


must be 


one 


secretary, 
Payne avenue, 
sales appeal, 
attention appeal, and 
istry and originality 
$200.00 Victory bond; 
Victory Bond; third 
Bond 

On January 15, 1946, the treasury depart 
honor 
Bond 


party in 
ot the volunteer workers of the War 
staff of Ohio. C. H. Fadem, state display 
promotion chairman, is on the committee for 


ment will stage a farewell 


this farewell party \ttending dignitaries 
will be Fred M. Vinson, secretary of treas- 
urv: Ted Gamble, national director war 
finance division: Robert Covne, assistant 
national director; Phil J. Trounstine, state 
chairman war finance committee for Oh1to, 
and other notables The volunteers will 


only be persons who have given four years 
of thei preparing a 
list of of the State 
Display staff who will be in line for recog- 
nition. 


GENERAL CITATION, WAR FINANCE 


time Fadem 


names of the 


is busy 
members 


DECEMBER, 194: 


COMMITTEE FOR OHIO. These will | 
awarded to all faithful workers who hay 
served effectively in the estimation of tl 
county chairman during any portion of t] 
last four This citation will be ay 
proximately 8 x 11 inches in size, prepare 
on good quality paper and will bear on tl 
reproduction of the several Wa 
Loan and Victory Loan insignias. ay 
facsimile signatures of the secretary of tl 
executive V i( ( 


years. 


face a 


treasury, state chairman, 
chairman and executive director will appea 
at the bottom and a line is provided f 
the certification, by signature, of the stat 
display chairman. 

GENERAL CITATION, ISSUED BY‘ 
WASHINGTON HEADQUARTERS. T1 
will be in the form of a high grade cred 
card or, lifetime baseball pass, (if you hay 
ever seen one) size about 24% x 3% inche 
As it has been explained to me, these w1 
serve as an official Washington recogniti 


ot workers and will bear official record 
dates, etc. of loans and the usual offic: 
signatures and seals. 

SPECIAL METAL POCKET PIECES 
These are midway between a silver halt 
dollar and dollar in size, 13g”, and have 
Minute Man together with U. S. treasut 


seal and the wording, U. S. Treasury Award 
one side. The oposite side has a re 
production of the flag raising at Iwo Jim 
and the inscription, “1941—FOR PATRI 
OTIC SERVICE—1945—WAR FINANCE, 
with a space provided at the bottom for th 
individual’s name to be engraved. They ari 
restricted distributior 


one 


intended for a 
among top key volunteer workers. 


very 


By virtue of its domestic appeal, the wit 
dow shopping public 
forts of the many department store display 


responds to the ei 


managers who have plotted, schemed and 
fanned into flame the many attractive win 
dow that suggest Christmas and 
gift buying. With Yuletide 
comes that desire to beautify and outrival 


displays 
each season 
display of vesteryears particularly becaus« 
they lend themselves to a fairyland of colo1 
and motion. 

They mark the first peacetime Christmas 
in four For outstanding and ey 
catching displays, we pause to salute Morris 
L. Black, display director of Strouss 
Hirschberg, Youngstown; Grant 9 Orbi 
display director, The Stern-Mann Compan 
Canton; F. E. Verbeck, display director. | 
C. Merthe Company, Elyria; J. J. Zettle 
display director, M. O'Neil Compan 
Akron; Frank Collins, display director, T] 


vears. 


May Company, Cleveland; Shirley Stem 
display director, The Stearn Compan 
Cleveland; Joe Vent, display director, Rik¢ 
Kumler Company, Dayton; W. B. Werne: 
display director, The Lion store, Toled 


director, Fries 


and Jack Zealor, 


Schuele Company, Cleveland. 


display 


Jack Nichols, display director for Kern 
Detroit, 
at The Higbee Company, 
January 1. Jack will be 
Cleveland and to show Jack how happy bo 
in Cleveland are to have another top flis 
displayman join their gang, the Clevela 
Guild and members of the O! 


new assignme! 
Cleveland, 


welcomed 


will take over his 


Display 
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HI Valley Display Association will plan a gala 
ian meeting. Jack’s wife, a former Cleveland 
4] displaylady is expecting. That will make 
f tl three Nichols in that family (no, I don't PPPr rrr rrr rrr rrrrrr tt <<<<<<<<<<<<~<~<<<<~4< 
ae mean 15c). ‘ 
yar Michael Dai, Frank Novac, Al Kalasky, 
1 tl all display directors, are back from over 
Wa seas. They will soon get their discharges 
T) and be home in time to enjoy Christmas with 
f tl their families. It is rumored that Michael 
vic Dai will take over the display director's spot 
pe at Kern's, Detroit. 
l i Display Topics Christmas issue is ready 
sta for the mails and will be mailed to display 
people in Ohio and elsewhere, expressly for 
B' the purpose of stimulating good fellowship 
TI and interest among displaymen 
re A series ot three pieces of literature on 
ha the latest ideas and designs in window and 
che interior store lighting is being mailed to 
Wl the display profession of Ohio by the O. D. 
iti’ A. They contain interesting sketches, in 
‘ord formation and data. Far-sighted merchants 
iit) and displaymen planning now for tomorrow, 
planning to meet competition will find these ?, 
CES colorful and well-prepared pamphlets, de- Y/, 
half signed by Walter Wardeman and Welton yy 
ive Becket and published by General Electric 
asU Company, informative and constructive ae , 
War iS y of 
a FC . 2, 
lin More Displays Moves V1) ‘Ze 
TRI To Medford ° 
; : C. R. More has announced the removal ot 
via his business, operating as More Displays, to 
tn Medford, Oregon, amidst the beautiful 
scenic beauty of Oregon and adjacent to 
Crater Lake. The new location will pro 
vide a greater abundance and variety ot 
‘ natural foliage and better transportation 
— facilities. This growing business has spc 
spla cialized in the unusual in natural foliage 
am and novelties and is well-known for the in- 
mes troduction of tree trunks as a versatile dis 
- ar oem Send for Free Booklet Taffel Tales” 
ia PROGRESSIVE 
? 
caus New Display Club STAFFEL BROS. /ne. 
ssa At Omaha ‘<4 95 MADISON AVENUE » NEW YORK 
wiiieeis \t a luncheon tends red R. C. Kash, CEHOF, jf pany srr an 
l « Ne See ae eee ae ee >> tt X<<<<<<<<<<<<<<<<<< 
Ricci of the first stops on Kash’s nation wide trip, 
the displaymen of Omaha decided to re 
ous . ° ‘ ‘ 
rl organize the Display Association of Omaha, 
mee which had been another war casualty. Ot 
no | ficers were elected as tollows: Ned Emery, sae’ 
er Brandeis Department Store, president; Les 
pal lie ~ =" ( —s oo Vice : is 
president; J. Gallagher, nion Pacitn aie VW, 
a Railroad, secretary-treasuret ALCOIMM CO? 
pa / 
es New Display Jobber at od # 
erne! ew ispia ° era 
ted pie FASHION SHOW OF DISPLAY CREATIONS 
Bric to stylize your spring windows 
James EF. Mundy, formerly in the display ; ; 
usiness at Huntington, W. Va., has joined DISPLAYERS ¢ MURALS e¢ PROPS ¢ SCREENS 
vith Oren C. Hill, to establish the Window CENTER-PIECES @ DECOR e PAPIER MACHE 
er ee VISIT OUR SHOWROOM ¢ NO CATALOGUES 
nmet Jumbus, Ohio. The business will include 
1. complete display material department, an 
od stallation service for national advertisers Ss Y L Vv oO R € @] M PA N 7 
rity nd a studio for production jobs Both 
fligiit irtners are veterans of World War II and 136 WEST 24th ST., NEW YORK i, N. Y. 
vela xpect to serve Columbus and the surround A Creative and Production Organization Servicing Leading Chain & Department Stores Since 1929 
QO} ng territory. 
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DISPLAY KITCHENS AID 
APPLIANCE SALES 


By HOWARD WILLIAMS 
Co-Operative Displays, Inc., Cincinnati 


Store planning and 


onvmous terms in so far as appliance 


sales are concerned Store planning execu 
tives everywhere are looking for ideal 
kitchen arrangements that can be installed 
in their establishments that will help the 


customer plan a kitchen in her own home 
that will offer utility value. The combina 
tion of these three provide a standard of 
better living and increased sales in appli- 
ances for the home 

\mong the many appliance manutacturer 


stove in- 
attractive 
plan- 


find the 
with 
kitchen 
importance 


United States we 


he foreground 


in the 
dustry in t 
and unusual 
ning. Of course we 


suggestions for 
realize the 
electric range 
Stove 


that is offered by the gas or 
in the modern kitchen. The Hardwick 


Company of leveland, Tenn., presents 


kitchen planning are 















SELF 
EFFACING 





& : 
r 
FLEXIBLE, 
IN USE | 














NO 
WASTE SPACE 
WITH THIS GENERAL DISPLAYER 


3 crystal-clear plate glass tiers sup- 
ported by beautiful "0 uprights 


4 


diameter. Total height width 12”, 
length 30”. Space wend 
tiers 143,” Price 


com $97.50 
HECHT FIXTURE CO. 


Since 


212S. FRANKLIN ST., CHICAGO, ILL. 


plete 





Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 


Aiso Complete Line of Wiggers Supplies 


We 2) 20) 7-0 2010) 2) 


ARRANJAYS WIG CO., new Zonk city. 


Telephone Chelsea 3-834] 





attractive “Stepsaver” 
original having been installed in the 
ture Mart in 


initial presentation 


most 
Furnt- 
Chicago. The company fol 
lowed their with minia 
ture models of this kitchen which were used 
and are still being used 


stores and utility 


in many department 
companies throughout the 


country. These models are particularly 
usable in show windows and on the selling 
floor 

“Step into a dream” is the caption of a 


follow-up advertising piece the company 


showing a color reproduction of 


kitchen and a floor 


circulated 


the “Stepsaver” plan of 


its arrangement. The “Stepsaver” gas kitch- 
en is a timely suggestion for modern kitchen 
designing. The kitchen and dinette occupy 
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gas kitchen, the 
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a minimum amount of floor and ever 
follows in from. the 
storage of food a counter-high refrigera 
tor by the rear to the preparation a 
an adjoining double sink and working space 

The meal is irom 
the dinette 
the double 
for soiled dishes. 
from either side. 


space 


mealtime step order, 


door, 


served work space o1 
side which also has a portion o 
sink conveniently within reac] 
Hanging cabinets are ac 
cessible 
plan to create display 
definitely consult a home 
you please, so tha 
workable i: 
home. The problem o 
certainly one that d 


attention of the 


Displaymen who 
should 
several, if 
practical and 


kitchens 
economist or 
their 
actual use in the 
kitchen planning 1s 
serves and needs the 
technician. 


plans are 


expel 
display 


American Fixture to Open 
New York Showroom 

Preparations are in progress for. th 
opening of a New York City office 
and showrooms by the chain store divisior 
of the American Fixture & Mfg. Company, 
St. Louis. It will be located at 11 West 
42nd street. 


formal 


by Tony Brinker 














& CO., HARTFORD, CONN., WHERE HE INSTALLED THE MOST COMPLETE THEATRICAL 
WINDOW LIGHTING SYSTEM IN THE WORLD. FROM THEN ON HIS OLACE IN THE 
DISPLAY FIELD WAS ASSURED. JOINED MANDEL BROTHERS, CHICAGO, IN 1940. 
30 YEARS OLD, MARRIED, TWO DAUGHTERS. HOBBIES... S 

POLO AND SOUND ENGINEERING. HAS SEVERAL INVENTIONS To HIS CREDIT IN THIS FIGLO. 


(GEFT HIS POSITION IN serr. 
1942 TO JOIN THE U 
NAVY. SERVED UNTIL MAY 
1945. AFTER BRIEF VACATION 
RESUMED HIS POSITION AT 
MANDEL BROTHERS. NAVAL 
RANK... RADIO TECHNICIAN 
2ND. CLASS AS AN UNDER- 
WATER SOUND TECHNICIAN 
AND MAINTENANCE MAN. | 

























PARTICIPATED IN EUROPEAN 
INVASION. BECAME A 
CASUALTY IN THE EXPLOSION 
OF A GERMAN AMMUNITION 
DUMP. SENT BACK TO U.S. 
AND HOSPITALIZED AT U.S 
NAVAL HOSPITAL, PHILADELPHIA, 


CK. 
' BERR 


DISPLAY DIRECTOR, 
MANDEL BROTHERS, } 
CHICAGO 
GRADUATE OF YALE UNIVERSITY 
DEPARTMENT OF DRAMA, WHERE 


HE SPECIALIZED IN STAGE LIGHT- 
ING AND STAGE DESIGN. 


, 
Gore OUT AS ASSISTANT STAGE SET DESIGNER AT 
ROKY’S AND THE CAPITOL THEATRE, NEW YORK CITY. 
“VEN ENTERED THE ADVERTISING BUSINESS, FOR SHORT 
TIME, TO GO DIRECTLY INTO DISPLAY WORK WITH G.FOX 


WIMVPAING, WATER. 
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Retail Television Report 


Stresses Display Angle 


RTHUR C. Kaufmann, executive head 
of Gimbel Brothers, Philadelphia, has 
released the final report on the tele- 
vision demonstration held in the Gimbel 
store in connection with RCA-Victor, stat 
ing: “We feel grateful to RCA-Victor to 
have given us this opportunity to be the 
first in America to experiment with this 
new medium of communication. We have 
learned many things from it. We are cer- 
tain that in the future few stores which 
make any pretense at progressive merchan 
dising will be without some use of television 
in its promotional program. The accom 
panying report, we hope, will be of interest 
and guidance to the retail industry as a 
whole in any developments following this 
pioneer effort.” 

The report follows: The “Shop by Tele- 
vision” experiment at Gimbels began = on 
October 23 and ended November 14. 

In that period, it was viewed by approxi 
mately one quarter of a million people; 
124,987 people were clocked in the audt- 
torium studio and another 100,000 were esti- 
mated to have seen the various selling 
demonstrations in the 20 telesites located 
around the store 

The interest in the event seemed to be tar 
greater than could be accounted for by an 
interest in television itself. That television 
has a definite home entertainment value had 
been proved beyond all reasonable doubt, 
but, it was the entirely new use of this 
equipment that, in our opinion, was_ the 
mainspring of such tremendous interest 
For the first time, a serious attempt had 
been made to use the medium in a way 
which would eventually prove whether tele- 
vision could be self-supporting. 

The obvious question is: How successful 
was the experiment? 

It was RCA-Victor’s objective to use this 
equipment to field test the idea of how tele 
vision could be used under practical, every 
day conditions of department store opera 
tion. It would be up to the store to decide 
vhether the medium should be used for en 
tertainment or selling, or both, depending 
n the store’s own predilections 

While “jeep” television demonstrations 
vere not new, this was on such a scale as 
to be entirely different from the usual “jeep’ 
ittempts. Instead of one camera, they used 
two for both closeups and “pan shots.” In 
tead of a limited number of receivers, they 
ere ready to supply 22 receivers. This 

ade it possible to consider using the dem 

istration on a storewide basis instead of in 
ie particular area. 

When the Gimbel organization was pre- 

nted with this opportunity, they had the 

oice of using it either for entertainment, 
lich had been the customary use for these 
monstrations, or for the purpose in which 
ey were directly interested: the use of 
levision as an intra-store device to dis- 
pay and sell merchandise. Gimbels chose 


the latter for many reasons First, there 
was a definite conviction that intra-store 
television could be as much a part of a store 
setup as windows, spot displays, or so-called 
Second, the Gimbel 


building in Philadelphia occupies one of the 


“open” demonstrations 


largest floor areas of any store in America 
and has more than a dozen entrances. Whil 
the over-all traffic in the store is among the 
greatest in the country, it 1s obvious that 
no one department or group of departments 
could hope to make effective use of much 
ot this trafic. Like most stores, attempts 
had been made to utilize trathe by spot 
displays; being inanimate, their value was 
doubtful. The Gimbel organization — felt, 
therefore, that the same spot display tech 
niques given motion and sound through 
television could torcetully capitalize on tra 
fic which normally would never approach 
the department televised 

Installation began September 15, using 
approximately 10,000) feet of coaxial and 
audio cable throughout the seven floors of 
the Gimbel store. This cable connected with 
20 outlets selected by the store management 
for both visibility to store traffic and lack 
of interference with actual department sell 
ing 

Housing was another problem. While we 
felt that the image could be seen clearly in 
ordinary store lighting, to give the television 
receivers a special significance and to re 
move any conflict with direct selling traf 
fic, it was decided to set these receivers in 
special enclosed areas. In most cases, these 
ireas were available in special display and 
selling rooms which were already part ot 
the store setup, but in a tew cases these en 
losures had to be built 

The original idea was to call them tele 
vision theatres, but because only a limited 


number of people could see the image et 





fectively, it was decided that calling them 
“theatres” would not be cleat At ROA 
Victor's suggestion, it was decided to call 
them telesites—a happy compromise since it 
S1 sted both the location and viewing 
Each telesite Was equipped wit] rows oft 
chairs accommodating from 20 to 30° people 
with the exception of two with = larger 
screens whicl accommodated between 35 
ind 40) peopl The Gimbel organization 


still felt that we might experiment with a 


number ot receivers placed in the open 

and this was done in four places in the store 
At these locations no particular attempt was 
made to provide chairs o ther viewing 
conveniences The receiver merel was 
raised sufficiently high from the floor to ac 


commodate a group ot people who would 
crowd around it. RCA-Victor and Gimbels 
were agreeably surprised at the effective 
ness of these units 

More important was the question of what 
merchandise was to be televised—and how 
much—and how often. We quickly came to 

[Continued on page 84] 
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‘tletide 
Greeting 


to 
everybody 


in 


DISPLAY 


DISPLAY MANUFACTURERS MART, inc. 


 Luerything for Diipicy’ 


34 WEST 35th STREET NEW YORK |. N.Y 











Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. §. LLOYD €0., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 





















Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 


sizes 






















28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
28x44—90 pt. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 


Place your orders now as supply 
is limited. Jobbers inquiries invited. 


MURRAY TOLL 
Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 

















































We Pout with Pride... 


to our U. S. Patent 2313675 
YOU'LL MAKE BETTER TIME 
IF YOU USE THE NEW 
DELTA PATENT QUILL 
FOR THAT LETTERING JOB! 


HERE'S WHY... 


Quill end bent 
Will not 


olLMolaatl matell as 


over 


Wire ends 
soldered 


flotsam ame) 0) =18) 


Quill oleh a3 


perfectly round 


Handle perfectly 
eel felaracte mela te 
rexedanatelal-valiny 


elivelelalcte! 


AVAILABLE IN BROWN 
AND GREY CAMEL HAIR. 
ALL SIZES — 2 TO yae) 


Prnsher by Delta 


DELTA BRUSH MFG. CORP., 119 BLEECKER ST., N. Y. C. 12 
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Darling's Modernized Showrooms 
Opened in New York 

With the public 
ernized and enlarged 
Marbridge building, 47 
New York City, the L. A. Darling Company, 
Bronson, Mich., announced the completion 
of its selling facilities for the postwar ex- 
pansion of its business. 

The event took place 
ber 30, and attended by 
prominent display directors, 
trade 


mod- 
showrooms in the 
West 34th street, 


inspection of the 


Novem- 
than 300 
and mer- 


on Friday, 


was more 
store 
chandising executives, press repre- 
sentatives and triends among the display in- 
dustries. lL. Carl O'Keefe, vice-president 
of the New York branch, per- 
as host with the charm for 
Officials on 
Trow- 
\rch- 


sales de- 


and manager 
formed his duties 
well known. 
assist in the 
Stanley, president; 
president; Neil 

Anthony A. 


which he 1s so 
hand to 
bridge H 
bald, 


partment; 


festivities were 
Richard 
VICE Devere, 


and Cooper, foreign 
sales manager. 


The 


design of 


the 
Chicago showrooms, but 
additional 
Philip 


archi- 


showrooms follow in treatment 
the 
larger 


they 


new 
and with 
the 


Chicago, the 


on a much scale 


refinements : work of 
Duke West, 

TOCt. 
The 


with 


are 
company’s 


classic-modern treatment is in keep- 
the 
mits their display 
Solid pastel tints 


ing company's products and _ per- 
to the utmost advantage. 
are used exclusively with- 
out ornamentation; suspended ceiling effects 


permit excellent lighting by direct, indirect, 
cove and spotlight units. 


The 


and 


quarters have been nearly doubled 


are separated into units to present the 


several lines without confusion. 


The 


store 


variety 
The lat- 
settings 


and the 
are noteworthy. 

installed actual window 
counters and 
for the study 
for this type of 


mannequin salon 


fixture room 
ter 1s with 
will be used as a 


of the best methods 


and store 
laboratory 
store 
for the 
“Style 


misses, 


first time was the 
Center” mannequins, 
and children’s 
One feature is 


Presented com 
ple te line of 


cluding 


in- 
juniors’ 


models in two price ranges. 


the 100 per cent plastic coating, to prevent 
chipping and breakage of shins, hands and 
faces 

Worthy of mention are the finely ap- 
pointed offices, including the private offices 


of O'Keefe, manager, and Cooper, foreign 


sales manager 


Tom Lee Now With 
W. L. Stensgaard 


Tom Lee is now vice-president in charge 
of design with W. L. Stensgaard & Asso- 
ciates, Inc., Chicago and New York City; 


he will make his headquarters at the Eastern 


office. Lee, who was a major in the army 
until his recent discharge, prior to the wat 
was display director for Bonwit Teller, New 


York City; last July he joined House & 


Garden as coordinator of design. 


Milton Wiemokly Back 
With Los Angeles Firm 


\fter considerable time spent in_ the 
navy, Milton E. Wiemokly received his re- 
lease trom the service on November 19 and 


has returned to his display business in Los 











DECEMBER, 


1945 








Angeles; Wiemokly is associated with Me 
W. Hoffman in Pacific Promotions, 141! 
West Pico boulevard. He reports mucl 


growth for the company during the past sev 


eral years and says the firm is now abl 
to handle cross-country distribution. 
Harold Kelly, display director for Des 
mond’s seven stores in Los Angeles and ad 
jacent communities, is joining Pacific Pro 
motions on January 1. Kelly was witl 
Desmond's for the past 17 years. 
Cincinnati Club 
Holds Party 
Members and guests of the Greater Cin 
cinnati Display Club met for a Christma 


party the evening of December 15 at Th: 
Plantation, Cold Spring, Ky. Dining, danc 
ing, door prizes and humorous gifts com 
posed the entertainment. The occasion wa 
arranged by Andrew Matzer, Rollman & 
Sons Company, president; Norman Feld 
haus, The Big Store; W.S. Grover, former] 
of H. & S. Pogue Company and now operat 
ing his own display firm, and Irvin Riga 
Potter Shoe Company; the last three com 
prise the club’s executive board. 


Browne's Name Omitted 
From Article 

Through an oversight, the name of Georg: 
W. Browne, assistant general display repre 


sentative, Public Service Electric & Gas 
Company, Newark, was omitted as_ th 
author ot the article, “Utility Interior Dis 


which appeared in the November issuc 
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—The Bristol Company, Waterbury, Conn.., 
used a large (two and one-half times life-size) 
reproduction of the firm's indicating pyro- 
master as a score-board for the Victory Loan 
drive just completed. The instrument was con- 
nected with a large photograph of the Bristol 
Company's plant by two wires, symbolizing the 
customary instrument hook-up. Carlton M. 
Whitney, staff artist, designed the layout and 
did the lettering, while the instrument was built 
by Fred Seeger, cabinetmaker. The company 
surpassed its Victory Loan quota on Novem 
ber 26— 
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Reyburn Celebrates 
Golden Anniversary 


Approximately 600 employees and guests 
were entertained by The Reyburn Manu- 
facturing Company, Inc., Philadelphia, na- 
tionally prominent manufacturer of display 
materials, tags, labels and stationery sun- 
dries, at the firm’s golden anniversary ban- 
quet on December 8, in celebration of the 
50th anniversary of the founding of the com- 
pany. Prominent stage personalities enter- 
tained during the affair, and the high spot 
of the occasion was the address and _ pre- 
sentation of service awards by W. C. Bailey, 
Jr.. president of Reyburn. 

Consisting of attractive lapel emblems 
bearing the familiar Reyburn trade mark 
and inscribed with the length of service, the 
awards were presented to all employees 
having a continuous service record of 10 
vears or more. The emblem ranged from 
bronze for 10 years of service to gold inlaid 
with two rubies and a diamond tor 35 years 
or over. In addition, inscribed Hamilton 
watches were presented to six emplovees of 
40 years service. Special awards were 
given FE. L. McCusker, Sr., who rose from 
the ranks to become secretary-treasurer of 
the company during 45 vears, and to C. R. 
Trout, with the longest service record of 
50 years. 

As a token of their esteem, Reyburn em- 
ployees presented President Bailey with a 
mounted gold plaque commemorating the 
occasion. 

Among the guests at the golden anniver- 
sary banquet were Reyburn sales representa- 
tives from the Eastern and mid-West states 
who, on the preceding day, participated in a 
Reyburn sales conference held at the Sea- 
view Country Club, Absecon, N. J. 


Display Mannequin Visits 
Famous Breakfast Club 

Dave Estes, president of the International 
Association of Display, made a gift of a 
regular window mannequin to Don MeNiel, 
the popular breakfast club maestro, during 
the program Monday, December 3, at the 
\merican Broadcasting Studios in the Mer- 
chandise Mart building, Chicago. The stunt 
was to commemorate National Victory Dis- 
play week, a nationwide effort by IAD to 
promote Victory Bond _ sales. Estes ad- 
dressed the audience and the nation on the 
importance of buying bonds instead of bau- 
bles. The presentation of the mannequin was 
handled by Jack Pollari, display director 
Madigan’s, assisted by George Hermanson 
4 the Republic shops and Hugh MecWil- 
liams, designer for Silvestri Art Mfg. Com- 
pany, all of Chicago. 


Letter Week Contest 
Winners Announced 
First prize of $50 in the department store 
lassification of the display contest spon- 
sored for National Letter Writing Week 
has been awarded to Fandel’s, St. Cloud, 
Minn. Second prize, $35, and third award 
f $25 went respectively to Helman’s De- 
artment Store, Pacific Grove, Calif., and 
fohn Taylor Dry Goods Company, Kansas 


ity. 
In the classification for stationers, the 
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Right! You can de- 

pend upon the rich, 
tropical colors of this three-sec- 
tion screen to draw consumer 
| attention. 





” tae ae oa rae . 











Intriguing Bamboo leaves of black velour—hand wrapped cerise trunk—char- 
treuse end sections with cerise center—all a riot of color! 


| Each section 7’ by 21”. Constructed of V-shaped wood strips with stippled 
| finish. Order your screens today! 


Screen only: 35.00. Spray only: 6.75. Complete: 40.00 
<1 Rag ty Our 1946 Spring Catalog is just off the press! 
B| El | Write for your free copy on letterhead. 


GENERAL DISPLAY 


CORPORATION 


140 W. 4TH ST., CINCINNATI OHIO 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 











awards went to Argus Publishing Company, — Line of Fixtures 

Minneapolis; John W. Graham Company, ls Announced 

Spokane, and Ht. H. West Company, Mil Combined Industries, 154 Nassau _ street, 

waukee, in that order New York City, announces a new line of 
Store No. 96, F. W. Woolworth Company, — ¢hromium display stands, designed for either 

Seattle, won first prize in the variety group window or counter use These displayers 

followed by Woolworth’s Store No. 38, are intended to sell directly trom the manu 

Worcester, and a tie between Woolworths, facturer to the retailer Details are availa 


Lodi. Calif.. and McCrory Corporation, New ble on request 
Orleans. 

In the drug store group the prizes went Gill Appointed Vice-President 
to Rockefeller Center Remembrance Shops, Of Stief Company 


Tew York Citv: Pennsvylvz drug C Tit! ; 

New York : ity; Pennsylvania Drug ( — Frederic W. Gill, Jr.. formerly in_ the 
pany, New York City, and Dunnington s promotion division of the Ladies Home 
Pharmacy, Brockton, Mass., and Mrs. Wil Journal, Philadelphia, has been appointed 


liam L. Kell, Darlington, Ind., the last two vice-president of Harvey G. Stief, Inc., 
having tied. Cleveland, maker of advertising displays 
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No. 102—$2.85 
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RELIEF DISPLAY FORMS 


PRESENTED IN NEW 






Try it out and you will say: 
For outstanding relief-form display 
It’s Hertie in unbreakable Rub-mache. 


") Different styles to suit every 


HERTIE INC. 
RELIEF DISPLAY-FORM MFRS. 


345 Broadway New York, 
WOrth 4-8683 


taste and purpos 


FOR DISPLAY 


e BLOUSES 
e SWEATERS 
eCOATS 
| 
e DRESSES 
e CHILDREN- 


a 








Something NEW 
has been ADDED 


Good news—in addition to our complete mani- 
kin service, wig conditioning and Refresh 
our wonderful manikin cleaner, we proudly 

present to Display 


PLASTIC-WELD 


In a matter of seconds, Lucite or Plexiglas 
fixtures or merchandise can be repaired like 
new again. Very simple to use and a great 
economizer. A Display room necessity. A 
4 oz. bottle sells for $1.50. Get yours today. 


Agents desired for 
Plastic-Weld and Refresh 


REFRESH 


sells for 


$4 Gal. — $1.25 Qt. 


Everett M. Bridge 


$91 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALISTS 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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Detroit Club Holds 
Two-Feature Meeting 


An interesting meeting of the Detroit Dis- 


play Club was held Thursday evening, De- 
cember 6, at the Hotel Statler, with an 
exceptionally large attendance. The pro- 
gram was in charge of Mrs. J. C. Nichols, 


interior display director for The Ernst Kern 
Company, who spoke on the subjects, “The 

Women in Display” and 
Interior Displays.” A second 


Importance ot 
“Planning fot 
feature Was an unusually interesting address 
by Albert Bliss, Bliss Display Corporation, 
New York, on a broad treatment of the im- 
portance of visual merchandising in postwat 


retailing. 


Larsen Elected President 
Milwaukee Club 

At the annual the 
Display Club on November 18, the tollowing 
elec ted 


meeting of Milwaukee 


officers were Kinar Larsen, Gim- 


—These photographs 
were taken during the 
recent opening of Chi- 
cago showrooms py the 
L. A. Darling Company, 
Bronson, Mich. ... Top, 
"Jim" Berg, whose 
career in display is 
measured in decades 
instead of years, surveys 
a mannequin; standing 
nearby, in the usual 


order, are Ken Snede- 
cor, sales promotion 
manager for Darling; 


Trowbridge H. Stanley, 
president of the com- 
pany; L. Carl O'Keefe, 
vice-president, and L. 
L. Siegfried, Curtis Pub- 
lishing Company. 









—C enter photogaph, 
Findley Williams, dis- 
play director, Sears, 
Roebuck & Co.; I. T. 
Vierheller, Garrison- 
Wagner Company, St. 
Louis, and Erich O. 
Schwengel, manager of 
Darling's Chicago show- 
rooms ... Lower photo- 
graph, Philip West, 
architect; J. A. McMil- 
lan, Garrison - Wagner 
Company's Chicago 
showrooms; Elmer Broll, 
likewise with Garrison- 
Wagner; Howard Oeh- 
ler, Wieboldt's, and 
Russ Larson, designer, 
L.A. Darling Company— 
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bel’s, president; Norm Hoff, Boston Store 
first vice-president ; Barwind, Smart 
wear-Emma_ Lange, vice-president 
Dave Seelig, Princess Pat, treasurer; Jean 


Les 
second 


nette Paskey, Boston Store, secretary. The 
retiring president, Dave Ostlund, becomes 
chairman of the board of directors. The 
Milwaukee club has been very active and 


the new administration pledges a continua 
tion of the successtul policy heretofore fol 
lowed. 


Large Turnout at Chicago 
To Hear Carse 


The great interest in store moderniza 
tion was revealed by the record attendance: 
which greeted James B. Carse, advertising 


and sales promotion manager, The Kawnee: 
Company, at the meeting of the Chicag 
Display Club on November 28 at the Mor 


rison hotel. Carse gave a very thoroug] 
and interesting presentation of the im 
portance of the modern store front and _ its 


relation to successtul display. 
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ror Red Cress _ FACT, FUN and FANTASY in DISPLAY 


It has been pointed out that there is 
ontinuing need for retail displays which 
vill play up the fact that the Red Cross 
nust Carry on in peace as in war. Service- 
nen and women still in uniform, those over- 
seas with the armies of occupation, those 
et to be discharged, continue to need Red 
‘ross clubs, snack bars, recreation centers 
ind the friendly assistance of understanding 
Red Cross workers. 

Veterans and their dependents look to the 
Red Cross for assistance in solving problems 
that often slow adjustment to civilian life. 
Hospitalized servicemen and veterans need 
help to tace the tedious hours of con- 
valescence. Disaster victims, the homeless 
of war-ravaged lands, and others in dis- 
tress need Red Cross help. 

Horne Company Displays 
Model Glass Rooms 

Several model rooms in which glass is 
used extensively, both functionally and for 
decoration, have been installed by Joseph 
Horne Company, Pittsburgh. Joseph Menas 
sie 1s display director. 


Incandescent Daylight Lamps 
Announced by Sylvania 

Designed especially for use in store inter 
iors and windows or wherever a sharp color 
definition or light more nearly approximat 
ing daylight in color is desirable, daylight 
lamps are now available from Sylvania 
Electric Products, Ine., Salem, Mass. Con 
structed with a special blue, inside-frosted 
bulb, daylight lamps are supplied in 60- to 
500-watt sizes for use on 115, 120 and 125 
volts. Medium bases are used for wattages 
between 60 and 200, mogul bases for the 
300- and 500-watt sizes. Daylight lamps of 
higher wattages than standard incandescent 
lamps are usually recommended since their 
light output is approximately 35 per cent 
less than clear or inside-frosted bulbs of the 


same wattage rating. 


Bronze Sign Catalogue 


Issued by Newman 
“Bronze by Newman” is the title of a 
beautiful and illustrated catalogue just 1s 
sued by Newman Brothers, Inc., Cincinnati, 
showing a complete line of directional signs, 
mor rolls, name plates, ete. A copy of the 
italogue will be sent to any displayman o1 
tailer upon request to the company 


Henderson Resumes Display Post 
At Best's 


\iter three vears’ service in the army, 
Fritz Henderson has resumed his_ position 
display manager for Best & Co., New 
York. Gilbert Squarey, who carried on du 
x his absence, remains as assistant display 
nager, his former position 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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TO MEET YOUR NEEDS IN ALL MEDIUMS 
























One of the most beautiful papier mache units we have ever created. 6 feet tall, two-thirds round. 


TALLY-HO DISPLAY STUDIOS 


150 EAST 28TH STREET NEW YORK CITY 16 























WERE BEGINNING 
TO SEE DAYLIGHT 































Soon — very soon — we expect to be up to prewar pro- 
duction of— 


CRESCENT QUALITY CARDBOARDS 


















Limited dealer stocks will be expanded. So keep in touch 
with your Crescent Dealer—to secure the quality, quantity and 
variety you require. 









CRESCENT 
\ BOARDS 




















A Product of 


CHICAGO CARDBOARD COMPANY 


670 Washington Boulevard a Chicago 6, Illinois 












BALLOU’S © 


CRYSTAL BEADS | 
DIAMOND DUST | 
GLASS TINSELS 


will help solve your decorative prob- 
lems. Beautiful effects can be ob- 
tained by applying the Beads and 
Diamond Dust over colors as they 
reflect the color they cover and add 
sparkling beauty to same. 


Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 


* 
Write for Samples 


Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13, N.Y. 














WILEO 
MANNEQUINS 


READY FOR 
SPRING 


Mileo Studios’ Spring 


Showing invites your 
attendance and _in- 
spection of the new 
line of Mannequins. 


Artistically made, bril- 
liantly executed, cor- 
rectly styled, they en- 
hance the charms of 
the garments they dis- 
play. 

Mileo Mannequins sell 
merchandise. 


Men, Women, Misses, Juniors, Teen-Agers, 


Boys and Girls of all ages and Infants from 
6 months up. 


Mileo Mannequins 


P. C. MILEO 


7 West 36th St., New York 18, N. Y. 








Just off Fifth Avenue 





( 


| 
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ESSENTIALS FOR 
GLASSWARE DISPLAY 
[Continued from page 48] 


displaying glassware are background and 
lighting. 
The colors used are the result of ex- 


haustive experiments. Two colors predomi- 
nate. A special paint mixture that has been 
registered as “Libbey-Tone” is used on the 
walls and backdrops. The trim over 
the display area and parts of the counters 
and the cupboards painted a contrast- 
giving room a 


wood 


are 


ing coral, the feeling of 
warmth. 

Many tests were conducted with all types 
of incandescent and fluorescent lights 
fore it was decided that the proper lighting 


obtained from fluorescent 


be- 


for glassware 1s 

cold-cathode tubes. These tubes are used 
for lighting both above and below the dis- 
play areas. 

To avoid monotony, Libbey has used no 
full-length shelves in the room. For ex- 
ample, one section has 11 glass. shelves; 
eight of these, four on each side, extend 


almost to the center of the panel, each shelt 
being tapered so the glass is widest at the 
The three 
and are 
from each 


outside ends of the display area. 
middle oval-shaped 
staggered between the four 
This means that glassware can be displaved 
not parallel to the 
of the line 


shelves are 


side 


in slightly diagonal lines, 
wall, full 
angle in the showroom. 


back allowing view 
from any 

All glass shelving is inserted in grooved 
fixtures that are built into the walls. This 
does away with unsightly brackets and ver- 
tical supports. The the shelving 
visible from the room has been painted with 


edge ot 
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“Libbey-Tone,” the same color as the back 
ground, to avoid the green refraction ordi 
narily given off by flat glass edge shelving 
Thus the line of glassware is “floated 
against the background. 

The most noticeable thing to anyone en 
tering the Philadelphia showroom from thx 
recessed, shadow-box se 
Here 


outside is a large, 


in one corner of the room. an en 
largement of a photograph used in curren 
Libbey advertising in consumer magazine 


is shown, with glassware pieces picture 
in the advertisement actually on display o 
the counter below. it. 

Two other smaller recessed shadow-box« 
are built into another corner of the 
each large enough to feature two differe: 


roon 


pieces ot glassware, or matching  piec« 
such as cornucopias. 
Still another unusual feature is the wa 


Libbey worked out a method of displayin; 
large “occasional” pieces, such as vases an 
bowls. An open shelf extending from th 
one wall not used for display purposes 
built so that it reaches 7 feet into the roon 
This graceful “L-shaped shelf has 24 in 
dividual sections for display. 

Built-in combination storage and display 
cupboards go from the floor to about 30-in« 
height, running along three walls of th 
room. The surface of each cup 
board is made of frosted glass, so that th 
tube the upper corner 
cupboard both the 


counter 


cathode recessed in 
of the lights 
above and the cupboard. 

One of the new features of the 
will combination 
rear-view 
projector 


display 


Chicago 
be a storage 


for 


showroom 
and locating a 
motion picture projector. The 
will be arranged so that films can be shown 


room space 





—At the opening of 
the Werner Lewy show- 
rooms, Chicago, on 
November 24. Top 
photograph, Mrs. Lewy, 
W. M. Zeppen-Field, 
W. M. Zeppen-Field 
Studios, Hollywood; 
Werner Lewy, and N. 
H. Austen, Austen Dis- 
play, New York City.... 
Lower photograph, W. 
M. Zeppen-Field; Jack 
Pollari, Madigan Broth- 
ers; Marjorie Smith, Ed- 


gor A. Stevens Com- 
pany, Evanston; Mrs. 
Pollari; Werner Lewy 


and Mrs. Lewy, and Mr. 
and Mrs. Wurm... . 
About 150 from the 
Chicago area attended 
the opening. Lewy is 
handling three lines at 
present: Zeppen-Field's, 
Austen Display and Eve 
Brueser Studios, New 
York City— 
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2 to groups of a dozen or more persons seated 
l ordi 1 P ‘ 
in the showroom. The projection screen, t lent 
sivine : alten ent 
elving when not in use, will be concealed by a nts departm 


joated sliding panel controlled ,by push buttons or the infa 


ocated in the display room. NNIQUINS 
coulinng The Diamond-Hamill continuing survey | BAB 


ym. the ? ; : 
f glassware buying habits, trends, glass- 














OX se : sales i” 
i ware displays and departments was spon- | : you ssentie 
in en gy rig idle Son es “a Step tor tne I 
moven sored by Libbey and started in the spring merchandise Mns-otd life 
pores § 1942. In the six months required to re- tots. S! Sian made of 
<) e . n . 
cture search scores of department stores, jewelers, size mane position. he 
dia ; ‘ ccibi 
bie és gift shops and other retail outlets of table pease display packets, 
? glassware, the Misses Diamond and Hamill ties f caw’ aresses 
-boxe covered New York City, Philadelphia, Hart- ponnets, seme 04” nied 
sista ford, Pittsburgh, Detroit, Columbus, Chica- = stable arms. Group © 
. ¥ ually; 
: 9 “ Seattle, Oak: Si ;- ; .. ndiv! 
“sane go, Minneapolis, Seattle, ikland, San aan * ing IEDIATE 
piece Francisco, Los Angeles, New Orleans, At- $19.75. ae 
lanta, Boston, Providence, Rochester, Cleve DELIVER 
— land, Omaha, Kansas City, Dallas, St. Louis, ” 
actin Cincinnati, Memphis and St. Paul. jobber inquiriwrited. 
a} i ‘manniquins in 
es an a 
m= th 7 ; 
ei 8 New Display Firm to Open 
roon In Milwaukee January 2 
? e717 ™ ’ . . m 
24 i Ellsworth Greenwald & Associate is_ the NNIQUIN MILWAUKEE 2, WIS 
; name of a new display firm which will open jling list for 
lisplay "9c , ) a : ? D on our ma E IAL 
0-3 at 725 North Broadway, Milwaukee 2, on TER STREET Ask to be DUISPLAY TE 
| ‘we January 2. Headed by Ellsworth J. Green 532 N. WA SPRING 
: wald, the company will manufacture, as well 
Be as job. A complete line of mannequins, 
at the J é I : : 
vedas fixtures, novelties and display materials ot 
‘orne! ’ 
a ‘ all kinds will be handled. Greenwald will 
splay 


specialize in seasonal set pieces and deco1 


. 
hicago eee t 
ww Salzer and Goodstein Tee INS * 


yjector Open Display Service 
shown The Connecticut Display Mart has been 
opened at 69 Congress avenue, New Haven, . *. Sales 
: : : r friends everywhere, may this peacetime 
Conn., under the operation ot Irving B To ou e Cc Y Y P 

Salzer and Samuel Goodstein. Salzer was 
at one time connected with the A. S. Beck 
Company and for the past three years has 
been with the Miles Shoe Company. Good 


Christmas bring cheer and happiness to all of you. 


stein has been a free-lance displayman fot Looking forward, may We also extend our best 
the past ten vears throughout Michigan and P 
Connecticut wishes for a happy and prosperous 1946. 


Gruen House Organ ra 
Features Display 


“Gruen Time,” house organ of the Gruen 
Watch Company, Cincinnati, is carrying a ~ Y —~y 
feature in each’ issue, consisting of two Mm RODERN DISPLAYS 


pages devoted to sketches showing suggested r, 1212 ''G" STREET, N.W. WASHINGTON 5, D. C. % 


] av “g¢ . f - ‘ ' ‘ 4 - 
lisplay treatments for watch display. The a, eB pisptaus 
iccompanying article, by Reabelle Dragul, 











lists the display houses from which the 
uggested materials are available 








NATURAL WOOD LETTERS 


Disabled Veteran | | Window Name Plates, Store Directional 
Wants a Job | | Signs, Desk Name Plates Made to Order Plexiglas, Lucite, Bakelite, Lignolite, 


A man who has been in display for 20 DISPLAY CRAFT Ethocel, Lumarith--Now Available! 


It’s easy to create beautiful, unusual and 

















ears, a disabled veteran who has lost both 963 Lake Dr., S. E., Grand Rapids 6, Mich. ultra-modern displays with these fascinat 
egs, has asked DISPLAY WORLD to help ing. previously searce new materials. Now 

. ° ys ready for immediate shipment in a wide 
im find a job. He writes: “I drive my own assortment ef sizes shapes and colors —with- 


ar, walk with canes, and can manage a dis- out priority! Sheets, rods, tubes, strips and 
special forms—hearts, crosses, ete Also 


lay department, do cutting machine work, THAYER & CHANDLER AIRBRUSH cements, polishing compounds, dyes and 
igns and cards, or could even sell a line of the articular artist other plastics supplies and accessories. 


Free Books on Plastics 


isplay materials and fixtures.” 
Write for complete catalog listing all ma- 


DISPLAY WORLD will be glad to pass terials now available. Book on Plastics 
le ic - : tere fr . ‘ ‘ ta/ and How to Work Them also included 
ng to thi man any letters from someone end for Catalog $2 FREE. Write Now. CARMEN-BRONSON 

the field who may have something to THAYER « CHANDLER CO., Dept. 12-D, 165 E. Third St., Mt. 





ffer. O10 W.VAN BUREN ST., CHICAGQO.ILL. Vernon. N. Y 
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NEW YORK DISPLAYS 
[Continued from page 41] 


| 
iA f | for this stretch of windows were inspire: 
you ue | by the packaging of the perfume boxes wit! 


the luxurious feeling of the Renaissance er; 


‘és | maintained throughout. The plastic foun 
ee tain in this display had an opalescent finis] 
suggesting jewels and the very realisti 


water was simulated by twisted strips o 


e SUBSTANTIAL CONSTRUCTION plastic | 
e IMPROVED REMOVABLE BARS pe erngpee gap tiney ocdinnapedh a 


seph Dultz made a most interesting forma 


e CLOTH BOUND eWHOLDS 12 COPIES | tion of treated and polished tree stump 
as display props for showing “Pigskin—th: 
gloves that belong in every man’s ward 










































i, 





PPP IRR DP OLS pe a 

et ak si robe.” The gloves were shown in fou 
style and price groupings, with the arrang¢ 
ment such that every glove was clearly visi 
ble to the spectator. <A little gray squirre 
peered out from a curving branch to hol 


a length of draped pigskin. 

Cinderella and her Prince Charming wer 
depicted in I. Miller windows when “Even 
ing Extravaganza” was presented in foot 
wear by Display Director Richard Palotta 
The legendary figures were outlined in heavy 
wire painted black and backed with a com 
bination of colorful satins, velvets, lace anc 
shiny papers, with hands and face in gol 
paper The black wire frame was als 
slightly spaced from the light blue back 
wall and cushions were in red velvet. 


AMC Display Directors 
Meet in New York 


A two-day session of the display execu 





tives group of the Associated Merchandis 
ing Corporation was held early in December 
in New York City to hear speakers on 
variety of subjects. The meeting was at 
ranged by JIrene Bender, who has charge 
of sales promotion and publicity for AM( 
and was presided over by O. A. Luke, dis 
play director for J. L. Hudson Company 
Detroit, chairman of the group. Twenty 
eight were present 

Included on the program was a preview. 
of spring fashions, discussed by Esther Ly 
man, Harper's Bazaar. Tom Lee, W. | 
Stensgaard & Associates, spoke on displa 
functionalism, and Abe Feder, lighting con 
sultant, talked on store and display lighting 


Terminal Dioramas 
Sets Up Studio 


Terminal Dioramas, Inc., has establishe 
its studio and factory at 36-06 43d avenue 
Long Island City, N. Y., with complete fa 
cilities for designing and manufacturing 
three-dimensional advertising displays 





Phe firm's executive personnel is com 
posed of: Charles H. McArthur, president 


These binders are beautifully bound in maroon, with the Lawrence H. Bremer, sales director; Harol 


name in gold. Each holds a full year's issues of DISPLAY WORLD. ee ogee 


office manager, and Santo produ 


Insertion or removal is easy and fast. Keeps your copies clean tion manage 


and handy for reference. 
ORDER YOURS TODAY AND START THE NEW YEAR RIGHT! ax in Sa ee Ge 


Service Bureau for information on re- 
a 2 .SO Each sources for all types of display mate- 
rial and equipment from air brushes 
POSTPAID to zebras (stuffed), or for general con- 


sultation on display problems. No 


DISPLAY WORLD o CINCINNATI I, OHIO charge is made for this service, of 


course. 
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THINK THIS OVER 
[Continued from page 44] 


Sportraits featuring sports stars in and out 
£ service—done in sketches like Tony 
srinker’s “Display Parade” in DISPLAY 
WORLD every month. ... Dan Hansen, now 
uperintendent at Clarke's, Peoria, III: 
Dear Santa: Now that I have got addi 
ional responsibilities all I can do is wish 
for contentment, that’s all.” .... Arthur Gray, 
lisplay director, Lansburgh & Brother, 
Washington: “Dear Santa: I don't want too 
nuch for Christmas. Just let me keep my 
gang that has done such a good job this last 
year, and bring the rest of the boys back in 
as good shape and spirits as the ones who 
have already returned—Tommy Dean, Fred 
Woodward, Cecil Hall, and Charlie Jordan. 
Tell the manufacturers, Santa, either to 
deliver my order on time or don't take it, 
for | am tired of hearing it is on the way, 
or should be in. Tell those window serv- 
ices, Santa, to try and select some better 
windows to photograph, for after raving 
about all the swell windows around the 
country it’s tough to tell the kids a certain 
photograph must be a mistake because good 
stores do not have display managers who 
would permit such bad trims. Yes, Santa, 
I would like to have a little more ability so 
that I can plan better displays and make 
them more interesting to my customers. I 
don’t need any more budget, or any more 
people; just let me use both of them to 
better advantage. Give me more time so I 
can go to lunch with a few of my fellow 
displaymen and, Santa, let me pay the check 
once in a while. Last of all, some English 
hose and a couple of strokes off my golf 
score in 1946.” 

Al Parke, display designer, formerly 
with W. L. Stensgaard & Associates, Chi- 
cago, who is now operating as a free agent 
in Chicago, writes: “As to special Christmas 
wishes, I have a few personal ones but 
can't dream up any for display as I feel 
display needs no wishes for gifts at this 
time. With everybody trying to get in the 
act in this retail-free-for-all and with dis- 
play playing a major role—then, display 
needs no wishes. Just thankfulness! Yes, 
Santa seems to have delivered the gifts in 
advance. There are plenty to make use of 
(or tear up), leaving further wishes tor 
several years hence.” .. . Thanks, readers, 
for your fine response to my Santa Claus 
appeals . . . my mail bag was never so 
full; in fact, many wordisplays will have to 
be held over until January ... and now that 
the stockings for the display profession are 
filled, ['ll give this old typewriter its last 
jerk, give a nod to the mail box, and listen 
closely for Santa's parting remarks: “Happy 
Christmas To All, And To All A> Good 
Night!” 


San Francisco Store 


Purchased by Macy 


R. H. Macy & Co., Inc., New York, has 
confirmed the purchase of the well-known 

partment store, O'Connor, Moffat and 
Company, San Francisco, Calif. The Macy 
company now has two other retail store at- 
fiiates, The Davison-Paxon Company, At- 
lanta, and The Lasalle and Koch Company, 


Toledo. 
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Our pleasant relations with the display field have been a 
keen source of satisfaction to us and we consider it a 
privilege to voice our appreciation of your friendship at 
this happy season. 


OUR SPRING LINE OF EXCLUSIVE PAPERS NOW READY 


DINGLEMAN-WOLFF CO. 


Originators and Manufacturers of Distinctive Display Papers 


112 W. 42D ST., NEW YORK CITY 18 














Merry Christmas 


AND A 


Joyous New Year 


TO ALL OUR FRIENDS 


VICTOR HAIDA DISPLAYS, INC. 


149 WEST 24th STREET, NEW YORK CITY 
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IAD. News 


By BERTHA GRIFFETH 


qanniact AMP a. a 


OCHURE 


St. Louis 


€ 


yerntie repr 
lamp 

nor crt’ oi ‘ A } oa 
ing al! two i: oo =. sath 


Autl 
carriage ‘ bes ; 
would be neither fair nor just, we pr 


sume, to accuse our president and o1 

managing director of leaving town pu 
posely, just as a “deadline” for our c 
umn is at hand but the fact remains th 
again they are away on very laudable m1 
sions, and again a deadline is here and sti 
vet again “it’s up to me,” for editors are sa 

ue 


»ylavé r 
es br 


ca ochure : “ to be Tussy about “deadlines for a pet 
ne 


i e | fectly good reason—and TD. E. Estes and 

9? | ; Al Pollard are “fussy” about having tl 
Singly e : | column appear. 

. 9.54) e4- 

a = ' Our IAD family grows by leaps. at 
bounds some months and again it just grow 
This month we are happy to welcome si 
new members. They are: Oliver A. Mull 
G. C. Murphy Company, McKeesport, Pa.; 
Amos S. Cobbey, Townsend & Wall, St 
Joseph, Mo.; Harry A. Howard, Armour & 
Co., Chicago; N. J. Cortlett, Borden's 
Dairy Company, Burlingame, Calif.; Ee 
ward J. Lee, Smith-Winchester Company 
Jackson, Mich.; Maury L. Sultan, The Un 
ion Company, Columbus, Ohio. 





Our big interest this month is Victory 
Display Week and Window Contest. Mat 
of our members have already sent in thei 
entry blanks. Among the earliest were 
Harry Kramer, Joseph Frank & Son, Nas! 
ville; John Schaleger, Sessel’s, Alton, II] 


Important Announcement | * '.20° 3% nescene: 
(gas Company, Detroit; Russell “Nick” Cat 

ter, Star Furniture Company, Huntington, 
W. Va.; R. P. Elfreth, Bowman & Co 

Increased Production Now Enables Us to Accept Orders for Harrishare, Pa: F. A. “Dimsty” Rhoads 


Electric Power Board, Chattanooga; R. A 


\guilar, The Marston Company, Sat 
Diego; R. J. Patterson, Weiss & Goldring, 
\lexandria, La There are many others 


and we are sure we will receive still mors 
in Women's, Men's and Children's Models Now send your photos, too, and remember, 
they must be post-marked, not later than 
For Delivery in December 31, 1945, midnight, or they won't 


} 








be eligible. The name of the judges will 


announced in New York, during National 
Victory Display Week. Mr. Pollard is in 
New York now and he, with other disp! 


people there, will see that we have su 
Or Less, If Necessary 


men for judges that you will be proud 


The quality and durability of our mannequins are well known throughout the the fact that you were chosen as a ‘win 


trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond I do hope all of you heard the Don MeN 
promptly, giving you guaranteed shipping date. Breakfast Club program, the morning 


of this contest 


December 3, although it 1s on the air at 


SEE OUR NEAREST JOBBER OR WRITE DIRECT time when most of us are. fighting 

crowds on busses and street cars, trying 
arrive at the destination where our da 

DISPL Y M E 7 e bread is earned. Our president, Mr. Fst 


and several Chicago displaymen wert 


257 W. I7th ST. NEW YORK CITY appear on that program for the display p 


THE FIXTURE MART, Inc. SHUR-NUFE DIPLAY MAPERIALS =] | f2tion fo receive bate ni te not 
314 W. Jackson Blvd., Chicago 600 First Ave., N., Minneapolis 3, Minn. 2 ; 


this last bond drive a success but all of 


LEWIS FIXTURE cOo.. 224 E. 9th St., Los Angeles 15, Calif. past drives. Several of our display pe 
ARCHWAY SUPPLY CO., 616-618 Arch St., Philadelphia, Pa. have not only helped by planning and e» 


cuting beautiful and effective displays 
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iave. personally sold large amounts of | 


vonds. Jack Courtney, Sears, Roebuck & 


o., Chicago, sold $500,000 in one of the | 
lrives and Ray Bianchi, Goldblatt Bros., | 


ilso of Chicago, has $70,000 to his credit. 
There are many others of you, who belong 
m this honor roll, but unfortunately, we 
lo not know your names. I wish we did. 

It would seem that a number of our IAD 
members are becoming pedagogically 
ninded, for the time being, at any rate 
Quite a number of people, prominent in dis 
play work here in St. Louis, have given 
lectures in the course just completed, which 
was sponsored jointly by the Distributive 
Kducation Department of the St. Louis 
Board of Education and the St. Louis Dis 
play Guild. These classes were unusually 
well attended by display people, merchants 
ind others interested in display. The large 
attendance at these classes attests to the 
increasingly growing interest 1n display and 
display technique which is being manifested 
in many ways all over the country. 

Recently, before 125 students of retailing 
classes at Roosevelt high school, here in 
St. Louis, our managing director, Pollard, 
spoke quite interestingly, we hear, on new 
and pertinent trends in the field of display 
\nd our president, Estes, will be instructor 
tor classes in display merchandising tech- 
nique at Washington university. This course 
will begin at the opening of the = spring 
semester, February 1, and continue for If 
weeks. \ubrey L. Maley, director of the 
llth district of the IAD, and display di 
rector of the Broadway-Hollywood, Holly 
wood, has just completed a series of lec 
tures for the Business Planning Institute 
program of the California state board oft 
education. Maley also made the plans and 
executed them for a dinner banquet held 
on November 19 tor the Southern Califor- 
nia Display Directors and Manufacturers 
Club, at which R. C. Kash, editor, DIS- 
PLAY WORLD, was the guest of honor 
and the principal speaker. 


Gus Mayer Company to 
Build New Store 


Canal and Carondelet streets, one of the 
busiest intersections in the heart of New 
Orleans, will be the site of the new retail 
store building for Gus Mayer Company, 
Ltd., women’s specialty shop. The new 
building is expected to be ready for occu- 
pancy late in 1946 and will give this estab- 
ishment more than treble its present selling 
space, with provisions for adding additional 
selling floors for future expansion. The 
huilding is being designed along ultra mod 
ern lines and will be one of the finest retail 
stablishments in that section of the coun- 
try. 


Boza Resumes Position 
As Art Director 


Oliver Boza, first sergeant of a heavy 
mbardment squadron in the eighth air 
ree and a three-year combat veteran, has 
ghtly earned his honorable discharge, and 
has returned to Harvey G. Stief, Inc., Cleve- 
land, manufacturer of nationally distributed 
rchandising displays, as art director. 
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No. V45 
VALENTINE 


DIMENSIONAL PLAQUE 
27 IN. HIGH, 38 IN. WIDE 
EASEL BACK 


EACH .... $3.50 












MADE OF RIGID WHITE DISPLAY MATERIAL, THE BACKGROUND !S PROCESSED HELIO- 
TROPE WITH RED HEART DECORATIONS. BACKGROUND OF PICTURE WITH 2 IN. SELF 
LOCKING FRAME IS PROCESSED DEEP BLUE AND PALE BLUE. LARGE RED HEART, 
FLESH COLORED CUPIDS AND VALENTINE GREETING STAND OUT IN RELIEF AGAINST 
THE BACKGROUND. FRAME IS PROCESSED IN WHITE LACE DESIGN. 









OO tla — 









No. W54 
GEO. WASHINGTON 


DIMENSIONAL PLAQUE 
27 IN. HIGH, 38 IN. WIDE 
EASEL BACK 


EACH .... $3.50 


















WIDE RED STRIPES AND WHITE STARS ARE PROCESSED ON A BACKGROUND OF RIGID 
WHITE DISPLAY MATERIAL. PORTRAIT IS PROCESSED DEEP BLUE, MEDIUM BLUE AND 
PALE BLUE IN A 2 IN. SELF LOCKING FRAME OF GRAINED GOLD. 


AT YOUR WHOLESALERS “BUY REYBURN'S--AND YOU BUY THE BEST.” 
- - - ORDER EARLY - - - 










a” 






THE REYBURN MANUFACTURING CO., INC. 





NEW YORK PHILADELPHIA CHICAGO 




























DISPLAY STYLISTS AND MANUFACTURS, 
: 
k. &. kurtis studio 
ro ee 


*< 
&@ $8 COLUMBUS AVE. AT BROADWAY & 64th ST. N.Y. 23,8 


2 YRafalgar 7-1729 





fee 
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Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


These durable lightweight poles are 
an ideal “as is” display item, or may 
be used for fabricating trees, fences, 
etc. Sizes available, 1” to 6” diameter. 
Immediate shipment 

We line of 
tropical 


also carry a complete 


imports suitable for display 


items. BAMBOO poles, handwoven 
GRASS MATS, PANDANUS 


braid. 


TROPILRAFT 


935 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 


COVERAY 


a) 
For Lining and Covering 



















A 
CLOPAY 
PRODUCT 


(7 /Get that Expensive Look 
(J At Amazingly Low Cost 


There’s nothing more richly decorative than the 
natural grain of fine leathers. BUT THE COST! 
In COVERAY you get the looks without the 
cost. In fact COVERAY costs less than many 
display papers of less merit yet it gives you 
everything but the feel of costly leathers with 
photographic fidelity. Gives you 20 authentic 
colors—100% washable baked-on enamel finish 
—truly amazing durability. Compares with dis- 
play papers costing up to three times as much 
—plain colors as low as $1.75 for 4-ft. x 25-ft. 
rolls. Write for sample COVERAY and other 
Clopay display papers. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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RETAIL TELEVISION REPORT 
STRESSES DISPLAY ANGLE 
[Continued from page 73] 
the 
required 


the size ol screen 
ruled that full 
length shots or complex arrangements such 


that 
merchandise 


the conclusion 
out 
ensembles, room. set 
limitations of the 


as complete tashion 


tings, ete secause of 
screen, 1t was decided that rather simple or 
merchandise could be shown 


small units of 


best. Fortunately, fashion accessories were 
this small 


appliances were rapidly 


in high demand season and 


electrical 
coming on. the 


home 
market It 
to limit merchandis¢ 


and 
was decided, 
therefore, to these cate 


gories It was also decided, in order t 
get the maximum effectiveness from person 
nel, that the equipment should be in 
10:30 a.m. to 4:30 p.m. ready for 
half 


allowed for 


opera 
tion from 
hour on. the 
twelve 
use SIX 
that 
merchandise story would reach two different 


shows 
This 


Was 


ten-minute every 
half 


Ings, 


hour. show- 


and it decided to basic 


demonstrations twice a day so each 


assumed the. store 


that 


audiences a dav: we 


audiences would change at least often 

The matter of presentation was the most 
dificult problem of all. RCA-Victor, with 
the cooperation of the National Broadcast- 
ing Company, had supplied two directors to 
plan these demonstrations It debated 


at great length as to whether this merchan 


Was 


dise was to be presented simply and di- 
rectly for what it was, or whether it should 
be dramatized through comedy or one-act 
skits. Here there was a marked difference 


between the Gimbel organiza 


the RCA-Victor-NB(¢ 
people thought a 


ot opinion 
tion and directors 


RCA-NB( 


ten-minute 


DECEMBER, 194; 
straight merchandise show would be dull 
would not hold the audience at all. Tl 


Gimbel organization claimed the attitude « 
a shopper in a store was tar different fro: 
that ot sitting in the living root 
home. 


a family 
ota In the store, they were direct! 
interested in shopping for merchandise; 
home, they sought entertainment. The ri 
sult, 
points of view 
The 
began on October 16, 
contronted 
unable to 
results could be 


It was not until 360 hours be 


Was a compromise between the tw 
writing and production of the show 
and NBC-RCA peop! 
their first handicay 


rehearse 


were with 


they were betore tl 


Camera so checked on 
control panel. 
fore the opening that the shows could be sex 


as they would appear on the screen, and tl 


old theatrical adage “rehearse or repent 
was fully justified. 

However, the demonstration could not | 
postponed. We felt that it would be bette 


to correct any ragged edges and distortiot 
proceeded, learnin 
from public what the 


portant changes should be 


as the demonstrations 


reaction most in 
Based on a survey we had made, approxi 
mately 70 per cent of the people who cam 
had never seen television before in_ ther 
lives, and therefore the novelty of televisio 


itself was a primary factor in this enormous 


atendance. What we did not expect, how 
ever, was that after the first novelty had 
worn off, with very few exceptions, the 


merchandise continued to hold attention \ 


good proportion came back the second and 


third time to see other merchandise. The 
reaction was noted immediately : thos: 
demonstrations which presented the met 


chandise in so-called dramatized form drew 





—Seeing this display as a photograph reveals nothing vastly unusual about it, even though it 
did win a hundred dollar War Bond for Russell Kehrt, Jenny's, Cincinnati, in a Harry Williams’ 


coat display contest. 
after the other, continuously. 


The unusual thing about the display is that apples fell from the tree, one 
A real apple tree was used; the floor of the window was slanted 


toward the front, so that the falling apples rolled into a trough which was concealed and slanted 


toward one side of the display. 


them into the upper branches, through which they dropped like falling fruit. 


There another trough carried them to a conveyor which lifted 


Only three “apples 


were necessary; they were plastic balls painted the proper shades—plastic balls being used 
instead of rubber because the former did not bounce— 
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lull i negative response. Since the screen sug 


r vested movies, there was a tendency to com ; a 
de « pare our pe riormance with the high tech 7 : oi DRAMATIZE YOUR 





ical achievement of the motion picture 


frot 
bi screen. Naturally, our acting was not up MERCHANDISING STORY 
rectl o the smooth movie standards, although 





WITH 


. mi throughout. The sequence of scenes was ‘~ a 
rea erky and mechanical in comparison. In the ‘ail Fe DRAMALITES ~~ 
ther demonstrations, we told a_— straight 
on merchandise story—and the difference was $pp-0° L Patent Pending $yp-0° 
op! mbvious. The public liked what they saw Cat. No. 372 Cat. No 373 


Siesta when it was presented in a direct, simple Portable Type EASY TO INSTALL Permanent Type 


t] manner with little or no attempt to use ordi 


i nary stage dramatics. With this lesson EASY TO OPERATE 
juickly Tearned the very first day of the 


‘o be 
show, We proceeded to re write the so-called | EASY TO MAINTAIN 


set 


ughly paid protessional talent was used 


lramatic skits into straight) merchandise : 
d tl cael: Arranged for Portable or Permanent Mounting 


pent . . . 
Naturally, we had made thorough prepa State Clearly Which is Desired 
ot | rations to ar _ yey in ~— de Obtain Century's new color suggestion booklet. Full of ideas on how to 
tte artment televise all cases th . : 
rett iseliniiaamalibesi sigh Se eer ee enhance color values for your displays. Free copy with each order. 
‘tiot sponse was direct, but varied in intensity 
“nin We had two types of demonstration: one in 
rnin ; ORDERS WIL F 
in which merchandise was presented much as it L bE ‘Sh eO PeOMeTly 


would be see 1 a regula window o 
rox panes Sicko ya lee in which me : CENTURY LIGHTING INC. 
came chandise was shown in use, in a way that 419 WEST 55TH STREET NEW YORK CITY 19, NEW YORK 


thei: suggested what it could do tor the custome 











isio In the first type, such as a millinery fashion 
mous show and a shoe fashion show, the interest 
how was general. For example, people came to 
had the millinery department, spoke to the sales | 
the people, said they had seen the hats televised . 
ae: commented on the novelty of the idea, and, 
1 and in some instances, asked to see the hats. In 
The the other type of show, such as the one on IMMEDIATE DELIVERY 
thos hair restvling where an operator trans 
met! formed coiffures, and one on “scart magic,” INDISPENSABLE 
drew where it was actually demonstrated how 


For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, etc. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each $3.50 
No. I11, each 3.75 
Net F. O. B. Chicago 


smart new uses of scarts could change the 
same dress, the interest was far more in 
tense. In the scarf department, an average 


of 20 customers stopped after each demon 


tration and asked to see the actual searts 


televised and to be shown how they could 
use them exactly as the models had done 
on the screen. In the beauty salon, the de 
$74. 
ii 


mand for shampoos, waves, and especially 
re-stylings, reached an all-time high tor this 


time of vear. 





Of the questions asked about this demon 





stration, two have been most persistent: | 
eho" | “THE FIXTURE MART, INC. 
Gimbels, as a result of this experiment, 3 14 WwW. JACKSON BLVD. CHICAGO 6, BEL 
planning to install television for intra- | MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 


store use? 


EE ee ee ee OUR G32 SIXTY PAGE CATALOG IS FREE FOR THE ASKING 


demonstration were abnormally high for 














many reasons: (a) the lack of experience 
n the part ot both RCA-Victor and Gin to a dramatized spot display or an exten color. especially at this time 
bels in the use of the medium; (b) the us sion of “open” demonstrations that will take critical and ifferc radicall frot thre 
older equipment which had to be care advantonn of trafic olf Cece te ston experts 
lly and consistently checked to see that | Two improvements will be helpful: (1) a Phe public’s reaction is defit 
would operate smoothly [herefore, as | much larger screen: (2) color excitement and extren fascinati 
in evidence of the cost of intra-store tele- | We learned very early in our experiment novelty itself, and the departments involved 
ision, no intelligent answer can be given | that black and white screening limited in the television experiment felt t canal 
om this demonstration ereatly our choice of merchandise: for et in additional trafti How much of that 
\s to the second, Gimbels 1s convinced fective images we had t choose items with trath resulted sal Vas im] ble te 
» it it tor a vear atter a_e store introduces bold pattern ind simple tort Very often ascertain, Wit Tew exceptiol out that 
ms’ levision as a display device, it will, by we had to climinate such merchandise as we trathe did help sal is evidences 
ne rtue of its noveltly, act as a stimulant for thought had high appeal and direct selling fact that our sales pertormance, com] 
ted iffic so lone as the store is the onlv one value, because its attractiveness was lost on Wit the average of tl listrict 
ted r one ot the few) in the community that the screet Naturall with color so in to the Federal Reserve cport ec 
ted is it \fter its novelty is no longer a mortant a ta t ni ( ib] t t | 
es » } ] } ] ] ] } ‘ | ] ] r +; 
sed tor Dut the store learns to use it et dise, the lack of 1t Was oDvious to a trains the demonstration 
tively, television can become the answer CVE However, the customer: ittituc 1 Continued on page 














finliday 
Greetings 


FROM 


DAVE 


@ DISPLAY FIXTURES 

e@ MANNEQUINS 
GARMENT FORMS 
WOOD DISPLAYERS 
LUCITE FIXTURES 

SKIRT & SLACK RACKS 
DISPLAY NOVELTIES 


DISPLAYLAND 


DAVID WEINBERG 


More than Thirty Years’ 
Experience in Display 


117 West 31st St. New York City | 








There’s 


SALES APPEAL 
in Eaton 
Grass Mats 





om Eaton Grass Mats can help “put 
over” many, many promotions for you with- 
out showing wear. Their rich, lively 
GREEN lasts because it’s power-dyed in; 
and their mildew-proofing allows them to 
be stored safely again and again. Eaton 
mats are FIRE-RESISTANT, too! See your 
display jobber, or write: 


EATON BROTHERS CORP. 
Hamburg, N. Y. 














PEBBLE-TEX 
Six Sun Glow Colors and White 
Exclusive Distributor 
W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, Pa. 


SAMPLES ON REQUEST 
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Radar in Actual Operation 
At Bank Exposition 

The first public 
United States, of 


the top secret weapons which played such 


demonstration, in the 
radar equipment, one of 


an important part in winning the war was 
the feature of a special “Products of To- 
morrow Exposition” designed, produced and 
installed for Boatmen’s National Bank by 
\d-Craft, Inc., Saint Louis 

Shipborne actual 
operation was installed through special ar- 
rangement with the United States Navy. 
Similar sets on Battleship “X”, the U.S.S 


radar equipment, in 





Pennsylvania, made 
\mert 
can fleet in the only major surface engage 


Helena and the U.S.S. 
possible the decisive victory of the 
ments of the war in the Solomon Islands 
during 1942 and in the Philippine 
during the battle of Surigao Strait last vear 


Islands 


lo effect the operation of the radar 
quipment in the lobby exhibit, an antenna 
was installed on the root of the 20-story 
bank building, with cable led into and down 
the elevator shafts to the first floor sev 
eral weeks were consumed by skilled navy 
technicians on the installation of the special 
equipment with 
for inter-communication 
and ground floor levels during the entire 
period. All equipment was in actual opera- 
tion with navy personnel and Waves in at- 
to demonstrate and explain the 


walkie talkies being used 


between the root 


tendance 


technical phases of radar and how it. is 


used 
In addition to Radar, the navy also dis- 
wire recorders, 


plaved and demonstrated 


walkie talkies, and sound power telephones, 
all major developments of the war which 
applications. 


will have peace-time 


Supplementing the 


many 


navy displays were 
other revolutionary new products presented 
manutacturers and 


product 


by leading national 


\merica’s foremost designers. 
Plastics were represented, and developments 
in the plastic field were presented through 
the courtesy of National Plastic Magazine, 
New York future, to- 


gether with the model kitchen of tomorrow 


Television of the 
was presented by Barnes and Reinecke, in- 
dustrial designers of Chicago. Dow Chemi- 
magnesium, the 
which is 
than 
insula- 


cal Company displayed 
metal 
than aluminum = and 
Glass cloth and spun 


featured by 


wonder from sea water 


lightet stronger 
steel 


tion Was 


glass 
Fiberglass Corp., 


while Designers for Industry, Cleveland, 


presented new designs in industrial equip- 
ment and new ideas on pre-fabricated hous 
ing, all in model form. Monsanto Chemical 
Company's exhibit displaved new chemically 
treated textiles, that are shrink proof, wrin 
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kle proof and water resistant, application 
in the textile field that have made nation 
headlines in recent months. 

These and many more outstanding deve 
opments were presented in a modern strean 
lined which occupied 
square feet of floor space. The entire pri 
duction was designed, built and installed 
two weeks, including contacts with ind 
vidual exhibitors having things of intere 
It is really something new 


setting over — 3,0 


for display. 
bank promotion which again proves the o 
old story that display is a medium for at 
job. 


Attractive Poster Available 
For Animal Week 


The American Humane Association, 1035 


Washington avenue, Albany 6, N. Y.,. hi: 
announced the production of an unusual 
attractive and effective poster for Be Ki 
to Animals Week, April 7-13. The post 


is available for display use upon request 
to the organization. It was inspired by tl 
rehabilitation program at the AAF Cor 


Vins ay 


— 
Ve Te RAN S 


in FP EAC & 





Pawling, N. Y., whet 


many 


valescent hospital, 
disabled 
them by 
ions. The canines are declared at the hos 
pital to be of the utmost value in bringing 
the airmen back to normal spirits. 


fliers are being cured, 


being supplhed with dog compat 


Foley Bros. Awards Contract 
For New Building 
The new Foley 
placing of the contract 


Bros. department store 
assured by for its 
construction and will cost approximate! 
$4,500,000, which with the cost of equipment 
will total $6,000,000. It will be a modern 
store structure with all modern service ta 
cilities, including parking facilities for cus 
tomers. 





Dorothy Waters Meets 
Untimely Death 


Friends of Graham Waters, free lance d 
playman of 
New York 
learn of the tragic death of his daught 
Dorothy A. Waters, on October 31. S 
was struck by a motorcycle while wait! 
for a bus atter attending church servi 
extended the 


Brooklyn, and well known 


display circles, will regret 


Our condolence 1s berea\ 


family 
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RETAIL TELEVISION REPORT 
STRESSES DISPLAY ANGLE 


[Continued from page 85] 


The lessons we learned from this demon 
tration were as follows: (1) that customers 
ire willing to look at a straight merchan 
lising presentation. 

We think that although ten minutes is not 
too long while the novelty of the medium 
s there, a much shorter presentation would 
’ more effective when the public becomes 
more accustomed to the device itself live 
minutes should be the longest, and two to 
three minutes would be best 

(2) Only when it shows what the mer 
chandise will do for the customer can_ the 
medium be used most effectively. 

(3) No enclosed areas are necessary. The 
television screen can be exposed in the midst 
of the general lighting of the store, but the 
location must be caretully selected so as not 
to interfere with selling. Some ot the sales 
literature distributed by television manufac 
turing companies illustrates receivers on a 
fixture in back of a salesperson making a 
sale to a customer. This is a very unreal 
istic way to illustrate the use of intra-store 
television. It would hurt rather than help 
sales if done this way. 

(4) Color would be a dramatic advance 

Our mistakes in this demonstration were 
largely not allowing sufficient time for re 
hearsal, and not having enough demonstra 
tions illustrating what merchandise does for 
the customer. Another error was not pri 
ing every item televised. This is still) an 
important staple piece Ot mtormation im 
the sale of goods 

The most satisfactory phase of this 
demonstration was its promotion. It began 
October 10 with a press preview at the Ritz 
Carlton hotel in New York, at which = the 
idea was explained that this use of tele 
vision was not merely a demonstration of 
television as a publicity experiment but as a 
direct medium in selling merchandise. This 
was followed by an invitation to a preview 
at the Gimbel store to the press and 5,000 
other opinion makers of Philadelphia: a 
teaser campaign in the newspapers which 
continued for a week; full-page announce 
ments in all the metropolitan as well as 
suburban mediums; radio announcements on 
Philadelphia; im 
pressive announcements in each Gimbel ad 


every radio. station in 


vertisement throughout the entire length of 
the demonstration. It was also covered by 
direct mail to 150,000) charge 
nd, not the least important, was a bank of 
ight windows supplied by RCA-Victor tell 
ng the story of television, 


customers; 


These were 
hree-dimensional units built by W. | 
stensgaard & Associates, Chicago, and at 
acted unusual attention. 
The store was protusely signed and undet 
ich full-sheet poster was a pocket carry- 
g slips giving the locations of the various 
lesites and telling the theme of the demon 
trations. The management was agreeably 
irprised at the enthusiasm of the people 
accepting the invitation to see an expert 
ent. We found that by presenting it this 
ivy, the public’ was far more tolerant of 
unfamiliarity with the medium and felt 
ey had been given the privilege of partici- 
ting in something new 
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Gimbels believes that when larger screens 
and more sensitive cameras that require no 
elaborate lighting are available, intra-store 
television can be economically and success 
fully operated. 

\ portion of a display budget whicl 
been used for interior displays could justi 
fiably be diverted to the operation of an in 
television system \ 
staff of five people 
for control and maintenance—in our opin 


tra-store permanent 


two tor televising; three 


ion, would be sufficient for such an opera 
tion. There will be enough national adver 
tisers who would provide either scripts o1 
film to be used on television receivers to re 
duce production costs, and, in many cases, 
they would pay for time used on a_ tele 
Vision system as they pay for newspaper 
space over the name of a store. This would 
make it possible for the expense of a tel 
vision system to be self-liquidating 


Customers seemed to like the idea_ that 
television can be another means to mak« 
shopping an exciting experience; for big 
stores, this becomes significant as more 


and more factors enter the retail picture 


To paraphrase President Roosevelt, the 
only thing about television to fear 1s fear of 
television itself: fear of its expense, fear 
ot inexperience. Once before in the history 
of communications, department stores failed 

in radio. It is important that the sam 


thing doesn't happen with television 


Sylvania Acquires 
Wabash Appliance 


Walter ke. = Poor, 
Electric Products, Inc., has announced that 
the Wabash Appliance Corporation, one of 


president of Sylvania 


the largest independent manutacturers of 


photoflash and incandescent lamps, would, 
according to present plans, merge with thy 
Wabash Photolamp Corporation and Birds- 
eve Electric Corporation on January 1, 1946, 
to become a wholly-owned but independently 
operated Sylvania subsidiary \. M. Parker 
remains as president and general managet 
of Wabash with headquarters at Brooklyn 


product brands 
} 


Sales staffs, sales policies, 
and distribution outlets remain unchangeé 


The Brooklyn plant will continue manu 
facture of photolamps, incandescent lamps, 
reflector lamps and intra-red heat lamps, 
with augmented production of light condi 


tioning and other standard light bulbs 


With acquisition of Wabash and that of 
Colonial Radio last year, Sylvania consoli 
dates its position as a major producer in the 
lamp, 


radio tube and photoflash fields, with fa 


i 
incandescent fluorescent lighting, 
tories in Massachusetts, Pennsylvania, New 
York and Illinois, in addition to the Brook 
Ivn plant being acquired. Don G. Mitchell, 
vice-president in charge of sales, Sylvania 
Electric Products, Ine., 
tioning and fluorescent lighting at the head 


places light condi 


of his company’s vast program for 1944 
“Never before,” Mitchell stated, “has the de 
mand for light conditioning, for more and 
better lighting, been so great. The lighting 
industry is faced with unprecedented oppor 
tunities for a vast relighting job that wi 
take many vears betore a saturation point 


is reached 
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Wood Turned 


BARBER POLE 





Here is a smart display unit for neglected men's 
cases. A modern, versatile post for men's ac- 
cessories. Use them in their natural beauty or 
stripe them, paint them any color, as your fancy 
dictates. 


Sold unpainted in sizes from 10% inches high to 
5 feet high. 


Background, as shown, one of many handcraft 
simulated wood veneers on paper supplied by us. 
Sold in sheets 3’ x 8’ or rolls 3° x 24. 


VOGUE DISPLAY SERVICE 


6805 17TH AVE., BROOKLYN 4, N. Y. 





* 54” Battleship Crash 
* 60” Bengaline Crash 
*% 60” Modern Crash 

% 40” Crushed Plushtex 
*%& 40” Velvet Plushtex 
% 54” Crushed Plush 

*%& 54” Toy Plush 

* Plastic items 

* Ribbons 

* All display accessories 


Textile and Products Inc. 
460-4th Ave. N. Y. 16, N.Y. 
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from 


DicksonbAccnc displa s 
100 Charles Steest 


Z— New York 14 











BIRCH POLES 


e CEDAR POLES 

@ CEDAR SLABS 

@ BIRCH BRANCHES 
e BIRD HOUSES 

@ RUSTIC DISPLAYS 
@ BIRCH DISPLAYS 
e@ RUSTIC FURNITURE 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft’’ 
Phone 68 Day— —Night 147 








SNAP-IN TAG NEEDLES 


PRICE TICKET AND 
/ CARD HOLDERS 


WILLIAMSTOWN, N. J. 
a 
S 






Send for Illustrated Price List 








Orthwine Merchandising Assn., Inc. 
520 W. 34th St., New York 1, N. Y 








Send for the YAIR BRUSH 


“In 1891 


2 Jf CATALOG 
~ THE WOLD AIR BRUSH 
MANUFACTURING CO. 








2173 North California Ave. 
CHICAGO - - ILLINOIS 








ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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Desmond's Names Borum 
As Display Director 

Charles Borum has been appointed display 
\ngeles, as of 


director for Desmond's, Los 


January 1. Borum has been with the store’s 


display department for the past ten 


and was assistant to Harold Kelly, who has 


years, 


resigned as noted elsewhere in this issue 
Blu Pinnell has 


Borum, after seven 


been named assistant to 
vears in charge of dis 
store in Long Beach 
that 


returned 


play for Desmond's 


Pinnell in position is Al 


ecentls 


Succeeding 
Wells, 


than three 


who from more 


vears service with the armed 


torces 


SDA Directors 
To Meet 


Members of the 


Southern 


board of directors ot the 
\ssociation hold a 
meeting in Shreveport January 5-6 in con 
with the Educational 
\pril. 


formerly 


Display will 


nection association's 
scheduled tor Houston in 

\ successor to Robert Findlay, 
of Joske’s, Antonio, who has joined W. 
LL. Stensgaard & Associates as 


appointed during the 


Conference 


san 
sales repre- 
sentative, will also be 


Shreveport meeting. 


Tribune Gives Page 
To Chicago Displays 
\ page of the 
of December 6 1s devoted to photographs of 
that city 


Chicago Tribune's issuc 


current Christmas displays in 


Arnold and Rogers Join 
In Display Service 

\rnold, formerly 
and Raymond 
Smart Shop, both of Houston, Texas, 


business 1 


with The Fashion, 


with The 


Frank 
Rogers, formerly 


have 


established a tree lance display 


that city 
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Perrault Rejoins 
Houston Firm 
\fter three vears in the service, Edwari 


J. Perrault has rejoined The Fashion, Hous 
working on plans for the 
store’s expansion. When that task is com 
pleted, he will become fashion coordinator 
Perrault was with The Fashion for 10 years 
before the war, formerly as display manage 
and small 


ton, and is now 


and then merchandise manager 


wares buyer. 


Brochure Issued 
By Display Craft 

\n attractive folder released by 
Display Craft, 963 S.E., Grand 
Rapids 6, describing the firm’s line of cus 


has been 
Lake drive, 
tom-built wood letter signs for store inter 
iors and display windows. 


Nevling Returns 
From Navy 


\fter three years in the navy as a seamat 
first class, Ralph Nevling has been honora 
bly discharged and is returning to the dis 
\. Chapman Com 
Ludorf 1s 


play department of the T. 
pany, Milwaukee, 
display manager. 


where Sylvia 


Yost to be Director 

Of Visual Merchandising 
Frederick M 

visual merchandise presentation 

ot Rich's, Atlanta, K. V. P. 

continues as display manager. 


Yost has been appointed dt 
rector of 


Ine., Burnham 


New Quarters 
For Goodman 

Goodman Flexible Sleeve Form Company, 
previously located at 19 West 34th 
New York City, is now 3 


street 


at 233 Broadway. 





—The Good Neighbor policy in action: Max Mayer, The Greneker Corporation, New York City, 
and Mrs. Mayer visit the office of Bert Levi, display director for Casa Tonsa, Buenos Aires; 


Mrs. Levi is also in the group. 
America. 


The Mayers recently returned from a lengthy tour of South 
Photographs of Levi's displays have appeared frequently in DISPLAY WORLD— 
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- | Opportunity Exchange 


‘om 
ito! 
ears 








agel 


— WANTED 


WANTED DISPLAY MATERIAL 
- ASSISTANT MANAGER — 








inh Something entirely new in dis- 
ter We want a man who knows the market, is a willing worker, and play field, very extensive line. 

has had some executive experience in office and sales, as well as , 7 

; Just shown to New York display 

in decoration and design. 

trade with sensational results. 

das Mostly, we want someone who will work with the idea of eventu- 
ra ally becoming a member of the firm. Reasonable salary to start. Interested parties write stating 
dis 
om In replying, give full details of background, education, employ- show-room facilities, men trav- 
" ment record, and starting salary desired in first letter. It would ic: tenstienn compel ite: 

be well to enclose a small photograph. ; 

* 
; DISPLAY ARTS, | 
fon nc. 6 ” 
Address “E. M. 


: 319 Colorado Building, Denver 2, Fleet are DISPLAY WORLD 



































' 
Display Managers Position Wanted—} y experi DISPLAY EXECUTIVE DESIRES CHANGE. 
L11\ enced displayman capable of leve ing t 1 eat etter cloaca , etvarst ‘ : 
a tractive and artistic windows in all ie of de snecialt Sate dist 84 : ea WINDOW TRIMMER 
<6 partment — store mavelnanin World War II horough knowledge of ret MTF ; 
Veteran with years of experience in better A PRR = nil. Sikwankieii Nee 2 Ry Bai anion Women's Wear Cha 
Dept. Stores Interested in permanent positie: ] } : 
with progressive organization Southert California on | Th 
\dd ( DISPLAY \ io ga is 
ddress ‘* 99 ire ISP rR - . >) I , 
~ in . bcsaisaa Care DISPLAY WORLD finer specialty shop mannet Must Ve 
i sta i Writ 
FOR SALE SALESMEN WANTED © : 
‘6 ” 
Very smart spring interior lo large Experienced to represent all types of dis- | Address a ¢ ¥ 
white paper Mache tolding hat” basket pla rations and materi: Care DISPLAY WORLD 
with flowers. In perfect condition. Eight playmen and retailers. Must have auto 
with post brackets, 8 for Case tops on mobile Drawing account, mileage 
ledges. Original cost $350.00, sell at lowance and attractive commission. Per 
price F.O.B. Enid. Sketches on request manent connectiot WANTED 
Write Displavman and Sign Writer Send tull 
Address C. E. BATCHELOR oe 
DISPLAY ARTS etails to Max P. Heavenrich, Heaven- 
9 . 
Newman’s.. . Enid, Okla. tei Weeeeaiin ies ital rich’s, Saginaw, Michigan. 

















POSITION WANTED 
ADDITIONAL LINES ADDITIONAL LINES Displayman - Card Write 
WANTED WANTED Many years experience, wishes 10 


ressive midwestern displa jobber \ddress “A-B-C” 





























Pacific Northwest firm, aggressive sales \geg 
irganization, showrooms, desires expand vith established chentele and « ptior Care DISPLAY WORLD 
ing of its lines. Want all types of dis ally fine display #l \ . , 
play novelties, fabrics, equipment and feet of exhibit: space, will be im New _ 
manutacturers of jewelry displays, boxes, York between January Ist and 15th to DISABLED VETERAN SEEKS POSITION 
ing pads, ete Commission or jobbing take on additional tast-selling lines. Set ze ae: ( : 
MASIS leta regal ding sae «OT Ieeact4 +o) 
(>) 
/ Address “R. B.”’ Pane “M. M.”’ | work, signs and a 
, Care DISPLAY WORLD Gal ISPLAY WORLD | _ HARRY GREENAWAY 
| 3 Glover Street Marblehead, Mass 














90 


DISPLAY WORLD DECEMBER, 1945 





YOU CAN BE YOUR 
OWN BOSS!! 


On a $10,000 investment you can be inde 
pendent, if you are, conscientious, — re 
sourceful and a hard worker \ profita- 
ble, established display business and 
photographer's prop studio in N.Y.C. is 
for sale for $20,000. Only half cash re- 
quired, the balance of each terms. The 
net income is exceptionally good. Other 
interests compel immediate sal 


Address “P. T.” 
Care DISPLAY WORLD 








BRAZIL 


Reliable Brazilian organization on = dts- 
plays, accepts distribution on own = ac- 
count for all display materials. Best ret 


erences Please write to 
INTER COMERCIAL E 


INDUSTRIAL LTDA. 


Caixa Postal 52 Sao Paulo, Brazil 








Vet. recently discharged, capable, willing 


desires to resume display work with bet 


te! N.Y. concern 
Address “R. P.” 
Care DISPLAY WORLD 





DISPLAY MANAGER 
WANTED 


The Tennessee Valley Authority has a position open for an 
experienced and competent Display Manager in the Depart- 
ments of Power at an annual entrance salary of $4300 based on 
a 40-hour week schedule with automatic annual increases. This 
is an excellent peace time opportunity with ideal working con- 
ditions and retirement benefits. 


The incumbent will be responsible for the planning, supervising, 
and execution of utility window and showroom displays for 
more than 100 distributors of , TVA power. Applicant must 
have the ability to devise original but practical ideas and to put 
them into effect. Utility experience is desirable but not neces- 


sary. 


Candidates interested in this position should immediately write 
the Personnel Department, Tennessee Valley Authority, Chat- 


tanooga, Tennessee, requesting an application form. 














FOR SALE 


Series of twelve 1945 


CHRISTMAS WINDOWS 
DICKENS’ “CHRISTMAS CAROL” 


Phe 12th window in the series is mechan 
ical, showing exterior of church entrance 
with the doors opening to show. choit 
boys singing Doors open and close con 
tinuously with sound of music and sine 


ng 
Made by Al Bliss, all in perfect condition 


KANN’S - Washington, D. C. 








Position Wanted. Department store displ 
manager wisl t | 


experience; references fur 
ed upon request Leading epartme 
t ity er 100,000) preferred. Wiallit 
t tantship witl idvanceme possibili 


Address “AM” Care DISPLAY WORLD 








WANTED DISPLAY MAN 


kor popular price department store in 
Columbia, South Carolina, excellent 
working conditions. This is a permanent 
position tor the right man—will gladly 
pay all expenses tor personal interview 


Please Addres 


N3 Department Store 
Care DISPLAY WORLD 











FOR SALE 


Outstanding Christmas Window 
and Interior Displays 


Complete series of ten windows telling the Nite 
Before Christmas story made for us by Silvestri. 
Main Floor interior trim depicting colonial Christ- 
mas including many life size men’s and women’s 


figures, Christmas trees, etc., made by Staples- 
Smith. 


SEE THEM NOW AT 
STIX, BAER & FULLER 


For further information write 


S. C. Rieser, Stix, Baer & Fuller 


St. Louis 1, Missouri 
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WINDOW TRIMMER 


For Junior Department Store. Experi- 
enced trimming in specialty shop manner. 
Must be efficient and capable of draping, 
pinning and handling merchandise. Gen- 
eral department store soft lines. Salary 


$75. Write full details to 


MR. J. SCHAFFER 


Kline’s Department Store 
ANN ARBOR, MICH. 


FOR SALE 


Series of sixteen Christmas 
Displays— 


“The Origin of Our 


Christmas Traditions” 
Made by Al. Bliss 
All in first-class condition. 


Write for particulars. 


KANN’S 
Washington 4, D. C. 














ADDITIONAL LINES 
WANTED 
ESTABLISHED JOBBER IN MID 
WEST TERRITORY desires good lines 
in} Mannequins, Millinery Heads, Fix 
tures, Flowers, Card Board ete. On 


commission or jobbing basis. 


Address “G. K.’’ 


Care DISPLAY WORLD 


SALESMAN WANTED 


New England, 
South, Middle West, 


California 


Handle Exclusive Papier Mache 
Line and Novelties. 


Address “S. R.”’ 
Care DISPLAY WORLD 








WANTED DISPLAYMAN 


Permanent position, qualified to take 
complete charge of window and. interior 
displays, also able to do card writing. 
Large department store in small Michi- 
gan city. When applying state age, ex- 


perience, references and salary desired. 


Address “‘J. B.”’ 


Care DISPLAY WORLD 


Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 











CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, IIl. 








WANTED DISPLAYMAN 


For radio, appliance and record shops in 
Chicago. Capable of planning and exe 
cuting window backgrounds, interior 
trim, signs, etc. Excellent opportunity 
with fast growing organization. Liberal 


salary and bonus. 


Address “fH. R.”’ 


Care DISPLAY WORLD 











MANNEQUIN-LINE WANTED 


Sales Manager of nationally known display 
form mfr. with especially chain-store following 
wants to represent in New York City mfr. of 
medium-priced papier-mache mannequins on 
ommission basis only. Answer “T. G.’? care 


DISPLAY WORLD 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

[) Air Brushes 
|} Airpainting Equipment 
Animated Signs 
(|) Artificial Flowers 
| Artificial Snow 
} Backgrounds 
Background Colors 
Background Coverings 
{} Brushes and Pens 
{)} Card & Mat Board 
| Cardwriters’ Materials 
{} Color Lighting 
{) Composition Pieces 
{} Crepe Papers 
{) Cut-out Letters 
{) Cutting Machines 
{} Decalcomania 
() Decorative Papers 
[} Display Forms 
{] Display Furniture 
C) Display Letters 
{} Display Racks 
| Drawing Boards 
C) Dye, Rug and Carpet 
} Enlarging Projectors 
} Fabrics and Trimmings 
() Fixtures 
[] Flags and Banners 
{) Foils 

Glass Specialties 

Grass Mats 
Hosiery & Shoe Forms 

Invisible Glass 

Lithographed Displays 
Mannequins 
{] Metal Sheets 

| Millinery Heads 
[) Motion Displays 
[] Motion Mechanisms 
C) Mouldings 
| Natural Foliage 

Pageants & Exhibits 

Paper Sculpture Displays 
] Papier Mache Specialties 
] Photographic Blowups 
|} Plaques (Window) 

) Plastics 

Price Cards—Tickets 
| Price Ticket Holders 
| Ribbons 

] Sale Banners 

Show Card Colors 
}] Show Cards 
() Show Case Lighting 
[] Show Cases 
[] Store Designing 
{) Socks—Window 
[] Store Equipment 

() Signs—Brass—Bronze 
{]) Signs—Card Holders 
C) Signs—Electric 
[|] Sleeve Forms 
Store Fronts 
Tackers 
] Time Switches 
] Turntables 
Valances 
-] Veneers (Imitation) 
} Wall Board 
[) Wigs 
{) Window Lighting 
™) Do you wish a copy of their catalogue? 
[}] Do you plan to remodel your store soon? 
[} Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 


Firm 

Display Manager 

Street 

City State 











DISPLAY WORLD DECEMBER, 1945 





ADVERTISING 


DECEMBER, 1945 


INDEX 





DECEMBER, 1920 


relinquished the position of 
at John Wanamaker’s, New 
irkin 
Bird tov 
“a sumptuous 


vice as display managet 
\\ fobinson Company, Los 
M. Walters announced his_ re 
ak was several times” elected 


Calitornia Displaymen’s 


| T. Guy Duev as 
Wurzbure’s, Grand 


COCAINE display Manage l 
epartment Store, Pon 


| id been inoa 


Tri * 


DECEMBER, 1935 


announced by thre Intern 
Display Men tor. the 


Display 


OWMe 


Week, to be 
were name 
lement Kiet 

Man Buttalo: 
- Rav Martin 

New York 


(aro 


president, an 
etary. of the nte 
Display Men 
is display managet 
hicago, atte 28 vears 
replaced by Samuel 


R. H. Macy & Co 





A 


Ajax Box Co. 

Allied Display Materials 
Arranjay's Wig Co. 

Arts & Flowers 

Austen Display 


B 


Ballou Co., Edward C. 
Barrango Co., C. 
Becker Sign Supply Co. 
Bliss Display Corp. 
Bridge, Everett M. 
Bulkley-Dunton & Co. 


Cc 


Carmen-Bronson Co. 
Carrata Co. 

Century Lighting Inc. 
Charrot Co., L. J. 
Chicago Cardboard Co. 


D 
Darling Co., L. A. 


Dazian's, Inc. 

Decorative Plant Co. 

Delta Brush Mfg. Co. 
Dickson Mache Displays 
Dingleman-Wolff Co. 
Display Craft 

Display Equipment Corp. 
Displayland 

Display Mannequin, Inc. 
Display Manufacturers Mart 
Doerr & Associates 

Doran Shank Lee & Yeager 
Douglas Fir Plywood Assn. 
Durable Displays, Inc. 


Eaton Bros. Corp. 


Facil Fabrics Corp. 
Fixture Mart, The 
Frankel Associates 


G 


Garrison-Wagner Co. 
General Display Corp. 
Greneker Corp., The 


H 


Haida Displays, Inc., Victor 
Hamberger, Inc., David 
Hecht Fixture Co., The 
Hertie, Inc. 

Hurlock, W. C. 


Illumino Corp. 
Ivano, Inc. 


K 


Kaplan Textile & Products Co. Inc. 


Kurtis Studio, K. G. 


Laverne Originals 
Lewy, Werner 
Lloyd Co., W. H. S. 
Lynn Display 


Back Cover 


M 


Madisonia Manikins 
Maharam Fabric Corp. 
Mannequin Display Studio 
Midwest Mannequins 
Mileo, P. C. 

Modern Displays 

More Displays 

Mutual Display Mfg. Co. 


N 


National Association of Display Industries 
National Hanger Co. 

National Mannequin Co. 

National Needlecraft Bureau, Inc. 
National Sawdust Co. 

Natural Creations 

New York Mannequin Co. 


oO 


Opportunity Exchange 
Oltmanns Decorating Co. 
Orthwine Corp., Rudolf 


a 


Plastex Decorative Products 


Podgor Co., Jos. E. 


Q 
Quensell Displays 


R 


Radiant Glass Fibers Co. 
Reyburn Mfg. Co. 

Rip Studio 

Rohm & Haas 


Rustic Furniture Co. 


Schack's Inc. 

Scheuer Mfg. Co. 
Shipman, Frederic 
Siegel, Nat 

Silvestri Art Mfg. Co. 
Solistan Rug Co. 
Stensgaard & Associates, Inc., W. L. 
Sylvor Co. 


Taffel Bros. 

Tally-Ho Display Studios 

Thayer & Chandler 
Timbertone Decorative Co., Inc. 
Toll, Murray 

Transparent Shade Co. 
Tropicraft 


U. S. Plywood Corp. 
Vv 
Vogue Display Service 


WwW 


Wabash Appliance Corp. 
Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Z 
Zeppen-Field Studios, W. M. 


Inside Back Cover 


Inside Front Cover 


88 


4 


5 
26 
13 











Its the OPEN vrew that CLOSES the sale... 


— display Your merhandise clearly on Lanspa rent 


PLEATGLAS 


PLENXIGLAS 


@ Displayed on fixtures of PLexicias, merchandise sells on sight—plain 


ight bec use every spe Cr is clearl visible. Sales are close d J 


19 of merchandise is reduced to a minimum. 


— == ae SS SS Se TS Chr 


lotely transparent, PLEXIGLAS fixtures fit right into 
. do not in any way detract from the appearan 
id 
n fuct, this war-famed crystal like plastic, with its interestir 


ing jute lities, auc tually enhances the eye uppe al Of Mle reli } 


Because PLEXIGLAS is so easily formed mto curves Ol angl 
variety of unusual designs is available. Fixtures are light in we 
shatterproof and exceptionally sturdy. [The transparency of PLexicias 
is permanent. Should its surface become scratched, the lustre 


Cull Cusil 


hing 
renewed by washing and wuxing 


PLEXICLAS 


ROHM & HAAS COMPANY 


SHINCTON SQUARE, PHILADELPHIA 5, 


Manufacturers of Chemicals including Plastics . . . Synthetic Insecticides. . . Fungicides. . . Enzymes. 





.. Chemicals for the Leather, Textile, Enameiware, Rubber and other industries 





FOR ALL, WE WISH FOREVER, 
“ON EARTH, PEACE, GOOD 
WILL TOWARD MEN...” 


L. A. DARLING COMPANY « BRONSON, MICHIGAN* * NEW YORK, 47 W. 34TH ST. ** CHICAGO, 222 W. ADAMS ST. 








